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Bringing  a  Hard  Edge 
to  “Soft”  Copy 


Jr^  ood  and  Travel  sections  too  often  conjure  images  of  fluffy  coverage  —  endless 
dream  vacations  and  luxurious  meals. 

The  Orange  County  Register  sees  things  differently.  Which  is  why  Travel 
editor  Laura  Bly  and  Food  editor  Joe  Crea  recently  received  national  recognition. 

Not  content  to  simply  describe  far-off  lands  through  rose-colored  sunglasses, 
Bly  brings  a  refreshing  attitude  toward  her  work.  The  consumer  comes  first.  And 
the  Society  of  American  Travel  Writers  Foundation  recognized  Bly  with  its  highest 
honor:  the  Lowell  Thomas  Travel  Journalist  Grand  Award. 

The  Register  was  named  a  winner  of  the  Best  Food  Section  competition 
hosted  by  the  Newspaper  Food  Editors  and  Writers  Association.  A  judge  described 
Crea's  Food  section  as  “a  balanced  blend  of  nutrition,  consumer  and  general  inter¬ 
est  reporting ...  of  the  same  quality  one  expects  to  find  an  a  lA  story.” 

You  could  say  we  have  a  soft  spot  for  tough  reporting. 
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Let  GCN  fine  tune  your 
suburban  market! 
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You’ll  like  listening  to  the  lyrics  the  six  Greater 
Chicago  Newspapers  have  to  offer  when  we  harmonize 
about  Chicago’s  “OUTER  LOOP”.  This  abundant 
MARKET  APART  is  made  up  of  four  suburban  collar 
counties  comprising  the  most  affluent  market  in  Illinois 
and  eleventh  in  the  U.S.  The  daily  paid  circulation  of 
GCN  newspapers  is  more  than  172,000,  over  90%  which 
is  home  delivered,  and  represents  the  third  largest  daily 
circulation  in  Illinois! 

Our  readers  use  this  buying  power  in  a  retail  market 
which  is  second  in  Illinois,  and  has  sales  three  times 
greater  than  the  next  largest  market. 

Think  about  it.  Isn’t  it  about  time  you  attuned  your 
advertising  message  to  this  affluent  MARKET  APART 
not  reached  by  The  Chicago  Tribune  or  The  Chicago 
Sun-Times? 

Let  the  Greater  Chicago  Newspapers  complement 
your  media  buy.  Call  us  today,  and  you’ll  be  singing  our 
song  tomorrow! 
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THE  PAGE  COUNT 
CHALLENGE 


In  our  opinion,  many  of  today's  daily  newspapers  will 
face  significant  financial  trauma  during  the  19Ws.  Why? 

The  sluggish  growth  in  the  number  of  households 
buying  newspapers. 

The  continued  loss  of  advertising  market  share  to 
comp>etitive  media,  like  television. 

Recent  analyses  of  circulation  and  advertising  statistics 
bear  this  out.  According  to  Forbes  magazine  (Feb.  20, 

1 989),  newspaper  circulation  is  growing  much  more  slowly 
than  the  number  of  households:  Since  1 970,  total  U.S.  daily 
newspaper  circulation  has  increased  from  62.1  million  to 
63.1  million.  During  that  same  period,  the  number  of 
households  in  the  U.S.  has  increased  by  44  million. 

The  Newspaper  Advertising  Bureau  (NAB)  says  that 
advertising  market  share  for  1988  was  down  to  26.4  per¬ 
cent  from  a  post-war  high  of  36.7  percent  in  1949.  NAB 
expects  the  trend  to  continue. 

Where  has  the  market  share  gone? 

Declining  daily  newspaper  market  share  is  the  direct 
result  of  the  lack  of  real  circulation  growth.  This  has  led 
to  anxiety  among  advertisers,  who  fear  they  may  not  be 
reaching  their  target  audiences  through  newspaper 
advertising. 

Some  local  advertisers,  unable  or  unwilling  to  pay 
full-run  newspaper  rates,  are  turning  to  suburban  week¬ 
lies,  catalogs,  free  sheets  and  other  forms  of  direct  mail, 
local  radio,  and  cable  television. 

Declining  market  share  is  arguably  the  most  critical 
issue  facing  metros  today.  We  believe  this  is  the  single 
greatest  challenge  facing  newspapers  and  their  systems 
vendors.  To  combat  the  situation,  many  newspapers  are 
creating  new  products  —  special  pages,  special  sections, 
and  special  editions  —  to  provide  more  attractive  vehicles 
for  advertisers. 

These  new  products  have  led  to  a  dramatic  increase 
in  page  count,  which  burdens  the  newspapers'  manufac¬ 
turing  operations  with  a  formidable  set  of  production 
problems. 

How  can  page  count  be  increased  and 
production  costs  simultaneously  maintained 
or  reduced? 


Newspaper  manufacturing  systems  must  be  flexible 
enough  to  handle  significant  page  growth,  manage  work 
flow,  and  control  production  costs.  Without  pre-press  sys¬ 
tems  carefully  matched  to  the  competitive  needs  of  news¬ 
papers,  matched  to  each  newspaper's  strategic  plan  for 
growth  and  change,  the  production  costs  of  increasing 
page  count  will  be  prohibitive. 

Newspapers  also  must  be  capable  of  managing  a  new 
manufacturing  process  in  which  complex  zoning  schemes 
are  required  to  meet  readers'  and  advertisers'  needs.  The 
implications  of  this  trend  are  sobering. 

Today's  efforts  in  zoning  by  a  handful  of  metropolitan 
daily  newspapers  represent  the  industry's  first  steps  to  re¬ 
claim  its  dwindling  advertising  share. 

Two  pioneering  newspapers  in  the  field  of  zoning  are 
Newsday  and  The  Philadelphia  Inquirer. 

These  newspapers  are  counteracting  slow  circulation 
growth  through  local  community  coverage.  They  offer  cost- 
effective,  highly-targeted  alternatives  to  advertisers  who 
now  find  these  newspapers  competitive  with  other  media. 

Confronted  by  competition  from  a  ring  of  suburban 
dailies.  The  Inquirer  answers  the  challenge  by  offering 
weekly  zoned  advertising  and  news  editions  called  the 
"Neighbors'  sections.  These  sections,  published  two  or 
three  times  each  week,  are  so  successful  that  The  Inquirer 
has  recently  expanded  their  numbers. 

Newsday,  which  faces  intense  competition  from  free 
sheets  throu^out  its  Long  Island  circulation  area,  currently 
delivers  10  editorial  and  12  advertising  zoned  editions  to 
its  readers  as  part  of  its  Sunday  regional  sections. 

For  the  first  time,  the  newspaper  industry  is  experi¬ 
encing  a  major  explosion  of  pages.  These  two  newspa¬ 
pers,  and  others  like  them,  manage  this  development 
while  controlling  production  and  labor  costs. 

In  our  opinion,  the  publishing  industry  must  put  its 
vendors  on  notice  to  discuss  alternatives  and  deliver  sys¬ 
tems  that  address  the  key  manufacturing  and  marketing 
challenges  of  the  1990s  and  beyond. 

At  Atex,  we  welcome  that  discussion 
and  intend  to  use  this  space  over  the  com¬ 
ing  months  to  expand  upon  these  issues. 
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OCTOBER 

8-12 — Inter  American  Press  Association,  General  Assembly,  Monterrey, 
Mexico. 

8- 14 — National  Newspaper  Week. 

9- 13— Advertising  M^ia  Credit  Executives  Association,  Annual  Meeting, 

Marriott  Hotel,  Albuquerque. 

10- 11— Newspaper  Features  Council,  Annual  Meeting,  The  Adolphus,  Dal¬ 

las. 

11- 13— NENA  Fall  Convention,  Hyatt  Regency  Hotel,  Old  Greenwich,  Conn. 

11 - IS— Women  in  Communications  Inc.,  National  Professional  Conference, 

San  Antonio. 

12- 14 — Society  of  Newspaper  Design,  Annual  Meeting  and  Workshop,  Har¬ 

bor  Beach  Marriott,  Fort  Lauderdale. 

13- 15— Foundation  for  American  Communications,  Poverty  in  the  Changing 

Economy,  Hotel  Pontchartrain,  Detroit. 

14— International  Newspaper  Carrier  Day. 

14- 17- interstate  Circulation  Managers  Association,  Hilton  Hotel,  Allentown, 

Pa. 

14- 21— National  Press  Photographers  Association,  Flying  Short  Course  '89: 

Stamford  (Conn.)  Marriott,  Oct.  14;  Atlanta  Radlsson  Inn,  Oct.  15; 
Arlington,  Texas,  Rodeway  Inn,  Oct.  17;  Minneapolis/St.  Paul,  Airport 
Hilton,  Oct.  19  and  Portland  Marriott,  Oct.  21. 

15- 18— Newspaper  Research  Council,  Conference,  Harvey's  Resort  Hotel, 

Lake  Tahoe,  Nevada. 

15-18 — Southern  Newspaper  Publishers  Association,  Convention,  The 
Greenbrier,  White  Sulphur  Springs,  Va. 

17- 21— Cal  Western  CMA  Conference,  Emerald  Hotel,  Anaheim,  Calif. 

18- 19— Minority  Jobs  Conference,  Society  of  Professional  Joumalisis,  Wes- 

tin  Galleria  Hotel,  Houston. 

18- 21 — INMA  Southern  Region  Meeting,  Nashville. 

19- 21 — The  Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Westin 

Galleria,  Houston. 

20- 22— Northeast  Classified  Telephone  Sales  Supervisors  Conference, 

Chateau  Frontenac,  Quebec  City. 

21— New  England  Collegiate  Newspaper  Association/NENA  Campus 
Newspaper  Conference,  Boston  Globe,  Boston. 

22-24— Inland  Press  Association,  104th  Annual  Meeting,  Drake  Hotel,  Chi¬ 
cago. 

21- 25 — NCAMA  Sales  Conference,  Chateau  Frontenac,  Quebec  City. 

22- 25 — International  Newspaper  Financial  Executives,  Fall  Meeting,  Fair¬ 

mont  Hotel,  San  Francisco. 

23- 28— National  Newspaper  Association,  Convention,  Atlanta. 

26-28— Festival  of  Cartoon  Art,  Ohio  State  University,  Columbus. 

SeminarsIWorkshops/Clinics 

OCTOBER 

8-13 — ^The  Poynter  Institute  for  Media  Studies,  Writing  &  Editing,  St.  Peters¬ 
burg. 

8-13— American  Press  Institute,  Executive  Development  Program,  Reston, 
Va. 

11-1 4 — Newspi^ier  Research  Council  Workshop  for  Newcomers  to  Newspa¬ 
per  Research,  Harvey's  Hotel,  Lake  Tahoe,  Nevada. 

13-14— Atlanta  Seminar  of  Photojournalism,  Radlsson  Inn,  Atlanta.  (Seminar 
being  followed  Oct.  15  by  the  Atlanta  stop  of  NPPA  Flying  Short 
Course). 

15- 25— American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs, 

Reston,  Va. 

16- 18 — ANPA/INAME,  Leadership  in  the  Advertising  Dept.,  Don  CeSar 

Hotel,  St.  Petersburg. 

18-20— NICE,  Circulation  Management  Seminar,  Eugene,  Ore. 

19— NENA  Photography  Workshop,  Holiday  Inn,  Crowne  Plaza,  Natick, 
Mass. 

22-25— ANPA  Newspaper  in  Education,  Marketing  Seminar,  Los  Angeles. 

22- 25 — SNPA  Foundation  Seminar,  The  Aging  Population,  Tampa,  Fla. 

23- 27 — Gannett  Center  for  Media  Studies,  Technology  Seminar  for  Educa¬ 

tors,  Columbia  University,  New  York  City. 

24- 27— ANPA  Newspaper  in  Education  Training  Seminar,  Leesburg,  Va. 
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In  Brief _ 

Spencer  to  write  column 
for  Philadelphia  daily 

F.  Gilman  Spencer,  who  recently  resigned  as  editor  of 
the  New  York  Daily  News,  will  begin  a  weekly  column  at 
the  Philadelphia  Daily  News,  the  paper  announced. 

Philadelphia  Daily  News  editor  Zachary  Stalberg  said  the 
column  on  local  political  issues  would  start  in  mid- 
October.  Before  going  to  New  York,  Spencer  was  editor 
of  the  Philadelphia  tabloid. 

“When  he  was  here  he  had  the  most  popular  column  in 
town,”  Stalberg  said.  “He’s  a  hell  of  a  writer.  It  always 
surprised  me  he  didn’t  write  when  he  was  at  the  New  York 
Daily  News.” 

Raleigh  Times  will  cease 
publishing  on  Nov.  30 

The  evening  Raleigh  (N.C.)  Times  will  cease  publica¬ 
tion  on  Nov.  30,  the  News  &  Observer  Publishing  Co. 
announced. 

With  only  22,000  weekday  circulation,  it  badly  trailed 
the  morning  News  &  Observer  with  weekday  sales  of 
142,000. 

The  news  staffs  of  the  two  newspapers  were  merged  in 
1987,  and  only  the  editorial  pages,  comics  and  some  fea¬ 
tures  differed  between  the  two  dailies. 

Frank  Daniels  Jr.,  publisher  of  the  Raleigh  dailies,  said 
the  resources  devoted  to  publishing  the  Times  would  be 
better  used  to  strengthen  the  morning  paper. 
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A  new  era  is  opening  for 
national  newspaper  adver¬ 
tisers;  The  Good  Health 
Magazine. 

Five  top  newspapers  with 
one  great  idea.  Each  pub¬ 
lishing  its  own  edition  of  this 
new,  superior  quality  health 
magazine  in  selected  Sunday 
issues  of  their  newspapers. 

To  meet  the  high  quality 
demands  of  national  adver¬ 
tisers,  Symmetry  super- 
calendered  paper  was  cho¬ 
sen  because  of  its  proven 
record  of  performance  in 
outstanding  national  adver¬ 
tising  environments  such  as 
The  New  York  Times 
Magazine. 

Learn  why  the  classic 
qualities  of  Symmetry  make 
it  the  clear  paper  of  choice 
for  this  important  new 
national  a^ertising  vehide. 
Contact  Madison  Sales 
Company,  695  East  Main 
Street,  P.O.  Box  10328, 
Stamford  CT  06904-2328. 
(203)  359-8927. 
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Paper  crafted  with  over  a  million 
tons  of  SC  experience. 
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No  flag  amendment  needed 

We  want  to  endorse  the  “Press  Alert”  issued  last  week  by  the 
American  Society  of  Newspaper  Editors  on  proposals  for  a  constitu¬ 
tional  amendment  and/or  legislation  on  the  flag-burning  issue.  The 
society  is  asking  its  members  to  speak  out  on  the  issue  in  editorials  or 
articles. 

ASNE  says  that  “sometime  in  October,  the  House  and  Senate  are 
likely  to  vote  on  a  revised  criminal  statute  and  a  constitutional 
amendment  that  would,  if  passed,  restrict  the  First  Amendment’s 
guarantee  of  freedom  of  speech.  President  Bush  has  said  he  favors  a 
constitutional  amendment. 

“One  would  think  more  members  of  Congress  would  have  noticed 
by  now  that  they  are  no  longer  in  front  on  the  flag-burning  issue. 
Indeed,  apparently,  they  never  were. 

“The  reaction  that  politicians  so  feared  would  develop  never 
materialized  after  the  U.S.  Supreme  Court  on  June  21  in  effect  struck 
flag  desecration  laws  in  48  states  as  well  as  the  federal  flag  desecra¬ 
tion  statute.  The  initial  outcry  for  a  constitutional  amendment  to  ban 
flag-burning  subsided  quickly.  Americans  realized  the  assault  on 
freedom  of  speech  such  an  amendment  would  constitute  would  be  far 
more  offensive  than  flag  desecration  itself. 

“Unfortunately,  common  sense  has  not  prevailed  among  members 
of  the  U.S.  House  and  Senate.  Undoubtedly  anticipating  prolonged 
and  broad  opposition  to  the  Supreme  Court  ruling,  they  committed 
themselves  early  to  taking  action.  The  drive  for  a  constitutional 
amendment,  or  at  least  new  flag-desecration  legislation,  has  taken  on 
a  life  of  its  own,  totally  oblivious  to  the  desires  of  most  Americans.” 

The  latest  developments  on  the  Hill  are:  1.  Action  has  already 
taken  place  in  the  House,  which  voted  380  to  38  for  H.R.  2978,  the 
“Flag  Protection  Act  of  1989,”  on  Sept.  12;  2.  Oct.  7  is  the  deadline  by 
which  the  Senate  is  expected  to  consider  either  the  House  bill  or  its 
own  measure,  S.  1338,  the  proposed  “Biden-Roth-Cohen  Flag  Pro¬ 
tection  Act  of  1989”;  3.  Consideration  of  a  proposed  constitutional 
amendment  is  expected  in  the  Senate  by  Oct.  16  and  in  the  House 
shortly  thereafter. 

The  American  Bar  Association  has  said  it  is  “futile  and  irresponsi¬ 
ble  for  the  Congress  to  enact  legislation  which  would  directly  chal¬ 
lenge  a  recent  decision  of  our  highest  court.  This  would  seem  espe¬ 
cially  inappropriate  where  the  Supreme  Court  has  upheld  the  First 
Amendment’s  basic  principle  of  freedom  of  speech.” 

The  proposed  amendment  would  state:  “The  Congress  and  the 
States  shall  have  the  power  to  prohibit  the  physical  desecration  of  the 
flag  of  the  United  States.”  This,  the  bar  association  says ,  “represents 
an  unwarranted  and  dangerous  restriction  of  freedom  of  speech  and 
expression.” 

The  right  of  dissent  is  the  cornerstone  of  our  First  Amendment 
guarantees  of  freedom  of  speech  and  of  the  press.  That  document 
does  not  provide  any  exceptions.  We  do  not  need  to  start  defining 
exceptions  now.  The  Supreme  Court  has  upheld  the  act  of  fiag- 
buming  as  a  symbolic  protest  protected  under  the  right  of  free 
speech.  We  don’t  think  the  American  people  want  to  second-guess 
the  Supreme  Court  on  this  issue,  and  Congress  shouldn’t  do  it  either. 
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Letters  to  the  Editor 


AP  does  in-house  critiques 


In  the  Sept.  23  Editorial  Workshop 
column,  “Looking  backward,”  Roy 
Copperud  says  that,  to  the  best  of  his 
knowledge,  none  of  the  American 
news  services  engages  in  a  continuing 
effort  to  second-guess  its  own  con¬ 
tent.  In  this  case,  his  knowledge  is  not 
the  best. 

We  publish  a  monthly  in-house 
writing  and  editing  critique.  The 
Insider,  for  our  steiff  worldwide  and 
produce  a  weekly  memo  on  the  same 
subject  for  the  staff  at  AP  headquar¬ 
ters. 


Adds  support 

Add  my  name  to  the  list  of  folks 
encouraging  former  Vero  Beach 
(Fla.)  Press-Journal  reporter  Vicky 
Hendley  to  sue  her  former  employer. 
If  it  is  true  that  the  newspaper  has  a 
blanket  policy  prohibiting  political 
activity  by  employees,  it  is  time 
someone  contested  it. 

Furthermore,  the  question  in  Ms. 


Jack  Cappon,  a  senior  AP  editor, 
has  full-time  assignment  as  resident 
writing  critic/coach,  and  he  and 
executive  editor  Bill  Ahearn  have 
developed  a  program  of  seminars  for 
the  st^s  in  line  bureaus. 

We  know  of  many  newspapers  that 
produce  in-house  writing  critiques 
but  this  letter  speaks  just  for 
ourselves. 

Louis  D.  Boccardi 

(Boccardi  is  president  and  general 
manager  of  the  Associated  Press.) 


Hendley’ s  case  should  be  whether  her 
political  activity  jeopardized  her 
objectivity  as  a  reporter.  Because  she 
does  not  cover  abortion-related 
issues,  she  should  be  allowed  to  exer¬ 
cise  her  rights  of  citizenship. 

Ms.  Hendley  has  the  right  to  exer¬ 
cise  her  political  voice,  and  a  newspa¬ 
per  should  not  attempt  to  stifle  that 
right.  Shame  on  the  publisher  of  the 
Vero  Beach  Press-Journal  for  not 
standing  up  for  the  First  Amendment. 
There  ought  to  be  a  policy  governing 
that  kind  of  behavior,  too. 

Ann  Kirkwood 

(Kirkwood  is  co-publisher  of  the 
Wrangell  [Alaska]  Sentinel.) 


Taubkin 

remembered 

I  read  with  deep  emotions  the  E&P 
obit  on  Irv  Taubkin.  I  also  read  one  in 
the  New  York  Times,  with  a  similar 
reaction. 

Irv  was  a  good  friend  of  mine  as 
well  as  of  others  in  the  newspaper 
field. 

Over  the  many  years,  the  first 
pages  I  turned  to  in  my  copy  of  E&P 
each  week  was  T.S.  Irvin’s  column  on 
Promotion,  which  we  all  knew  was 
written  by  Irv.  All  of  us  actively 
engaged  in  newspaper  promotion 
looked  to  the  column  as  a  clearing¬ 
house  for  good  ideas  and  suggestions 
which  made  our  individual  newspa¬ 
pers  so  much  better  and  often  made 
our  jobs  so  much  easier,  as  Irv  gener¬ 
ously  came  forth  with  his  advice 
based  on  his  own  tremendous  experi¬ 
ence. 

Yes,  like  many  of  the  oldsters  of  my 
generation  who  had  the  happy  oppor¬ 
tunity  to  know  Irv  in  person,  we  will 
all  miss  his  gentle  discussions.  Yet  1 
am  most  saddened  by  the  fact  that 
neither  the  Times  nor  Editor  & 
Publisher,  nor  any  of  the  other  publi¬ 
cations,  published  the  fact  that  Irv 
Taubkin  spent  so  many  years  writing 
the  promotion  column  in  Editor  & 
Publisher. 

Max  P.  Milians 


Basic  News  Service 
for  smaiier  newspapers 

30,CX)0  words  per  day  of  spot  news,  anal¬ 
ysis,  features,  standing  columns  (averag¬ 
ing  6(X)-8(X>  words  each)  and  photos, 
from  Times  Mirror  and  Washington  Post 
newspapers. 

For  information  about  the  Los  Angeles 
Times-Washington  Post  Basic  News 
Service,  contact  John  Payne  at  1 1 50 
15th  St.  NW,  Washington,  D.C.  20071 , 
(202)334-6176. 
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The  Grand  Rapids  Press 

Sold  Out  Again!  It’s  not  easy  being  the  number  one  newspaper 
for  the  fastest  growing  market  in  Michigan.*  But  then,  we  never 
expected  to  take  the  easy  road.  More  than  85  percent  of  adults  in  the 
Grand  Rapids  Metro  Market  say  they  read  The  Grand  Rapids  Press 
during  the  past  week.**  With  that  market  coverage  it’s  no  wonder 
advertisers  consistently  choose  The  Press,  no  wonder  that  Press  news 
boxes  are  always  the  first  to  empty. 

We  offer  the  world’s  news  and  advertising  with  a  local  perspective. 

The  Ann  AitxMT  News  The  Bay  City  Times  The  Flint  Journal  The  Grand  Rapids  Press 
Jackson  Citizen  Patriot  Kalamazoo  Gazette  The  Muskegon  Cronicle  The  Saginaw  News 

*U.S.  population  census  Figures  **Simnnons  Market  Research  Bureau,  Inc.,  1988 
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Newspapers  in  the  year  2000 

Results  of  the  report  sponsored  by  the 
Associated  Press  Managing  Editors  are  bittersweet 


By  Mark  Fitzgerald 

The  Associated  Press  Managing 
Editors  Association  has  seen  the 
future  and  the  conclusions  of  this  lat¬ 
est  newspaper  organization  project 
are  like  most:  some  doleful,  some 
bright. 

“If  you  haven’t  read  our  Newspa¬ 
pers  in  the  Year 2000  report  yet,  don’t 
read  it  at  the  hotel  tonight  because 
you’ll  never  get  to  sleep,”  outgoing 
APME  president  Paul  Janensch  told 
the  organization’s  convention  in  Des 
Moines  Oct.  3. 

It  is  not  that  the  report,  compiled  by 


Branham  to  sell 
local  and  national 
ads  for  Ottaway 

The  Ottaway  Newspapers  Inc.,  a 
division  of  Dow  Jones  &  Company 
Inc.,  has  announced  that  Branham 
Newspaper  Sales,  the  national  sales 
representative  firm  for  17  of  the  com¬ 
pany’s  23  newspapers,  will  now  sell 
both  local  and  national  display  adver¬ 
tising  for  Ottaway. 

The  agreement  will  cover  retail, 
national,  classified  and  co-op  adver¬ 
tising  sales. 

The  move  was  made  in  response  to 
continuing  changes  in  the  newspaper 
advertising  sales  environment  and 
because  of  requests  from  many  large 
advertisers  and  their  advertising 
agencies. 

The  newspaper  company  and  its 
rep  firm  believe  this  flexible  program 
will  enable  Ottaway  to  provide 
improved  sales  and  service  to  its  cus¬ 
tomers  throughout  the  United  States. 

The  arrangement  places  Branham 
on  a  new  fee  structure  as  an  advertis¬ 
ing  sales  consultant,  instead  of  work¬ 
ing  on  a  commission  basis  tied  to 
declining  national-rate  advertising 
linage  and  revenue. 


the  Committee  on  Newspapers  in  the 
Year  2000,  reveals  anything  espe¬ 
cially  new  about  the  future  of  newspa¬ 
pers. 

What  it  does  is  gather  in  64  pages  all 
those  topics  —  ranging  alphabeti¬ 
cally  from  “Accessibility”  to 
“Women”  —  that  give  publishers 
night  sweats. 

The  report  is  not  without  its  bright 
moments.  Discussions  of  technology, 
the  role  of  older  and  female  staffers, 
and  facsimile  newspapers  are  upbeat, 
for  example. 

However,  it  is  probably  instructive 
that  the  contributor  most  outspokenly 
optimistic  about  newspapers  is  a  tv 
reporter,  NBC  News’  John  Chancel¬ 
lor. 


“I  say  print  is  the  best  transmission 
of  hard  information  ...  1  think  if 
newspapers  stay  with  their  basic 
strengths,  the  transmission  of  hard 
information,  they  have  a  bright 
future.  Being  more  like  television 
won’t  help.  Color  and  jazzy  pages 
probably  won’t  help.  Success,  it 
seems  to  me,  lies  in  knowing  what 
readers  know  and  taking  them  beyond 
that,  into  fresh  and  interesting  terri¬ 
tory,”  he  says  in  the  report. 

The  bulk  of  the  report  is  taken  up 
with  the  too-familiar  and  doleful  sta¬ 
tistics  and  prophecies  about  shrinking 
readership,  advertising,  revenues  and 
profits. 

•  “Over  60%  of  all  Americans 
were  not  alive  the  last  time  newspaper 
readership  was  on  the  upturn  nation¬ 
ally,”  the  report  quotes  Anthony  M. 
Casale,  the  media  consultant. 


•  “The  baby  bust  generation:  Now 
in  or  approaching  early  childhood,  the 
baby  bust  generation  will  prove  an 
even  more  recalcitrant  market  seg¬ 
ment.  This  group  was  not  only  raised 
with  tv,  but  with  half  a  dozen  other 
technologies  as  well.  Baby  busters 
read  less  than  baby  boomers,  have 
lower  reading  ability,  and  will  read 
newspapers  even  less  often  than  baby 
boomers,”  the  report  quotes  consul¬ 
tant  John  S.  Bartolomeo. 

•  “The  result  [of  increasing  con¬ 
centration  of  ownership]  will  be  a 
publishing  environment  which  is  less 
profitable  in  many  markets  in  the  year 
2000  than  today  as  newspapers 
struggle  to  combat  declining  house¬ 
hold  penetration,”  Stephen  Hartgen 


of  the  Twin  Falls  (S.D.)  Times-News 
concludes  in  an  article  entitled, 
“Profits:  We  might  not  necessarily  be 
awash  with  them.” 

In  a  “coda”  to  the  report,  commit¬ 
tee  chairman  Robert  Cochnar,  editor 
of  the  Hayward,  Calif. -based 
Alameda  Newspaper  Group,  mixes 
these  depressing  facts  with  a  call  for 
greater  newspaper  research. 

“Since  our  readership  is  either  flat 
or  shrinking  —  ditto  advertising 
linage  —  perhaps  our  efforts  should 
be  directed  toward  building  an  audi¬ 
ence  of  people  who  (a)  genuinely  want 
to  read  a  daily  paper  and  (b)  demon¬ 
strate  that  attachment  by,  as  they 
used  to  say,  patronizing  our  advertis¬ 
ers.  Or  is  this  waving  the  white  flag  of 
surrender?  I  don’t  know,”  he  writes. 

Cochnar  calls  for  a  newspaper 
(Continued  on  page  33) 


“Being  more  like  television  won’t  help.  Color  and 
jazzy  pages  probably  won’t  help.  Success,  it  seems  to 
me,  lies  in  knowing  what  readers  know  and  taking 
them  beyond  that,  into  fresh  and  interesting  territory,” 
he  says  in  the  report. 


PC-based  electronic  darkroom 

Associated  Press  enters  Joint  venture  with  Leaf  Systems 


The  Associated  Press  has  entered  a 
joint  venture  with  Leaf  Systems  Inc. 
to  provide  a  PC-based  electronic  pic¬ 
ture  system. 

AP  development  on  an  in-house 
PC-based  darkroom  will  be  incorpo¬ 
rated  in  the  combined  AP/Leaf  Sys¬ 
tem. 

“This  Electronic  Picture 
Desk  ...  is  second  to  none  in  our 
view,”  AP  president  and  general 
manager  Louis  D.  Boccardi  said  in  his 
announcement  to  the  Associated 
Press  Managing  Editors  convention 
in  Des  Moines  Oct.  3. 

AP  will  continue  to  develop  and 
market  its  VAX-based  electronic  pic¬ 
ture  system,  the  AP  VAX  Picture 
Desk. 

The  new  electronic  darkroom  will 
be  available  for  installation  beginning 
late  this  year.  Under  the  agreement, 
AP  will  be  the  exclusive  worldwide 
distributor  for  the  AP  Leaf  Picture 
Desk. 

“AP’s  decision  is  an  important  one 
for  Leaf  Systems  and  we  are  delighted 

P-D  people  comment 
on  their  new  rival 

After  a  week  of  competition  with 
Ralph  Ingersoll  II’s  new  St.  Louis 
Sun,  the  St.  Louis  Post-Dispatch  peo¬ 
ple  have  developed  some  “dirty 
cracks”  about  its  rival,  managing  edi¬ 
tor  David  Lipman  acknowledges. 

“Our  ad  department  has  a  new  slo¬ 
gan:  ‘Put  your  ad  where  the  Sun 
doesn’t  shine!’  ”  Lipman  told  a  ses¬ 
sion  of  the  Associated  Press  Manag¬ 
ing  Editors  convention  in  Des  Moines 
Oct.  3. 

In  the  newsroom,  Lipman  added, 
an  otherwise  unidentified  “curmud¬ 
geonly  news  editor”  says  this  about 
the  tabloid  Sun:  “The  Sun  is  marvel¬ 
ous  for  those  who  find  tv  news  too 
taxing.” 

However,  Lipman  was  quick  to  add 
a  comment  he  has  used  repeatedly 
since  the  Sun  was  launched  Sept.  25. 

“It’s  a  very  credible  product,”  he 
said,  but  also  said  that  the  Post-Dis¬ 
patch’s  advertising  and  circulation 
have  not  suffered  because  of  the  first 
daily  competition  in  three  years. 


to  gain  AP’s  expertise  in  the  develop¬ 
ment  of  the  darkroom,”  said  Robert 
A.  Caspe,  presidentof  Leaf  Systems. 

Natick,  Mass. -based  Leaf  Systems 
is  the  same  vendor  which  manufac¬ 
tures  the  AP  Leafax  35  portable 
remote  photo  transmission  machine. 

The  relationship  between  AP  and 
Leaf  began  last  year  when  AP  became 
the  distributor  of  the  AP  Leafax  35. 
The  two  companies  also  decided 
recently  to  improve  the  Leafax  by 
providing  the  AP  Leafspooler,  which 

More  News  Tech  stories  appear 
beginning  on  Page  26. 

allows  a  photographer  to  store  and 
transmit  pictures  that  have  been  pro¬ 
cessed  in  the  AP  Leafax  35. 

AP’s  assistant  general  manager/ 
NewsPhotos  Harold  G.  “Hal”  Buell 
said  the  “spooler”  will  be  added  to 
the  Leafax,  which  will  allow  a  photo 
editor  to  access  images  even  if  the 
remote  Leafax  operator  is  absent. 

With  the  new  system,  images  pro¬ 
cessed  on  the  Leafax  are  dumped  into 
the  spooler,  where  they  await  access 
by  the  home  base. 

“The  editor  can  scan  contact 
sheets  of  the  photos  and  access  and 
order  up  pictures,”  he  said.  “This  is  a 
tremendous  advantage  when  you’re 
on  late  deadline  trying  to  get  pictures 
from  a  foreign  bureau  at  3  o’clock  in 
the  morning.” 

The  AP  Leaf  Picture  Desk  consists 
of  one  workstation  and  a  file  server 
that  handles  four  analog  and  one  digi¬ 
tal  input/output  ports. 

AP  will  market  the  basic  one-work- 
station  system  for  $25 ,000  to  $3 1 ,000, 
depending  on  the  specific  configura¬ 
tion  a  newspaper  desires.  Storage 
within  the  file  server  can  vary  from 
100  to  400  pictures. 

The  system  may  be  expanded  to 
accommodate  16  workstations  and, 
with  additional  file  servers,  storage 
for  6,400  pictures  and  64  analog  and 
16  digital  input/output  ports. 

Both  the  AP  Vax  and  AP  Leaf  elec¬ 
tronic  darkrooms  operate  on  a  local 
area  network,  which  allows  a  newspa¬ 
per  to  start  with  a  single  workstation 
and  add  more  terminals,  ports  and 
storage  capacity  to  accommodate 
growth.  The  difference  is  the  com¬ 


puter  on  which  the  darkroom  is 
based.  The  AP  VAX  darkroom  uses  a 
Digital  Equipment  Co.  VAXstation 
and  MicroVAXes.  The  AP  Leaf  dark¬ 
room  is  based  on  PCs. 

Recycling  creates 
coupon  concerns 

As  recycling  continues  to  be  an 
important  issue  for  many  communi¬ 
ties,  newspapers  and  newsprint  pro¬ 
ducers  are  coming  under  pressure  to 
help  establish  community  recycling 
programs,  said  Thomas  J.  Culligan, 
senior  vice  president/marketing  at  the 
Star  Tribune  of  Minneapolis/St.  Paul. 

Speaking  at  the  Audit  Bureau  of 
Circulations’  recent  U.S.  Coupon 
Forum  in  New  York,  Culligan  noted 
that  recycling  of  slick  paper,  such  as 
that  used  for  free-standing  inserts, 
creates  an  additional  concern  for  cou¬ 
pon  security,  making  sure  unused 
coupons  are  completely  destroyed. 

One  of  the  ways  newspapers  can 
keep  tabs  on  that  is  to  know  where  the 
recycled  paper  is  going,  knowing 
whom  the  city  government  has  con¬ 
tracted  to  cart  the  paper. 

More  papers  need 
co-op  support,  staff 

Some  40%  of  daily  newspapers  in 
the  U.S.  and  Canada  have  no  staffers 
serving  a  co-op  function,  and  that  lack 
of  support  contributed  to  a  2%  decline 
in  newspaper  share  of  co-op  dollars 
last  year,  according  to  Norm  Kirk, 
advertising  director  of  the  Toronto 
Star  and  president-elect  of  the  Inter¬ 
national  Newspaper  Advertising  and 
Marketing  Executives. 

Kirk,  speaking  at  the  Newspaper 
Advertising  Co-op  Network’s  recent 
conference,  pointed  out  that  in  the 
last  fiscal  year,  the  Newspaper  Co-op 
Network  —  a  joint  venture  of 
NACON,  INAME  and  the  Newspa¬ 
per  Advertising  Bureau  —  placed 
$3,422,000  worth  of  advertising  in 
1,612  newspapers. 
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What  you  don’t  print  can  hurt  you 

l/.S.  Supreme  Court  lets  stand  a  libel  judgment  granting  a 
doctor  money  based  on  what  a  news  story  implied  about  him 


By  George  Garneau 

The  U.S.  Supreme  Court  has  ruled 
that  the  Pawtucket  (R.I.)  Evening 
Times  is  liable  for  a  $278,000  libel 
judgment  for  what  it  didn’t  write. 

Rejecting  the  paper’s  appeal  with¬ 
out  comment  Oct.  2,  the  court  let 
stand  the  award,  based  not  on  a  false 
statement  but  on  “implications”  from 
a  1980  story. 

The  appeal  in  New  England  News¬ 
papers  Inc.  V.  Healey  said  the  Inger- 
soll  newspaper  was  being  punished 
“for  attempting  to  fairly  and  neutrally 
report  both  sides  of  a  controversial 
local  matter.” 

The  decision,  which  set  no  prece¬ 
dent,  was  nonetheless  a  blow  to  the 
doctrine  of  fair  reportage,  which 
holds  that  fair  and  accurate  reporting 
on  public  affairs  should  be  protected 
from  libel.  The  case  leaves  the  doc¬ 
trine  unresolved,  recognized  in  some 
federal  circuits,  not  in  others. 

A  jury  awarded  Dr.  Paul  Healey,  a 
surgeon  and  former  local  YMCA 
board  chairman,  $28,600  in  compen¬ 
satory  damages  and  $250,000  in  puni¬ 
tive  damages  for  an  Evening  Times 
story  that  implied  Healey  refused  to 
halt  a  board  meeting  to  help  a  heart 
attack  victim. 

YMCA  critic  Jerry  Lampinski  was 
stricken  during  a  protest  minutes  after 
Healey  ejected  him  from  a  June  1980 
board  meeting. 

Within  10  minutes,  he  received  first 
aid,  helped  by  the  reporter,  and  an 
ambulance  arrived.  Nevertheless, 
Lampinski  died. 

The  paper  reported  later  on  the 
Lampinski  family’s  anger  at  the 
YMCA  board.  The  story  said  family 


Correction 

The  Sept.  30  story  on  incoming 
Associated  Press  Managing  Editors’ 
president  Gene  Foreman  misidenti- 
fied  the  Associated  Press’  White 
House  correspondent.  His  name  is 
Terry  Hunt. 

The  story  also  misidentified  the 
bureau  where  AP  photographer  Jeff 
Widener  is  based.  He  works  out  of 
AP’s  Bangkok  bureau. 


members  felt  he  “should  have  been 
given  early  attention  by  either  a  doc¬ 
tor  or  a  paramedic  at  the  board  meet¬ 
ing.” 

The  next  paragraph  said  Dr.  Healey 
was  at  the  meeting  when  Lampinski 
collapsed  200  yards  away.  The  story 
said  YMCA  officers  assured  the 
board  the  situation  was  under  control 
and  disputed  implications  Healey  or 
other  board  members  responded 
poorly  to  the  emergency. 

More  legal  news  appears  on  Pages 
20  and  21. 

The  Rhode  Island  Supreme 
Court  upheld  the  jury’s  libel  judg¬ 
ment,  saying  the  story  could  have 
“created  the  implication  that 
[Healey]  was  asked  and  refused  to 
help  Lampinski  and  that  there  was 
enough  time  for  [him]  to  render  aid.” 

“The  defamation  here  really  con¬ 
sists  of  what  was  left  unprinted,  as 
well  as  what  was  actually  printed,” 
the  state  court  said,  ruling  the  evi¬ 
dence  “could  support  a  finding  that 
[the  paper]  knew  these  implications 
were  false  or  that  it  acted  in  reckless 
disregard  of  whether  implications 
were  false  ...” 

The  Evening  Times  —  supported 
in  a  friend-of-the-court  brief  by  the 
Reporters  Committee  for  Freedom  of 
the  Press,  National  Association  of 
Broadcasters,  Newsletter  Associa¬ 
tion,  Radio-Television  News  Direc¬ 
tors  Association  and  Society  of  Pro¬ 
fessional  Journalists  —  had  argued 
that  only  false  statements  of  fact,  not 
stated  opinions,  can  constitute  libel. 

Associated  Press  counsel  Richard 
Winfield  said  the  decision  upheld 
penalties  for  “non-publication”  of 
facts  a  paper  knew:  Reporter  Edward 
Gauling  knew,  but  the  paper  did  not 
report,  that  Lampinski  got  prompt 
attention  —  the  reporter  helped  in 
cardiopulmonary  resuscitation  — 
and  an  ambulance  arrived  within  min¬ 
utes. 

The  case  could  have  confronted  the 
High  Court  with  the  doctrine  of  fair 
reportage,  a  theory  “a  little  rich  for  a 
lot  of  judges  to  accept,”  Winfield 
said. 

Other  cases  involve  libel  by  impli¬ 


cation. 

“Obviously  we’re  disappointed  at 
the  decision,”  said  Raymond  Lacail- 
lade,  publisher  of  the  Ingersoll  News¬ 
papers’  property.  “We  felt  we  tried  to 
cover  the  event  in  a  fair  and  accurate 
way,  but  apparently  the  court  found 
otherwise.” 

The  decision,  he  said,  “is  going  to 
force  us  to  be  more  cautious.” 

Asked  how  the  damages  would  be 
paid,  he  said,  “Thank  God  for  insur¬ 
ance,”  which  will  cover  the  “biggest 
part.” 

ABC  begins  checks 
on  distribution  of 
magazine  coupons 

The  Audit  Bureau  of  Circulations 
will  begin  verification  of  coupon  han¬ 
dling  practices  of  magazines,  extend¬ 
ing  the  service  it  has  offered  only  for 
newspapers  since  1979. 

The  first  ABC-member  magazine  to 
undergo  an  examination  by  the 
ABC’s  Coupon  Distribution  Verifica¬ 
tion  Service  will  be  TV  Guide,  with 
circulation  over  16  million.  The  first 
TV  Guide  “Coupon  Distribution 
Verification  Report”  is  expected  in 
April  1990. 

Magazine  coupon  distribution  ver¬ 
ification  will  differ  slightly  from  the 
procedures  used  to  check  newspapers 
because  of  the  different  distribution 
methods  of  magazines,  explained 
Michael  J.  Lavery,  senior  vice  presi¬ 
dent/auditing  services  at  the  ABC, 
during  the  ABC’s  annual  U.S.  Cou¬ 
pon  Forum  in  New  York,  where  the 
new  service  was  officially 
announced. 

During  verification  of  magazine 
coupon  handling  procedures,  ABC 
auditors  will  verify  records  of  receipts 
and  coupon  sections  from  coupon 
printers,  insertion  of  coupon  sections 
and  binding  of  copies,  distribution  to 
wholesalers  and  destruction  of  over¬ 
run  copies. 

The  Audit  Bureau  is  exploring 
extension  of  the  service  to  other  mag¬ 
azines  which  are  members  of  the  ABC 
and  its  Coupon  Distribution  Verifica¬ 
tion  Service. 
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Morristown  daily  up  for  sale  again 

Broker  has  been  trying  to  sell  the  paper  since  the  spring 


By  Andrew  Radolf 

Efforts  are  under  way  by  Goodson 
Newspapers  Inc.  to  sell  the  Daily 
Record  in  Morristown,  N.J.,  before 
more  than  $110  million  in  seller  notes 
become  due  on  Nov.  23. 

The  sale  reportedly  will  also 
include  Suburban  Newspapers  of 
New  Jersey,  a  group  of  paid  and  free 
community  weeklies  Goodson  owns 
in  the  area. 

Optimism  was  expressed  that  the 
sale  would  close  before  the  Morris¬ 
town  notes  are  due. 

If  the  sale  does  not  go  through, 
there  is  the  possibility  of  a  default  on 
the  notes,  and  former  owner  Norman 
Tomlinson  would  have  the  right  to 
take  the  newspaper  back  from  GNG. 

Henry  Ansbacher  Inc.  of  New 
York  was  retained  by  GNG  last  spring 
to  sell  the  Daily  Record. 

Hylton  Philipson,  president  of  Ans¬ 
bacher,  had  “no  comment”  on  the 
situation  in  Morristown.  David  Hur- 
witz,  president  of  GNG,  and  Ingersoll 
oificijds  did  not  return  phone  calls. 

Tomlinson  said  Goodson  has  met 
all  its  obligations  to  him  so  far  and  has 
no  reason  to  believe  the  Nov.  23  pay¬ 
ment  will  not  be  made  on  time. 

GNG,  headed  by  television  game 
show  producer  Mark  Goodson,  was 
in  default  once  before  when  it 
acquired  the  Daily  Record  in  the  fall 
of  1987  in  a  deal  negotiated  by  Ralph 
Ingersoll  II. 

Ingersoll  Publications  Co.,  a  man¬ 
agement  company  headed  by  Inger¬ 
soll,  operates  the  newspapers  owned 
by  Goodson  in  addition  to  newspa¬ 
pers  in  which  Ingersoll  himself  has  an 
ownership  stake.  IPCo.  also  acquires 
newspapers  on  Goodson’ s  behalf. 

The  price  Ingersoll  agreed  to  pay 
for  the  Daily  Record  was  $155  million 
in  cash,  which  came  to  about  five 
times  the  Daily  Record’s  annual 
revenues. 

Morristown’s  operating  income 
when  it  was  acquired  was  around  only 
$1.7  million,  E«&P  was  told  by  indus¬ 
try  sources.  Since  the  sale,  irco.  has 
succeeded  in  boosting  annual  cash 
flow  by  several  times  that  figure,  but 
the  amount  is  still  around  $8  million, 
according  to  these  sources. 

Including  the  Morristown  paper  on 
a  pro  forma  basis,  Goodson  Newspa- 


AAark  Goodson 


pers  had  operating  cash  flow  of  $24.3 
million  for  the  fiscal  nine  months 
ended  June  30,  1988,  according  to 
documents  filed  a  year  ago  with  the 
Securities  and  Exchange  Commis¬ 
sion. 

The  Oct.  19,  1987,  stock  market 
crash  greatly  increased  interest  rates 
on  junk  bonds,  and  Goodson  restruc¬ 
tured  the  deal  to  include  $50  million  in 
cash  and  another  $112  million  in  two- 
year  notes,  due  Nov.  23,  1989.  The 
selling  company  took  back  $100  mil¬ 
lion  in  notes  and  Tomlinson  person¬ 
ally  took  back  $12  million  in  notes  on 
his  non-compete  agreement. 

However,  GNG  ran  into  further  dif¬ 
ficulty  in  securing  bank  loans  for  the 
$50-million  cash  down  payment  to 
Tomlinson  due  Dec.  23,  1987.  The 
company  chose  to  default  and  pay  a 
$2-million  penalty. 

Goodson  used  the  ensuing  30  days 
to  arrange  an  acceptable  financing 
plan,  and  the  company  made  its  pay¬ 
ment  by  the  Jan.  23  deadline. 

A  year  ago,  GNG  filed  with  the 
SEC  a  registration  statement  for  $100 
million  in  senior  subordinated  deben¬ 
tures  due  in  1998.  The  notes  were 
partially  guaranteed  by  the  cumula¬ 
tive  subchapter  S  income  of  the 
Kingston  (N.Y.)  Freeman,  which  is 
owned  by  Mark  Goodson  Enterprises 
Ltd.,  an  affiliated  company. 

The  proceeds  were  to  be  used  for 
refinancing  the  company’s  debt. 


including  the  Morristown  notes,  but 
the  offering  never  became  effective 
(E&P,  March  4,  P.  14). 

GNG  president  David  Hurwitz  said 
at  the  time  that  he  was  not  going 
ahead  with  the  offering  because  eco¬ 
nomic  conditions  were  not  right  and 
he  wanted  to  “review  all  my 
options.” 

Gannett  Co.  reportedly  expressed 
some  interest  in  the  Daily  Record  last 
March,  but  serious  negotiations  never 
took  place. 

William  Dean  Singleton  has  also 
shown  some  interest,  as  has  the  Bass 
Group  of  Fort  Worth,  Texas.  Single- 
ton  was  one  of  the  losing  bidders  for 
the  Daily  Record  in  1987. 

The  Bass  Group  wanted  to  acquire 
Goodson’s  New  Haven  Register  in 
addition  to  the  properties  in  New 
Jersey.  Goodson  did  not  want  to  part 
with  its  Connecticut  daily,  which  has 
been  performing  well. 

Malcolm  “Mac”  Borg,  owner  of 
the  competing  Record  in  Hacken¬ 
sack,  was  a  bidder  for  the  Daily  Rec¬ 
ord  in  1987.  However,  Borg  is  con¬ 
structing  a  satellite  printing  site  in  the 
Morristown  area  and  plans  to 
increase  distribution  in  the  market 
when  the  facility  becomes  operational 
in  1991. 

The  situation  in  Morristown  has  put 
a  strain  on  the  Goodson-Ingersoll 
relationship,  according  to  sources 
knowledgeable  of  the  situation. 

“It’s  a  mess  between  Ingersoll  and 
Goodson,”  was  how  one  of  them 
described  it.  “It’s  like  being  married 
31  years  and  suddenly  breaking  up.” 

He  said  the  bickering  between  the 
two  was  a  major  reason  why  there  has 
been  difficulty  putting  a  Morristown 
sale  together. 

The  Ingersoll-Goodson  relation¬ 
ship  dates  back  to  the  mid-1950s  when 
Ralph  Ingersoll  Sr.  teamed  up  with 
Mark  Goodson  and  his  now-deceased 
partner.  Bill  Todman,  to  buy  and 
operate  newspapers.  Goodson  now 
owns  eight  paid  dailies,  10  paid  Sun¬ 
day  newspapers,  1 1  paid  weeklies  and 
37  free  weeklies. 

Ingersoll  was  said  to  have  wanted 
to  seek  manning  reductions  from  the 
Daily  Record’s  unions  in  order  to 
boost  cash  flow  even  further  this 
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year,  but  Goodson  did  not  want 
to  risk  a  strike  and  opposed  the 
move. 

The  result  was  that  Ingersoll  was 
“stuck”  with  a  situation  in  Morris¬ 
town  “he  did  not  want,”  said  one 
source,  adding  the  disagreement  over 
labor  policies  was  one  reason 
“there’s  been  a  falling  out.” 

Goodson  was  also  said  to  believe 
Ingersoll  and  his  top  people  were  too 
preoccupied  with  launching  the  St. 
Louis  Sun  and  with  the  ventures  in 


Europe  to  devote  enough  attention  to 
the  problems  in  Morristown. 

The  agreement  between  IPCo.  and 
Goodson  Newspapers  calls  for  GNG 
to  pay  IPCo.  an  “overhead  fee” 
amounting  to  2%  of  each  individual 
newspaper’s  revenues  plus  a  “man¬ 
agement  fee”  of  10%  of  each  news¬ 
paper’s  operating  profits,  accord¬ 
ing  to  the  GNG  registration  state¬ 
ment. 

The  document  also  states  that  if  a 
Goodson  newspaper  is  sold,  GNG 


must  make  annual  payments  to  IPCo. 
for  the  remainder  of  the  management 
agreement’s  term.  The  size  of  the 
payments  would  be  equal  to  the  aver¬ 
age  10%  management  fee  that  was 
paid  during  the  three  years  preceding 
the  sale. 

The  document  does  not  say  how 
long  the  Morristown  management 
agreement  runs,  but  it  states  that  the 
earliest  termination  date  for  any  of 
GNG’s  agreements  with  IPCo.  is 
November  2000. 


Broadening  reader  appeal 

Media  analyst  offers  suggestions  to  newspapers 


By  M.L.  Stein 

The  future  success  of  newspapers 
lies  in  increasing  their  zoned  editions, 
special-interest  supplements  and 
neighborhood  sections,  a  leading 
media  analyst  told  a  San  Jose  seminar 
on  new  technology. 

Noting  today’s  “tough,  competi¬ 
tive”  media  environment,  J.  Ken¬ 
drick  Noble  of  Paine  Webber  in  New 
York  said  newspapers  must  become 
segmented  and  targeted  like  their 
rivals  —  radio,  television,  preprints, 
direct  mail,  and  the  telephone  compa¬ 
nies  “looming  in  the  background  as 
potential  new  competitors.” 

Computer  technology,  he  asserted, 
enables  newspapers  to  be  both  a  mass 
and  specialized  medium. 

Nobel,  Paine  Webber’s  first  vice 
president  and  media  analyst,  said  he 
was  impressed  with  the  short-lived 
All  Sports,  a  national  tabloid  pub¬ 
lished  by  the  Pasadena  (Calif.)  Star- 
News  in  1982. 

“Although  it  did  not  succeed,  it 
may  merely  have  been  ahead  of  its 
time,”  Noble  observed  to  an  audi¬ 
ence  of  newspaper  business  and  pro¬ 
duction  executives  at  the  gathering 
sponsored  by  Information  Interna¬ 
tional  Inc.,  with  the  cooperation  of 
the  San  Jose  (Calif.)  Mercury  News. 

Noble  cited  community  business 
papers,  modified  main  sections  and 
zoning  for  “ever  smaller  segments  of 
your  markets”  as  examples  of  news¬ 
papers  being  both  mass  and  special¬ 
ized. 

“I  think  it’s  the  future,”  he  said. 
“No  other  medium  can  do  it,  barring 
neighborhood  weeklies  and  the  like, 
which  you  can  replace”  because  of 
computerization. 

Noble  said  he  does  not  share  the 
generally  gloomy  forecast  for  news¬ 


papers  given  by  his  fellow  media  ana¬ 
lysts. 

Analysts,  he  continued,  are  used  to 
the  idea  of  “fast  paybacks”  on  many 
capital  improvements  or  related 
expenditures  for  productivity  gains  in 
newspapers,  usually  one  to  five 
years. 

Although  the  analysts  recognize 
the  need  for  new  presses,  buildings 
and  capital  outlays  for  color,  “they 
have  become  less  confident  that 
newspapers  can  improve  their 
revenue  or,  better,  earnings  growth 
rates,”  the  speaker  said.  “The  key  to 
a  media  security  analyst’s  heart  is  not 
only  current  earnings,  but  the  pro¬ 
spective  growth  rate  of  those  earn¬ 
ings.” 


described  this  era  as  the  “fourth 
wave”  for  newspapers,  the  first  being 
hot  metal  typesetting,  the  second 
phototypesetting,  and  the  third  the 
advent  of  integrated  computer  sys¬ 
tems  in  the  1970s. 

The  fourth  wave  —  the  current 
shift  to  solutions  that  are  part  of  the 
computer  mainstream  —  is  a  logical 
extension  of  internal  trends  in  circula¬ 
tion  and  advertising  within  the  indus¬ 
try,  Noble  said,  adding:  “The  con¬ 
cept  is  not  merely  to  cut  costs,  it  is, 
rather  and  primarily,  to  aid  you  in 
doing  your  jobs  better  by  offering 
faster,  better  newspapers  that  appe^ 
to  more  readers,  by  improving  your 
service  to  advertisers  with  fast,  accu¬ 
rate  newsy  ads  .  .  .  and  by  tapping 


According  to  Nobel,  investors  do  not  appreciate  the 
“enormous  potential”  of  newspapers.  “Perhaps  even 
newspaper  managements  do  not,”  he  said. 


Declaring  that  he  was  “more  opti¬ 
mistic  than  most  analysts,”  Noble 
said  he  saw  improvement  ahead  for 
newspapers,  partly  because  of  their 
adoption  of  the  new  technology. 

He  predicted  that  the  number  of 
daily  papers  will  stabilize  at  between 
1,600  and  1,610  between  1990-1992  — 
and  might  even  rise  later  in  the 
decade. 

Noble  further  projected  a  flattening 
of  household  penetration  for  the  aver¬ 
age  daily  newspaper  from  this  year  to 
1992,  after  a  decline  running  back  to 
1945.  Sunday  newspaper  penetration 
may  actually  improve  in  that  period, 
he  added. 

Borrov/ing  from  the  1988  Seybold 
Report  on  Publishing  Systems,  Noble 


the  interests  of  more  of  your  citizens 
and  marketing  your  newspapers  more 
efficiently  to  them,  building  the  audi¬ 
ence  for  your  advertisers  and  your 
reporters  and  editors.” 

While  these  goals  also  were  true  of 
the  first  three  waves.  Noble 
remarked,  the  fourth  wave  carries  an 
advantage  in  that  newspapers,  by 
building  on  modules  and  standards, 
can  increase  their  staffs’  overall  use 
of  computers  in  all  other  functions  of 
creation  and  expansion. 

According  to  Nobel,  investors  do 
not  appreciate  the  “enormous  poten¬ 
tial”  of  newspapers.  “Perhaps  even 
newspaper  managements  do  not,”  he 
said.  “Newspapers  are  unique  in  that 
(Continued  on  page  39) 
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Neuharth  ‘confesses’ 

Former  Gannett  chairman’s  autobiography  offers  some  reveiations 
about  the  big  deais  and  maneuvers  that  took  him  to  the  top 


By  Andrew  Radolf 

At  Paine  Webber’s  Outlook  for 
Media  conference  last  year,  A1  Neu¬ 
harth  promised  stock  analysts  that  he 
would  tell  all  in  his  upcoming  autobi¬ 
ography  about  how  “my  big  ego”  got 
in  the  way  of  Gannett  Co.’s  merging 
with  CBS. 

Neuharth  kept  his  word  in  Confes¬ 
sions  of  an  S.O.B.,  just  out  from  Dou¬ 
bleday,  and  in  addition  to  telling 
about  the  big  deal  that  didn’t  come 
off,  he  offers  some  revelations  about 
the  big  deals  that  did  and  his  maneuv¬ 
ers  that  took  him  to  the  top  of  Gannett 
Co.  and  kept  him  there. 

The  CBS  deal 

CBS  was  a  company  “under  enemy 
siege”  in  1985,  Neuharth  related  with 
Ted  Turner  attempting  an  unfriendly 
takeover  and  a  group  with  links  to 
Sen.  Jesse  Helms  urging  conserva¬ 
tives  to  buy  up  CBS  stock  so  they 
could  fire  anchorman  Dan  Rather. 

Neuharth  decided  the  time  was  ripe 
for  Gannett  to  step  in  as  a  white 
knight.  The  plan  called  for  a  $9-billion 
merger-of  Gannett  and  CBS  into  a 
new  company  with  the  Neuharth-pro- 
posed  name  of  Universal  Media. 

The  financial  aspects  of  the  deal 
went  smoothly  during  the  merger 
talks,  Neuharth  related.  The  sticking 
point  was  over  the  management  struc¬ 
ture. 

He  and  CBS  chairman  and  CEO 
Thomas  H.  Wyman  privately  agreed 
that  Neuharth,  61  at  the  time,  would 
be  chairman  and  chief  executive  offi¬ 
cer  and  Wyman,  then  55,  would  be 
president  and  chief  operating  officer. 

John  Curley,  now  chairman  and 
CEO  of  Gannett,  would  head  the 
merged  company’s  publishing  divi¬ 
sion  of  newspapers  and  magazines. 
Gene  Jankowski  of  CBS  would  head 
all  broadcast  operations  and  Doug 
McCorkindale,  now  vice  chairman  of 
Gannett,  would  be  chief  financial 
officer  —  giving  Gannett  a  three  to 
two  edge  in  the  executive  suite.  CBS 
and  Gannett  would  choose  seven 
directors  each,  and  the  fifteenth 
would  be  a  mutually  agreed-on  party. 

Neuharth  in  that  meeting  assured 
Wyman  they  would  work  closely 


together  “as  partners.”  And  Wyman, 
in  accepting  the  terms,  said  he’d  hope 
to  succeed  Neuharth  as  chairman  and 
CEO. 

“  Tom,  I’d  be  disappointed  if  you 
didn’t  succeed  me  as  CEO,’  ”  Neu¬ 
harth  wrote  he  replied.  “To  myself,  I 
thought:  It  is  disappointing  that  he  is 
not  qualified  for  the  job.  And  I’d  make 
damn  sure  he  didn’t  get  it.” 


When  the  merger  talks  dragged  on 
too  long,  Neuharth  wrote  that  he  sug¬ 
gested  to  Wyman  that  the  two  of  them 
meet  with  the  negotiators  to  get  things 
moving  again. 

At  that  meeting,  Neuharth  said  he 
quickly  took  charge,  telling  the 
gathering  that  he  and  Wyman  had 
^ready  settled  the  matter  and  there 
was  nothing  left  for  the  negotiators  to 
discuss. 


Wyman  didn’t  dispute  Neuharth, 
but  his  reaction  and  that  of  the  rest  of 
the  CBS  team  made  it  evident  to  the 
Gannett  side  that  the  CBS  CEO  had 
not  told  his  people  in  advance  what 
the  two  had  agreed  on. 

“When  Wyman  heard  somebody 
else  tell  his  people  that  he  was  going 
to  be  number  two,  it  made  him  feel 
very  different  than  when  we  dis¬ 
cussed  it  in  the  privacy  of  his  dining 
room  ...  I  had  satisfied  my  ego  at 
the  expense  of  his,”  Neuharth  stated. 

The  negotiations  continued  a  few 
more  days  before  Wyman  called  Neu¬ 
harth  to  tell  him  CBS  was  backing  out 
because  “  T  just  can’t  deal  with  you. 
I  just  can’t  deal  with  this  thing 
anymore.’  ” 

Wyman  also  accused  Neuharth  of 
lying  to  him,  according  to  the  book, 
because  Gannett  had  ^so  been  talk¬ 
ing  with  Time  Inc.  Neuharth  wrote 
that  he  tried  to  explain  that  while  he 
had  been  having  “discussions”  with 
Time  chairman  Richard  Munro,  there 
had  not  been  any  serious  negotia¬ 
tions.  But  Wyman  remained  uncon¬ 
vinced,  and  the  deal  was  off. 

Neuharth  never  elaborates  on  what 
he  had  in  mind  for  Time  —  whether 
he  viewed  it  as  an  alternative  to  the 
CBS  deal  or  had  a  grand  design  of 
combining  all  three  companies. 

Wyman  could  not  be  reached  for 


comment,  but  he  reportedly  has 
denied  Neuharth’s  version  of  the 
Gannett-CBS  talks. 

The  Louisville  deal 
Neuharth  reveals  in  his  book  that 
when  Sallie  Bingham’s  bankers  began 
shopping  around  her  minority  interest 
in  her  family’s  media  properties  — 
including  offering  her  stock  to 
Gannett  —  he  alerted  family  patri¬ 
arch  Barry  Bingham  Sr.  about  her 


Neuharth  left  Knight-Rldder  to  join  Gannett, 
originally  as  general  manager  of  the  Rochester 
newspapers  because,  with  no  family  members  active 
in  the  company,  he  figured  he  had  a  clear  shot  at  the 
top,  Neuharth  said. 
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activities  and  promised  to  keep  him 
informed  about  Sallie’s  strategy  for 
selling  her  shares. 

Neuharth  offered  to  “keep  feed¬ 
ing”  the  elder  Bingham  information 
and  said  Gannett’s  only  interest  was 
to  acquire  all  of  the  shares  in  a 
friendly  deal. 

Neuharth’ s  courting  of  Bingham 
made  sure  Gannett  was  on  the  short 
list  of  companies  invited  to  bid  for  the 
family  properties.  Gannett’s  winning 
bid  for  the  Courier  Journal  and  Louis¬ 
ville  Times  was  $305  million,  just 
ahead  of  Jack  Kent  Cooke’s  $300  mil¬ 
lion  offer. 

The  Washington  Post  Co.  bid  $255 
million,  Neuharth  wrote,  and  the  Tri¬ 
bune  Co.  of  Chicago  came  in  fourth. 

The  Detroit  deal 

Jack  Kent  Cooke  “once  again  was 
the  sleeper”  in  the  bidding  for  the 
Evening  News  Association,  whose 
properties  included  the  Detroit  News 
and  the  Washington  television  station 
WDMV  (now  WUSA  under  Gannett). 

Gannett’s  winning  bid  for  ENA  was 
$717  million,  but  Cooke  was  close 
behind  with  a  bid  of  about  $700  mil¬ 
lion,  Neuharth  said. 

Neuharth  stated  that  WUSA,  the 
number  one  tv  station  in  the  capital, 
was  an  overlooked  jewel,  worth  in 
Gannett’s  eyes  about  $4()0  million. 
Gannett  allocated  only  about  $75  mil¬ 
lion  of  the  purchase  price  to  the 
Detroit  News,  Neuharth  said,  but  he 
noted  that  a  number  of  Wall  Street 
analysts  valued  the  other  ENA  prop¬ 
erties  high  enough  for  the  News  to  be 
considered  a  “freebie.” 

The  Des  Moines  deal 

The  same  year  —  1986  —  it  was 
bidding  successfully  for  the  Louis¬ 
ville  and  Detroit  papers,  Gannett  also 
won  the  bidding  for  the  Des  Moines 
Register  and  Tribune  after  the  parent 
company  had  been  put  in  play  with  an 
unsolicited  offer  of  $1 12  million  from 
Dow  Jones  in  partnership  with  then- 
editor  Michael  Gartner  and  then- 
publisher  Gary  Gerlach. 

As  the  bidding  escalated,  Neuharth 
decided  he  needed  an  intermediary 
with  Register  &  Tribune  Co.  chair¬ 
man  and  CEO  David  Kruidenier  since 
he  did  not  have  close  ties  with  the 
man. 

Neuharth  wrote  that  he  chose  Otto 
Silha,  retired  president  of  Cowles 
Media  in  Minneapolis,  which,  like  the 
Des  Moines  Co.,  w.'is  basically  owned 
by  the  Cowles  family.  Kruidenier  at 
the  time  was  chairman  of  both  compa¬ 
nies. 

Going  to  Silha  proved  to  be 
a  “costly  mistake,”  Neuharth  sta¬ 
ted. 

“Silha  assured  me  he  had  close 
relations  with  Kruidenier  and  the 


Al  Neuharth 


family,”  Neuharth  wrote.  Gannett 
negotiated  a  deal  calling  for  Silha  to 
be  paid  a  percentage  of  the  sale  price 
as  a  consultant’s  fee  if  Gannett  suc¬ 
ceeded  in  purchasing  the  Des  Moines 
newspapers.  The  fee,  he  said,  eventu¬ 
ally  came  to  $1,080,000. 

Neuharth  wrote  a  personal  letter  to 
Kruidenier  that  he  asked  Silha  to 
deliver. 


“Once  I  had  the  CEO’s 
title,”  Neuharth  wrote,  “I 
didn’t  care  how  long  he 
hung  around.” 


“As  it  turned  out,  Silha  didn’t  have 
a  close  relationship  at  all  with  Kruide¬ 
nier,”  Neuharth  wrote.  “In  fact, 
Kruidenier  wouldn’t  even  see  him 
when  he  flew  to  Des  Moines  with  the 
letter.  So  Silha  left  the  letter  on  the 
secretary’s  desk.” 

Neuharth  said  Gannett  never  used 
Silha  on  the  deal  after  that  and 
lamented  that  a  250  postage  stamp 
could  have  done  the  job  just  as 
well. 

Silha,  contacted  by  E&P  for  a 
reply,  said,  “On  Des  Moines,  Al,  of 
course,  doesn’t  tell  the  whole  story.  I 
did  meet  with  the  important  members 
of  the  Cowles  family,  more  important 
than  Kruidenier,  and  Gannett  did 
make  the  deal.  I  feel  I  earned  my  fee 
and  represented  Al  and  Gannett  very 
well.  I  harbor  no  ill  will.  ” 

Silha  said  he  met  with  John  Cowles 
Jr.  and  his  two  sisters. 


Rise  to  power 

Neuharth  left  Knight-Ridder  to 
join  Gannett,  originally  as  general 
manager  of  the  Rochester  newspa¬ 
pers  because,  with  no  family  mem¬ 
bers  active  in  the  company,  he  figured 
he  had  a  clear  shot  at  the  top,  Neu¬ 
harth  said. 

When  he  was  42,  and  eager  to  have 
himself  named  successor  to  Paul 
Miller,  who  was  then  president  and 
CEO,  Neuharth  took  advantage  of  an 
unsolicited  offer  to  become  publisher 
of  the  New  York  Daily  News. 

He  had  then-Daily  News  publisher. 
Jack  Flynn,  telephone  Miller  at  a  pre¬ 
arranged  time  —  when  Neuharth 
would  see  to  it  he  was  in  the  presi¬ 
dent’s  office  —  to  inform  Miller  of 
the  offer. 

Miller  understood  Neuharth’s 
ploy,  since  he  had  made  a  similar  pre¬ 
arranged  call  to  John  Knight  when 
Gannett  was  hiring  Neuharth  away 
from  Knight-Ridder. 

The  call  led  to  Miller’s  agreeing  to 
designate  Neuharth  his  “number 
two”  and  eventual  successor,  with 
the  title  of  executive  vice  president. 
Shortly  thereafter,  Neuharth  suc¬ 
ceeded  in  pressuring  Miller  to  name 
him  president,  while  Miller  himself 
moved  up  to  chairman  and  CEO. 

His  advancement  led  to  a  growing 
personal  animosity  between  Miller 
and  him,  Neuharth  stated.  When 
Miller  turned  65,  Neuharth  had  lined 
up  enough  support  on  the  board  to 
have  himself  named  CEO.  Neuharth 
and  another  board  member,  James 
Webb,  a  former  head  of  the  National 
Aeronautics  and  Space  Administra¬ 
tion,  met  with  Miller  at  Webb’s  home. 

There,  Webb  bluntly  told  Miller 
that  if  he  didn’t  name  his  retirement 
date,  the  board  would  do  it  for  him. 
Miller  countered  that  he’d  give  up  the 
CEO  title  if  he  could  retain  the  title  of 
chairman  for  another  five  years. 

Neuharth  agreed. 

“Once  I  had  the  CEO’s  title,”  Neu¬ 
harth  wrote,  “I  didn’t  care  how  long 
he  hung  around.” 

When  Miller’s  five  years  were  up, 
Neuharth  agreed  to  let  him  stay  on  as 
chairman  one  more  year.  In  January 
1980,  one  year  after  Miller  retired,  he 
suffered  a  debilitating  stroke. 

Neuharth  said  that  he  blamed  him¬ 
self  for  not  forcing  Miller  into  retire¬ 
ment  much  sooner  “when  he  could 
enjoy  it.”  The  Miller  experience, 
Neuharth  wrote,  made  him  promise 
himself  not  to  hang  around  too  long. 
He  kept  his  vow  —  leaving  Gannett 
when  he  was  65. 

Another  deal 

Gannett  Co.  acquired  Combined 
Communications  Corp.  in  1979,  a  deal 
(Continued  on  page  33) 
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Killing  of  Mexican  journalists 

Threat  of  death  casts  a  heavy  shadow  over  reporters  south  of  the  border 


By  Stephen  F.  Jackson 

First  of  two  parts 

Death.  Or,  in  the  native  tongue  of 
the  Mexican  journalists,  muerte. 

Like  the  difference  between  base¬ 
ball  and  bullfighting,  the  American 
system  of  journalism  and  the  Mexican 
system  of  journalism  —  although 
they  have  much  in  common  —  are 
distinguishable  by  the  threat  of  death 
which  enraptures  the  crowds  at  the 
Plaza  de  Toros  and  looms  just  past 
tomorrow’s  deadline  for  muckraking 
journalists  in  Mexico. 

At  high  noon  in  Chihuahua,  prosti¬ 
tutes  are  strolling  on  the  steps  of  the 
statehouse  —  a  buck-naked  protest 
against  a  policy  which  would  end  their 
lucrative  profession.  In  the  state  of 
Sinaloa,  a  passenger  train  plunges 
into  a  rain-swollen  river,  killing  112 
passengers. 


“There  is  a  lack  of  legal  machinery 
to  protect  the  journalists,”  maintains 
Jesus  Pavlo,  a  reporter  {oxJueves,  the 
magazine  of  Excelsior,  a  daily  pub¬ 
lished  in  Mexico  City. 

“Murder  of  journalists,  of  course, 
is  the  ultimate  violation  of  press  free¬ 
dom,  the  most  extreme  and  final  form 
of  censorship,”  said  Bill  Williamson, 
executive  director  of  the  Inter  Ameri¬ 
can  Press  Association  in  Miami,  “and 
it’s  happening  much  too  often,  espe¬ 
cially  in  Mexico  and  Colombia.” 

Article  19,  an  international  human 
rights  organization  in  London,  put  it 
bluntly  and  succintly  in  its  July  1989 
report  The  Mass  Media  and  Censor¬ 
ship  in  Mexico'.  “The  disturbing 
increase  of  the  number  of  killings  of 
journalists  in  Mexico  continues  to  be 
the  single  most  serious  challenge  to 
freedom  of  the  press  in  that  country.” 

“If  a  Mexican  journalist  writes 


“There  is  a  lack  of  legal  machinery  to  protect  the 
journalists,”  maintains  Jesus  Pavlo,  a  reporter  for 
Jueves,  the  magazine  of  Excelsior,  a  daily  published 
in  Mexico  City. 


The  eyes  of  Mexican  journalists  are 
riveted  on  these  events  on  a  day  in 
August,  but  journalists  in  the  country 
also  have  learned  to  keep  another  eye 
over  their  shoulders. 

The  journalist  is  “en  la  mird  do  los 
sicarios.”  English  translation  for  this 
predicament  is  “in  the  gunsight  of  the 
hired  killers,”  and  the  numbers  —  44 
journalists  killed  since  1980  —  bear 
out  the  caveat. 

Epitomizing  the  slain  journalist  in 
Mexico  is  Manuel  Buendia,  the  Mexi¬ 
can  journalist  who  was  brutally  assas¬ 
sinated  with  a  bullet  to  the  back  of  his 
skull  May  30,  1984.  For  five  long 
years  no  one  was  charged  —  much 
less  sought  —  for  Buendia’ s  murder. 
This  impunity  compounds  the  vio¬ 
lence  against  journalists. 


(Jackson  is  a  free-lance  writer  and 
assistant  professor  at  Stillman  College, 
Tuscaloosa,  Ala.  Research  and  travel 
for  this  article  was  provided  by  the 
Mellon  Foundation.) 
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about  political  corruption,  illegal 
arms  dealing,  or  illegal  drugs,  he  [in 
turn]  is  exposing  himself  to  violent 
reprisals  from  those  he  writes  about 
and  exposes,”  said  Ricardo  Castillo, 
international  news  editor  for  the 
Mexico  City  News  and  a  17-year  vet¬ 
eran  journalist.  “The  1980s  have  been 
the  worst  ever  for  journalists  in  Mex¬ 
ico.” 

“A  direct  assault  on  the  human 
rights  of  journalists,”  Rogelio  Her¬ 
nandez  said  of  the  situation.  Hernan¬ 
dez  is  an  investigative  political 
reporter  for  Excelsior,  Buendia’ s  last 
base  of  operations.  “What  kills  jour¬ 
nalists  is  not  writing  about  illegal 
drugs  or  illegal  arms,  but  exposing 
corrupt  public  officials,”  maintains 
Hernandez. 

Two  recent  factors  have  provided 
some  ray  of  light  at  the  end  of  the 
perilous  tunnel  for  the  Mexican  jour¬ 
nalist.  One,  a  persistent,  tenacious 
press  which  would  not  permit  the 
public  or  the  government  to  forget 


that  Buendia’s  killer  —  or  the  person 
responsible  for  hiring  the  trigger- 
man  —  was  still  at  large.  And,  two, 
Mexico  got  a  change  at  the  top,  a 
new  president. 

Following  the  annual  public  press 
protest  May  30  on  the  fifth  anniver¬ 
sary  of  Buendia’s  killing,  newly 
elected  President  Carlos  Salinas,  a 
progressive  reformist,  addressed 
Freedom  of  the  Press  Day  on  June  7. 
He  promised  journalists  that  his  gov¬ 
ernment  would  not  allow  the  Buendia 
case  to  be  swept  under  the  rug.  Four 
days  later  an  arrest  warrant  was 
issued  for  the  former  head  of  Mexi¬ 
co’s  political  police. 

Jose  Zorilla  was  subsequently  cap¬ 
tured  after  a  brief  shootout  in  Mexico 
City  and  is  now  in  jail  facing  charges 
of  obstructing  justice  and  of  conspir¬ 
ing  to  kill  Buendia.  At  the  time  of  the 
ambush,  Zorilla  was,  at  once  and 
ironically,  chief  of  the  now-defunct 
federal  secret  police  (Mexico’s  FBI), 
a  “friend”  of  Buendia,  and  the  first 
official  at  the  murder  scene. 

The  Mexican  journalists’  response 
to  Zorilla’ s  arrest  has  been  one  of 
short-term  relief,  but  one  of  long-term 
“wait-and-see.” 

“It  was  not  only  Buendia  who  was 
murdered,”  said  Eduardo  Valle, 
aggressive  head  of  the  1 ,500-member 
journalists’  guild  (Democratic  Jour¬ 
nalists  Union.)  “What  happened  to 
the  murdered  in  Chihuahua?  The 
murdered  in  Sinaloa?  The  murdered 
in  Tamaulipas?  Where  are  the  mur¬ 
derers?  Who  are  they?  Why  did  they 
do  it?  What  were  the  murder  motives? 
We’re  not  going  to  stay  quiet.” 

Valle  was  not  at  a  loss  of  words 
when  asked  to  explain  the  portents  of 
Zorilla’ s  arrest. 

“We’ll  see  what  ramifications  the 
Zorilla  arrest  has  for  narcopower  [the 
illegal  drug  dealers],”  said  Valle.  “If 
this  remains  a  case  of  ‘I  killed  him 
[Buendia]  because  he  stuck  out  his 
tongue  at  me,’  nobody  will  believe  it. 
Let’s  see  how  far  the  investigation 
goes,  not  just  in  terms  of  narcotics 
trafficking,  but  in  terms  of  narco¬ 
power  among  the  very  important  peo¬ 
ple  in  past  presidential  administra¬ 
tions  and  perhaps  who  are  involved  in 
the  affairs  of  narcotics  trafficking. 
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AAanuel  Buendia,  the  AAexican  muck¬ 
raking  journalist  who  was  ambushed 
and  killed  on  May  30,  1984.  No  one 
was  arrested  or  charged  for  five  years 
until  this  summer  when  a  former  direc¬ 
tor  of  the  federal  political  police  was 
apprehended  as  the  prime  suspect. 


“If  the  arrest  of  Zorilla  creates  the 
possibility  of  a  serious  investigation 
of  the  drug  power  that  has  hurt  jour¬ 
nalists  so  much  in  our  country,  we 
won’t  feel  so  pressured.  Which 
implies  that  one  way  or  another  we 
will  continue  to  feel  pressured,  but  at 
least  not  so  much  now  as  before,” 
said  Valle. 

Unfortunately,  the  pressures  are 
real  and  are  deadly.  Just  ask  Amelia 
Flores,  the  widow  of  Ernesto  Flores, 
38,  who  was  murdered  in  a  hail  of 
machine-gun  fire  near  the  office  of  his 
Matamoros  El  Popular  newspaper  in 
1986. 

A  passenger  in  his  car  —  Norma 
Moreno,  24,  a  columnist  for  the 
paper  —  was  also  killed.  The  two 
were  killed  after  writing  about  the 
cozy  relationship  between  organized 
crime  and  local  officials  in  the  Mata- 
moros-Tamaulipas  area  across  the 
Texas  border  from  Brownsville.  In 
the  best  tradition  of  John  Peter  Zen- 
ger’s  wife,  his  widow  carries  on  at  El 
Popular,  determined  not  to  let  the 
bullets  stifle  freedom  of  expression. 

The  heretofore  inexperienced,  per¬ 
force  publisher,  Sehora  Flores, 
immediately  stepped  into  the  void 
created  by  her  husband's  death.  She 
refuses  to  let  fear  that  she  will  meet  a 
similar  fate  slow  her  down  or  distract 
her.  She  carries  on  the  Flores  tradi¬ 
tion  of  publishing  a  controversial, 
hard-hitting,  independent  newspaper. 

“The  show  has  to  go  on.  We  must 
get  to  work  and  forget  about  the 


fear,”  said  Sehora  Flores,  months 
following  her  husband’s  murder, 
months  in  which  the  investigation  into 
his  and  Moreno’s  death  have  been 
largely  forgotten. 

Responding  to  still  another  jour¬ 
nalist’s  killing,  Herman  Bacha,  chair¬ 
man  of  the  Committee  for  Chicano 
Rights  based  in  San  Diego,  pointed 
out  in  a  letter  to  then-president 
Miguel  de  la  Madrid  that  “it  has 
become  apparent  to  us  that  the  Mexi¬ 
can  government  is  unable  to  protect 
lives  of  journalists  and  bring  to  justice 
the  assassins  who  are  responsible  for 
their  murder.  The  ultimate  result 
could  be  the  destruction  of  freedom  of 
the  press  in  Mexico,”  concluded  the 
April  1988  letter. 

Bacha’s  concerns  came  on  the 
heels  of  the  gang-style  shooting  of 
Felix  Miranda,  a  47-year  old  irreve¬ 
rent  and  hard-hitting  journalist  nick¬ 
named  El  Gato  (The  Cat),  whose 
typewriter  had  sharp  claws.  El  Gato’s 
commentary  on  politics  and  govern¬ 
ment  was  read  all  over  Mexico  as  well 
as  in  the  weekly,  Zeta  that  he  co-pub- 
lished  in  Tijuana. 

Except  in  rare  cases,  the  perpetra¬ 
tors  and  the  people  who  hire  them  are 
rarely  brought  to  justice. 

Impunity  for  those  who  attack, 
threaten,  or  kill  journalists,  as  well  as 
their  families,  is  not  the  only  or  sole 
threat  to  constitutional  guarantees  of 
freedom  of  expression  and  publica¬ 
tion  in  Mexico. 


Jo$4  Zorilla  was  once  one  of  AAexi- 
co's  most  politically  powerful  figures  as 
head  of  the  federal  political  police. 
He  is  now  being  held  for  murder  and 
obstructing  justice  in  the  1984  killing  of 
Buendia. 


line  and  to  stay  away  from  any  inves¬ 
tigative  reporting  which  may  rock  the 
political  boat. 

According  to  prominent  Mexican 
journalist  Carlos  Monsivias,  “There 
is  only  one  sector,  the  military,  which 
is  above  journalistic  criticism  due  to  a 
tacit  agreement  [between  the  press 


“If  a  Mexican  journalist  writes  about  political 
corruption,  illegal  arms  dealing,  or  illegal  drugs,  he  in 
turn  is  exposing  himself  to  violent  reprisals  from 
those  he  writes  about  and  exposes,”  said  Ricardo 
Castillo,  international  news  editor  for  the  Mexico  City 
News  and  a  17-year  veteran  journalist. 


Other  threats  are  financial  —  the 
financial  power  of  the  newspaper 
owners,  and  also  the  tradition  of  the 
embute.  The  latter  is  a  generally 
accepted  practice  among  Mexican 
journalists,  the  petty  bribe  or  writing 
for  publicity  commissions. 

Both  of  these  “payoff’  customs 
are  blamed  on  low  salaries  paid  to 
journalists  in  Mexico.  The  former 
threat  leads  to  management  directives 
which  steer  reporting  away  from 
potentially  controversial  issues  which 
the  owners  or  publishers  know  will 
upset  or  antagonize  an  advertiser  or 
special-interest  group. 

To  muddy  Mexico’s  waters  further, 
government  control  of  legal  advertis¬ 
ing  and  government  control  of  news¬ 
print  supplies  function  as  powerful 
inducements  to  the  publisher  to  fall  in 


and  the  government]. 

“Everything  else,”  said  Monsi¬ 
vias,  “from  the  president  of  the 
republic  to  individual  ministers,  can 
be  the  object  of  severe  criticism  in  the 
press,  but  this  has  not  eliminated  self- 
censorship  which  persists,  no  longer 
for  just  fear  of  physical  repression  or 
imprisonment  but,  above  ^1,  for  eco¬ 
nomic  reasons. 

“The  great  majority  of  Mexican 
publications,  and  all  television  news 
systems,  depend  on  the  state  in  one 
way  or  another,”  Monsivias  noted, 
“whether  throu^  direct  or  indirect 
patronage,  control  of  paper  to  print 
newspapers  and  magazines,  business 
dealings  between  media  owners  and 
the  government,  or  the  bribery  of 
journalists.” 

(Continued  on  page  33) 
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Jargon 


Communication  professor  teiis  copy  editors  why  iVs  bad 


By  Hugh  Morgan 

People  try  to  elevate  their  language 
by  using  jargon,  but  they  shouldn’t  do 
so  because  those  words  have  hostile 
thoughts  behind  them,  says  a  Univer¬ 
sity  of  Texas  professor. 

“You  want  to  put  someone  —  a 
non-jargon  user,  an  outsider  —  in  his 
or  her  place.  Don’t  do  that,”  Martin 
L.  Gibson  told  participants  attending 
a  recent  Mid- America  Press  Institute 
seminar  on  the  copy  desk  in  Louis¬ 
ville. 

Gibson,  regents  professor  of  com¬ 
munication,  told  the  editors  that  they 
should  not  reach  for  elegance  of  lan¬ 
guage. 

“That  cannot  replace  elegance  of 
thought,”  he  said.  “The  whole  coun¬ 
try  is  on  a  binge,  trying  to  be  elegant. 
I’m  not  pushing  for  a  return  to  the 
Spot  level  —  ‘See  Spot/See  Spot 
run/See  Spot  do  it  on  the  carpet.’ 

“I’m  just  complaining  about  the 
conversion  of  ‘tv  writers’  into  ‘media 
critics,’  or  the  metamorphosis  of 
‘typists’  into  ‘information  proces¬ 
sors.’  I  do  not  mind  the  use  of  words 
like  ‘metamorphosis’  if  that  is  the 
word  needed.  I  just  hate  to  see  ‘good 
janitors’  turned  into  ‘custodial  engi¬ 
neers’  because  someone  thinks  they 
should  be  elevated,”  he  said. 

In  discussing  instances  of  jargon, 
Gibson  said  that  Texas  Gov.  Bill 
Clements  was  quoted  in  the  newspa¬ 
per  recently  as  saying  the  voting 
rights  act  “prohibits  a  retrogression 
in  the  position  of  racial  minorities  in 
respect  to  their  effective  exercise  of 
the  electoral  franchise.” 

Gibson  explained,  “That  means 
people  are  not  supposed  to  do  any¬ 
thing  that  cuts  down  on  the  black  and 
brown  vote. 

“Elevation?  How  about  the  school 
board  that  told  teachers  not  to  ask  for 
more  money  because  the  board  was  in 
a  ‘zero  increase  posture’?” 

He  said  that  those  in  academe  came 
up  with  another  burst  of  nonsense  by 
referring  to  attempts  to  teach  kids  to 
get  along  better  with  their  playmates 
as  “enhancement  of  peer  group  inter¬ 
action  skills.” 

He  noted  too  that  the  Pentagon  has 


(Morgan  is  an  associate  professor. 
Department  of  Engiish,  Miami  Univer¬ 
sity,  Oxford,  Ohio.) 


given  us  “micromanaging  Grenada, 
intelligencewise,”  hospitals  have 
provided  “negative  patient  outcome” 
and  “diagnostic  misadventure  of  a 
high  magnitude,”  and  a  pr  release  has 
referred  to  “a  period  of  continuing 
unprofitability.” 

“Isolated  cases?”  he  asked.  “No. 
The  stuff  is  everywhere. 

“We  have  let  the  government  and 
the  schoolteachers  —  I  mean  the 
educators,  I  mean  the  academi¬ 
cians  —  we  have  let  these  people  give 
us  ‘impactful  news.’ 


writing  and  editing; 

•  Avoid  the  constructions  of 
“There  is/there  are,”  and  get  rid  of 
“is/is/is,”  “several”  and  “may.”  As 
to  the  latter,  he  said,  “Don’t  say  the 
school  board  may  approve  a  lawsuit 
against  the  no  pass,  no  play  rule.  Say 
it  will  consider  such  a  suit.  Or  say 
board  members  hope  to  decide  on  the 
lawsuit  tonight.  Or  say  they  will  lay 
out  a  response.  Or  they  plan  some¬ 
thing  or  will  try  something.” 

•  Avoid  double  verbing  as  in 
“rushed  to  the  hospital  and  treated,” 


“The  whole  country  is  on  a  binge,  trying  to  be 
eiegant.  I’m  not  pushing  for  a  return  to  the  Spot 
level  —  ‘See  Spot/See  Spot  run/See  Spot  do  it  on  the 
carpet’  ’’ 


“We  have  let  advertisers  give  us 
products  with  ‘stimulative  functions.’ 
We  have  let  all  kinds  of  people  give  us 
‘major  breakthroughs.’  Some  even 
‘prioritize’  our  concepts,”  Gibson 
observed. 

“What’s  the  big  deal?  Why  do  I  get 
so  exercised?  Some  words  creep  in 
with  no  ill  effect.  ‘Digitized’  will  be 
among  us  soon.  ‘Formalized’  is  here. 
‘Canned’  no  doubt  started  like 
‘jarred.’  Fine.  Some  of  the  words  can 
be  helpful,  but  we  should  not  lead  the 
parade.  We  should  be  a  brake  on  it,” 
Gibson  asserted. 

To  illustrate  how  newspaper  jargon 
affects  people,  he  quoted  part  of  a 
casual  conversation  in  which  a  person 
said,  “We  were  in  trouble  until  we 
reeled  off  13  unanswered  points  with 
10  minutes  to  play.” 

Gibson  said,  “TTiat  was  from  a  nor¬ 
mal  person,  someone  corrupted  by  a 
sportswriter  who  should  be  given  13 
unanswered  slaps  on  the  wrist. 

“If  my  son  hears  and  sees  that  kind 
of  language  in  the  newspaper  or  tv,  he 
may  think  that’s  the  way  he’s  sup¬ 
posed  to  talk.  He  sees  successful  peo¬ 
ple  who  speak  that  way,  and  he’s  just 
dumb  enough  to  emulate  them. 

“We  err  when  we  allow  that  sew¬ 
age  to  be  pumped  through  our  conduit 
to  the  people.” 

Gibson,  author  of  the  books  The 
Writer’s  Friend  and  Editing  in  the 
Electronic  Age  gave  other  tips  on 


“went  to  her  husband’s  office  and 
shot  him,”  or  “The  cougar  attacked 
and  mauled  the  little  girl  for  five  min¬ 
utes.” 

•  Do  not  specify  those  things  that 
readers  clearly  must  infer. 

“People  come  in  through  the  front 
door.  Drivers  get  into  cars  on  the 
driver’s  side.  How  about  this:  ‘He 
pulled  a  pistol  and  pointed  it  directly 
at  her.’  It  seems  unlikely  that  he 
pointed  it  out  the  door,  or  even  out  of 
the  door.  It  seems  unlikely  he  pointed 
it  without  pulling  it  or  at  least  getting  it 
into  view  some  way.  If  he  had  the 
pistol  hidden  in  a  hollowed-out  pump¬ 
kin  we  can  probably  find  a  place  to 
mention  that,  but  the  normal  means  of 
transporting  weapons  does  not 
require  comment.” 

•  Avoid  cliches. 

To  emphasize  the  problem,  Gibson 
read  a  statement  of  about  900  words 
that  denounced  cliches  but  was  filled 
with  them  itself  and  said,  in  part,  “I 
am  issuing  today  a  call  to  arms,  hop¬ 
ing  to  light  a  fire  under  my  fellow 
toilers  in  journalistic  vineyards  and 
stir  them  from  their  blissful  ignorance 
here  at  the  eleventh  hour.  If  I  can  find 
enough  kindred  spirits,  we  may  be 
able  to  nip  this  cliche  invasion  in  the 
bud.” 

•  Replace  judgmental  descrip¬ 
tions. 

“Instead  of  saying  someone  is  tall, 
(Continued  on  page  38) 
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IN  BRIEF 


Military  investigates 
censorship  charges 
at  Stars  and  Stripes 

A  new  military  ombudsman  is  in  the 
Far  East  to  investigate  allegations  of 
censorship  and  employee  harassment 
at  the  Pacific  edition  of  Stars  and 
Stripes,  the  mUitary  newspaper. 

Rep.  Barbara  Boxer  (D-Calif.)  said 
civilian  employees  had  contacted  her 
office  with  allegations  of  censorship 
of  their  stories. 

“What  we  have  here  is  harassment 
of  whistle-blowers  and  censorship,” 
she  said.  “It’s  bad  enough  to  censor 
the  news.  Our  men  and  women  in 
uniform  deserve  the  news  as  all  of  us 
get  it,  as  harsh  as  it  is,  but  they’re  not 
getting  it.” 

The  General  Accounting  Office, 
assisted  by  the  Society  of  Profes¬ 
sional  Journalists,  reported  last  year 
that  it  found  evidence  of  censorship 
and  improper  management  at  the  gov- 
emment-run  daily  paper. 

The  Pentagon-appointed  ombuds¬ 
man  for  military  newspapers  >  Philip 
M.  Foisie,  was  sent  to  look  into  the 
dispute.  A  former  editor  with  the 
Washington  Post,  Foisie  was  named 
to  the  new  position  last  summer. 

In  a  statement  released  in  Tokyo  on 
Sept.  20,  the  military  head  of  the 
Pacific  edition  rejected  allegations  of 
censorship  and  personnel  abuse. 

“The  paper  is  not  censored,”  said 
Air  Force  Col.  Edwin  Montgomery. 
“I’ve  never  had  anyone,  no  flag  offi¬ 
cer  or  bureaucrat,  tell  me  what  stories 
to  write  or  how  they  are  to  run.  I’ve 
been  here  three  years  and  no  one  has 
told  me  anything  like  that.” 

Defense  Department  spokesman 
William  Hart  said:  “We’ll  let  the 
ombudsman  play  his  role.  These 
newspapers  are  essential  to  the  mili¬ 
tary  overseas.  If  there  is  evidence  of 
censorship,  that  needs  to  come  out 
but  if  it  is  only  editorial  judgment  that 
is  being  exercised,  that  needs  to  come 
out  too.” 

In  her  letter.  Boxer  cited  “evidence 
of  harassment  of  journalists  who  have 
expressed  their  views  to  senior  man¬ 
agement  and  to  members  of  Con¬ 
gress.” 

Boxer  cited  the  cases  of  Bill  Bart- 
man,  who  was  removed  from  his  posi¬ 
tion  as  the  Washington  bureau  chief 
of  the  Pacific  edition,  and  Pacific  edi¬ 
tor  Dewey  Brackman,  who  has  been 
temporarily  relieved  of  his  duty  and 
assigned  work  as  a  supervisory  edi¬ 
tor. 


The  GAO  recommended  that  the 
editor  in  chief  of  the  paper  be  a 
civilian  —  rather  than  a  military 
officer  —  with  solid  journalism  cre¬ 
dentials. 

The  House  Armed  Services  Com¬ 
mittee,  in  the  defense  authorization 
bill  report  for  fiscal  year  1990,  said  the 
editor  should  have  solid  journalistic 
credentials,  but  stopped  short  of  call¬ 
ing  for  a  civilian  in  the  post. 

Although  frequently  referred  to  as 
one  newspaper,  the  Stars  and  Stripes 
is  published  in  two  separate  editions 
by  largely  autonomous  bureaus  in 
West  Germany  and  Japan. 

Designed  to  serve  as  the  “home¬ 
town  paper”  for  American  service¬ 
men  overseas,  the  papers  are  staffed 
by  military  as  well  as  civilian  journal¬ 
ists,  but  both  papers  are  led  by  an 
officer  who  holds  the  title  of  comman¬ 
der  and  editor  in  chief.  Those  officers 
answer  to  the  heads  of  the  European 
and  Pacific  commands. 

—  AP 

City  sets  rules  for 
talking  to  the  press 

The  Aberdeen,  S.C.,  City  Commis¬ 
sion  voted  Sept.  18  to  restrict  when 
city  workers  can  talk  to  reporters  and 
what  they  can  say. 

No  employee  of  the  city  can  make  a 
speech  or  advertise  or  give  an  inter¬ 
view  to  news  media  employees  while 
on  duty,  without  getting  prior 
approval  from  his  or  her  department 
head. 

Employees  also  cannot  comment 
on  internal  business  decisions  or 
department  rules  and  regulations 
without  first  clearing  the  comments 
with  the  department  head.  Employ¬ 
ees  violating  the  policy  can  be  disci¬ 
plined. 

The  policy  does  not  apply  to  union 
officials  acting  on  behalf  of  the  union 
while  off  duty. 

An  attorney  for  the  Aberdeen 
American  News  and  the  manager  of 
an  Aberdeen  radio  station  argued  the 
policy  would  be  unconstitutional. 

City  attorney  Tom  Tobin  said  the 
policy  would  not  infringe  on  employ¬ 
ees’  freedom  of  speech.  “I  think 
there’s  been  an  overreaction,”  he 
said. 

City  officials  said  the  policy  is 
multipurpose:  making  sure  the  media 
get  accurate  information,  protecting 
employees’  privacy  and  ensuring  that 
city  employees  do  not  waste  taxpay¬ 
ers’  time  on  lengthy  interviews. 


Ron  Hall,  attorney  for  the  Ameri¬ 
can  News,  told  commissioners  it 
appeared  the  policy  was  intended  to 
control  and  restrict  the  freedom  of  the 
press  to  inquire  into  and  report  on  the 
affairs  of  city  government. 

“It  will  therefore  also  affect  the 
taxpaying  public’s  right  to  know 
about  the  city  government  and  opera¬ 
tions,”  Hall  said.  “  ...  It  is  clear 
that  the  policy  would  have  a  chilling 
effect  on  employees’  freedom  of 
speech,  on  the  freedom  of  the  press, 
and  on  the  public’s  right  to  know.” 

Mike  Levsen,  general  manager  of 
radio  station  KSDN,  said  the  City 
Commission  was  holding  a  hammer 
over  employees’  heads. 

—  AP 

Rolling  Stones  ban 
paper  from  concert 

The  Rolling  Stones  banned  report¬ 
ers  and  photographers  from  the  Syra¬ 
cuse  (N.Y.)  Herald-Journal  from 
covering  their  concert  Sept.  22  after 
one  of  the  paper’s  photographers  took 
unauthorized  pictures  the  preceding 
night. 

Neil  Friedman,  a  press  aide  for  the 
rock  band,  said  the  newspaper’s  cre¬ 
dentials  were  revoked  after  a  Herald- 
Journal  photographer  snuck  back  and 
took  extra  pictures  at  the  Stones’ 
show  Sept.  21  after  the  two-song 
limit.  He  said  the  credentials  would 
remain  revoked  until  the  Herald-Jour- 
nal’s  managing  editor  came  to  speak 
to  him  in  person. 

Managing  editor  Tim  Atseff  said  he 
was  far  from  shattered. 

“The  promoters  for  the  Stones 
seem  to  be  going  through  the  19th 
nervous  breakdown  over  our  cover¬ 
age  of  their  concert,”  Atseff  said. 

“Wild  horses  couldn’t  keep  us  from 
doing  our  job,  and  neither  will  the 
promoters,”  he  added.  “Don’t  they 
know  they  can’t  always  get  what  they 
want?” 

—  AP 

More  papers  to  use 
Weatherline  service 

Five  more  newspapers  are  bringing 
local  weather  information  by  phone  to 
their  readers  via  Weatherline  Inc. 
They  are:  the  Mobil  Press  Register, 
the  Birmingham  Post  Herald,  the 
Tallahassee  Democrat,  the  Tacoma 
Morning  News  Tribune,  and  the 
Southwest  Missourian. 
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LEGAL  BRIEFS 


Auto  dealers  lose 
fight  against  state 

Two  auto  dealerships  whose  adver¬ 
tisements  were  pulled  from  a  newspa¬ 
per  after  a  Rhode  Island  official  com¬ 
plained  about  them  have  lost  a  court 
fight  against  the  state. 

The  case  began  in  early  1988  when 
the  Providence  Journal  Co. ,  publisher 
of  The  Journal  and  The  Bulletin,  told 
Pride  Chrysler  Plymouth  and  Black- 
stone  Subaru  that  it  would  no  longer 
accept  ads  in  which  they  promised  to 
beat  any  advertised  price  on  a  new 
car. 

The  Rhode  Island  Motor  Vehicle 
Dealers’  License  Commission  prohi¬ 
bits  such  ads  on  the  grounds  that 
automobile  retailers  cannot  know  the 
prices  available  at  all  other  dealers. 

The  two  Seekonk,  Mass.,  dealer¬ 
ships  then  sued  the  commission, 
accusing  it  of  interfering  with  the 
dealerships’  free  speech  rights  and 
with  a  contract  they  had  with  the 
newspaper  to  advertise,  and  also 
alleged  an  antitrust  violation. 

U.S.  District  Judge  Ronald  R. 
Lagueux  ruled  Sept.  6  that  the  com¬ 
mission  itself  had  nothing  to  do  with 
the  ads  being  pulled,  saying  it  was  a 
“wildcat”  action  by  the  commis¬ 
sion’s  chief  investigator,  Earl  Gur- 
jian.  Lagueux  invited  the  dealerships 
to  sue  Guijian  himself. 

The  judge  noted  that  Guijian  testi¬ 
fied  he  was  aware  the  commission  had 
no  jurisdiction  over  the  Massa¬ 
chusetts  dealerships,  but  he  went 
ahead  and  warned  the  newspaper  that 
the  ads  might  violate  the  commis¬ 
sion’s  rules  anyway. 

Diane  Del  Colle,  vice  president  for 
operations  at  Blackstone  Subaru, 
declined  to  say  specifically  whether 
Blackstone  would  now  sue  Guijian, 
but  promised  some  further  action  of 
some  sort. 

—  AP 

Maine  prof  accepts 
libel  suit  settlement 

A  University  of  Maine  professor 
decided  to  accept  a  $125,000  award 
for  a  libel  settlement  with  the  Bangor 
(Maine)  Daily  News  rather  than  seek 
a  new  trial,  his  lawyer  said  Sept.  21. 

A  Superior  Court  jury  earlier  this 
year  awarded  history  professor  How¬ 
ard  B.  Schonberger  $550,000  for  dam¬ 
ages  as  a  result  of  articles  in  the  News 


that  referred  to  him  as  “a  self-pro- 
claimed  Marxist-Leninist  Commun¬ 
ist.” 

Schonberger  successfully  argued 
that  the  story  and  accompanying 
commentary,  which  appeared  in 
January  1987,  damaged  his  reputation 
and  was  an  inaccurate  characteriza¬ 
tion  that  showed  disregard  for  the 
truth. 

In  response  to  a  motion  from  the 
newspaper  after  the  trial.  Justice 
Morton  O.  Brody  ruled  the  award  was 
excessive  and  gave  Schonberger  an 
option  to  accept  the  smaller  award, 
$125,000  plus  interest,  or  retry  the 
case. 

Schonberger  accepted  the  lesser 
amount,  said  his  attorney,  George 
Schelling,  adding  that  interest  would 
bring  the  total  to  more  than  $157,0(X). 

—  AP 

N.Y.  company  with 
Chronicle  name  is 
ordered  to  change 

A  New  York  state  publishing  com¬ 
pany  has  been  ordered  to  change  its 
name  because  of  confusion  with  the 
Chronicle  Publishing  Co.,  San  Fran¬ 
cisco,  Calif.,  publisher  of  the  San 
Francisco  Chronicle  newspaper  and 
Chronicle  Books. 

A  preliminary  injunction  issued 
Sept.  18  by  U.S.  District  Judge  D. 
Lowell  Jensen  ordered  Chronicle 
Publications  Inc.  of  Mount  Kisco, 
N.Y.,  to  change  its  name  within  10 
days,  advertise  the  change  and  stop, 
printing  books  identifying  the  com¬ 
pany  as  Chronicle,  a  lawyer  for  the 
San  Francisco  publisher  said. 

The  judge  earlier  ruled  that  the 
New  York  company  had  infringed  the 
trademarks  and  trade  names  of  the 
Chronicle  Publishing  Co.,  attorney 
Kf  n  Kwartler  said. 

'fhe  San  Francisco  company  sued 
Chronicle  Publications  in  May  1988. 
Jensen  is  to  hold  a  trial  later  to  deter¬ 
mine  any  damages. 

Since  1968,  Chronicle  Books  has 
published  more  than  500  titles,  selling 
more  than  1  million  books  last  year 
alone.  Chronicle  Publications,  which 
publishes  the  book  Chronicle  of  the 
20th  Century,  adopted  its  name  in 
1987. 

The  New  York  company  has  identi¬ 
fied  itself  with  the  name  Chronicle  on 
books  and  advertising  in  the  same 
manner  as  Chronicle  Books,  accord¬ 
ing  to  the  San  Francisco  company. 

Because  of  confusion  over  the 


name.  Chronicle  Books  has  been 
“deluged”  with  purchase  orders, 
return  requests,  credit  claims  and 
other  mail  intended  for  Chronicle 
Publications  as  well  as  thousands  of 
returned  copies  of  Chronicle  of  the 
20th  Century,  Kwartler  said. 

—  AP 

Montana  lawsuit 
over  an  ad 
is  settled 

The  Marin  Independent  Journal  in 
Novato,  Calif.,  has  been  released 
from  a  lawsuit  brought  against  it  by 
San  Francisco  49er  quarterback  Joe 
Montana  over  the  unauthorized  use  of 
his  name  in  an  ad,  the  paper’s  attor¬ 
ney  reported. 

The  case  also  was  dismissed 
against  two  other  defendants,  a  San 
Rafael  bank  and  its  advertising 
agency  after  a  monetary  settlement 
by  the  bank,  E&P  learned. 

The  suit  stemmed  from  a  Feb.  2  ad 
in  the  Journal  to  promote  the  bank’s 
financial  seminars.  “Joe  Montana  has 
a  game  plan.  Do  you?”  the  ad  stated. 

Oakland  attorney  Judith  Epstein 
said  the  Gannett-owned  Journal  paid 
no  money  in  its  release  from  the  suit. 
The  paper,  she  added,  had  “stautory 
and  constitutional  protection”  in  the 
matter. 

The  Journal  also  took  the  position 
that  it  could  not  be  responsible  for 
confirming  every  ad  it  accepts,  which 
would  be  an  “impossible  burden.” 

The  First  National  Bank  of  Marin, 
however,  made  a  cash  settlement 
with  Montana,  according  to  the 
bank’s  attorney,  Phyllis  Andelin. 

She  declined  to  name  the  sum,  say¬ 
ing  only  that  “it  was  neither  a  token 
amount  nor  a  substantial  one.” 

Andelin  told  E&P  that  “Joe  Monta¬ 
na’s  name  is  his  fortune  and  we  recog¬ 
nized  that.  He  was  very  nice  about  the 
settlement.  He  wasn’t  interested  in 
punishing  anyone.” 

The  ad  agency  said  it  had  assumed 
Montana’s  name  was  in  the  public 
domain. 


WSJ  Detroit  region 

The  Detroit  Advertising  Region  is 
now  available  to  advertisers  in  the 
Wall  Street  Journal.  The  area  concen¬ 
trates  its  circulation  in  Detroit,  Lans¬ 
ing  and  Toledo  metropolitan  areas,  as 
well  as  other  parts  of  Michigan  and 
Ohio.  The  paper  reports  50,800  sub¬ 
scribers  and  newsstand  buyers  m  the 
area. 
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Retail  chain 
fined  for 
false  ad  claims 

Target  Stores,  a  national  chain,  has 
agreed  to  pay  $40,000  in  penalties  to 
settle  a  complaint  that  charged  its 
local  stores  with  running  false  and 
misleading  advertising  in  the  Sunday 
Sacramento  (Calif.)  Bee,  the  Bee 
reported. 

According  to  the  Bee,  a  suit  was 
brought  by  District  Attorney  Steve 
White  on  behalf  of  Sacramento 
County.  White  said  the  four  Target 
stores  in  the  Sacramento  area  adver¬ 
tised  sale  items  that  often  were  not  in 
the  stores  when  shoppers  got  there. 

The  ads  reportedly  offered  various 
merchandise  on  sale  or  at  discount 
prices  for  one- week  periods.  Investi¬ 
gators  from  the  district  attorney’s 
office  could  not  find  the  items  at  the 
stores,  they  said. 

Deputy  District  Attorney  Cheryl 
Meegan  said  the  alleged  practice  was 
in  violation  of  the  California  Business 
and  Professional  Code. 

The  county’s  suit  also  charged  the 
stores  violated  the  code  by  engaging 
in  unfair  competition. 

Target  Stores  is  a  division  of  Day- 
ton  Hudson  Coip.  of  Minneapolis. 
The  Bee  said  neither  company  offi¬ 
cials  nor  its  Sacramento  attorney 
could  be  reached  for  comment. 

Libel  suit 
is  dropped 

A  $3-million  libel  suit  against  the 
Charleston  (W.  Va.)  Gazette  was 
dropped  just  hours  before  the  woman 
bringing  it  was  indicted  for  extortion. 

Brenda  K.  Simon,  35,  was  charged 
with  telling  Charlie  Brown,  the  state 
attorney  general,  that  he  had  impreg¬ 
nated  her  and  asking  Brown  for 
$50,000  to  keep  her  pregnancy  secret. 

Brown  resigned. 

Simon  had  worked  as  a  secretary  in 
Brown’s  office.  Brown  admitted  hav¬ 
ing  an  affair  with  Simon  in  1985.  He 
was  divorced  at  the  time. 

Simon  had  filed  her  libel  suit  over 
stories  in  Gazette  detailing  allegations 
of  her  extortion  attempt.  At  a  news 
conference  last  August,  she  called  the 
stories  “dastardly,  malicious  and 
false  allegations.’’ 

Don  Marsh,  editor  of  the  Gazette, 
said  the  newspaper  planned  to  file  an 
ethics  complaint  against  Monty 
Preiser,  Simon’s  attorney. 

“It  is  our  belief  that  Monty  Preiser 
brought  the  suit  knowing  it  was  with¬ 
out  merit,’’  Marsh  said,  adding  the 


Honolulu  unions 
approve  contract 


Gazette  would  also  seek  to  obtain 
costs  of  responding  to  Simon’s  suit. 

Preiser’s  father,  Stanely  Preiser, 
also  an  attorney  ,  had  sued  the  Gazette 
five  times  for  libel  without  success. 
Eventually,  the  newspaper  coun¬ 
tersued  the  elder  Preiser  for  abuse  of 
process,  and  Preiser  agreed  to  pay  the 
newspaper  a  $12,5(K)  settlement. 

Brown  and  his  former  wife,  Alice 
Hypes-Brown,  had  an  acrimonious 
divorce  and  are  engaged  in  a  custody 
battle  over  their  5-year-old  daugh¬ 
ter.  Domestic  relations  hearings  are 
secret  in  West  Virginia. 

At  some  point  during  a  custody 
hearing  in  March,  Hype-Brown’s 
lawyer  introduced  handwritten  notes 
which  Brown  first  denied  and  then 
admitted  having  written.  The  Gazette 
reported  in  August  that  the  notes 
involved  Simon’s  demand  for  money 
from  Brown  and  his  belief  that  she 
had  had  an  abortion. 

Lying  under  oath  is  a  misdemeanor 
and  Brown  resigned  in  exchange  for 
the  state’s  dropping  charges. 

At  the  press  conference  announc¬ 
ing  her  libel  suit,  Simon  denied  she 
had  an  abortion  or  that  Brown  had 
fathered  her  child.  She  produced  a 
birth  certificate  and  a  death  certificate 
for  a  child  she  said  died  not  long  after 
birth. 


Workers  at  Honolulu’s  two  major 
daily  newspapers  and  their  produc¬ 
tion  arm  overwhelmingly  approved  a 
new  45-month  contract  containing 
pay  increases  of  about  18%. 

The  show-of-hands  voting  was  con¬ 
ducted  Sept.  24  for  the  members  of 
the  six  unions  representing  workers  at 
the  Honolulu  Advertiser,  the  Hono¬ 
lulu  Star-Bulletin  and  the  Hawaii 
Newspaper  Agency. 

The  top-scale  salary  for  reporters, 
copy  editors  and  photographers  will 
increase  from  the  current  $750.50  a 
week  to  $887.90  by  1993. 

—  AP 

Record  staff  covers 
drugs  for  24  hours 

As  part  of  its  coverage  of  President 
Bush’s  Sept.  5  speech  on  the  war  on 
drugs.  The  Record,  Hackensack, 
N.J.,  put  together  a  package  of  stories 
looking  at  drugs  and  their  effects  on 
north  Jersey  over  the  24-hour  period 
preceding  the  president’s  address. 
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NEWSPEOPLE  IN  THE  NEWS 


At  the  Palm  Beach  Post,  Randy 
Schultz,  managing  editor  since  1985, 
has  been  named  associate  editor  of 
the  editorial  page  and  in  January 
advances  to  editor  of  the  page,  suc¬ 
ceeding  Clarke  Ash,  who  is  retiring. 

Also,  Tom  O’Hara  succeeds 
Schultz  as  managing  editor,  after 
serving  as  assistant  managing  editor 
and  metro  editor  since  February. 

Schultz  has  held  a  variety  of  key 
editing  positions.  Prior  to  joining  the 
Post  in  1976  as  a  reporter,  he  was  with 
the  Miami  Herald. 

O’Hara  joined  the  Post  in  1986  after 
eight  years  as  a  reporter  and  editor  for 
the  Herald  and  prior  to  that  was  a 
reporter  for  the  Gainesville  (Fla.) 
Sun,  the  Orlando  Sentinel  and  the 
Daytona  Beach  News-Journal. 

♦  *  * 

James  L.  Whyte,  vice  president 
and  general  manager  of  the  Florida 
Times-Union,  Jacksonville,  has 
announced  he  will  take  early  retire¬ 
ment  effective  Dec.  31. 

Also  retiring  at  the  end  of  the  year  is 
Bryce  S.  Cockerham,  the  newspa¬ 
per’s  advertising  director. 

Whyte,  associated  with  Morris 
Communications,  owner  of  the 
Times-Union,  for  23  years,  went  to 
Jacksonville  in  1983  when  Morris  pur¬ 
chased  Florida  Publishing  Co., in¬ 
cluding  the  Times-Union  and  the 
Jacksonville  Journal,  an  afternoon 
daily  which  ceased  publication. 

Prior  to  Jacksonville,  Whyte  was 
vice  president  and  general  manager  of 
the  Amarillo  Globe-News  for  10  years 
and  the  Savannah  (Ga.)  News-Press 
for  six.  He  started  his  career  in  195 1  at 
the  Hollywood  (Fla.)  Sun-Tattler  and 
worked  as  an  editorial  writer  for  the 
Miami  Daily  News  and  then  rejoined 
the  Sun  Tattler. 

Cockerham,  59,  has  21  years  of  ser¬ 
vice  with  the  Augusta,  Ga. -based 
corporation,  first  with  the  Savannah 
Morning  News  and  Evening  Press  in 
1%8,  and  then  the  Amarillo  paper  as 
advertising  director  in  1972  and  Jack¬ 
sonville  in  1983. 

*  *  * 

Tony  Robinson  has  been  promoted 
to  assistant  managing  editor  from 
reporter  at  Manhattan  Lawyer,  and 
Carol  Marie  Cropper  has  joined  the 
publication  as  a  law  firm  reporter 
from  The  Fulton  County  Daily 
Report,  a  sister  publication  in 
Atlanta. 

Also,  Laura  Impellizzeri  joined 
the  staff  as  a  law  firm  reporter  from 
The  Recorder,  a  sister  publication  in 
San  Francisco.  She  earlier  was  with 
the  Point  Keyes  Light,  Point  Keys 
Station,  Calif. 


Rex  Babin  is  the  new  editorial  car¬ 
toonist  for  the  Albany  (N.Y.)  Times 
Union  and  the  Sunday  Times  Union, 
moving  from  the  Denver  Post.  In 
Albany,  Babin  succeeds  Hy  Rosen, 
who  retired. 

A  native  of  Walnut  Creek,  Calif., 
Babin  earlier  was  a  cartoonist  for  the 
Costa  Mesa  (Calif.)  Daily  Pilot.  He 
won  a  California  Newspaper 
Publishers  Association  award  for  edi¬ 
torial  cartooning  in  1985,  1986,  and 
1987. 

Also,  Christopher  Ringwald, 
joined  the  Times  Union  from  reporter 
at  the  Watertown  (N.Y.)  Daily  Times. 

*  *  * 

Joe  Lapointe  has  joined  the  New 
York  Times  as  a  sports  reporter  after 
more  than  1 1  years  at  the  Detroit  Free 
Press. 

He  will  specialize  in  hockey 
reporting  and  cover  other  sports  as 
well.  A  graduate  of  Wayne  State  Uni¬ 
versity,  Lapointe  began  his  career  in 
1975  with  the  Chicago  Sun-Times. 

*  *  it 

Ronald  M.  Moreau,  classified 
advertising  sales  manager  of  the 
Providence  Journal  Company, 
recently  was  named  classification 
sales  manager. 

*  ♦  * 

Joining  the  business  desk  of  the 
Dallas  Times  Herald  are: 

Laurell  Laurentz,  formerly  busi¬ 
ness  copy  desk  chief  at  the  Houston 
Chronicle,  as  assistant  business  edi¬ 
tor; 

Teresa  McUsic,  formerly  a  Tulsa 
World  reporter  covering  primary 
business  beats,  to  business  writer; 
and,  Steven  Voder  Haar,  formerly 
with  the  Dallas  Business  Journal,  to 
business  writer. 


David  Sowders,  business  copy 
editor  for  the  Times  Herald,  was  pro¬ 
moted  to  business  news  editor. 

*  ♦  * 

Valerie  Hyman  has  joined  the 
faculty  of  The  Poynter  Institute  for 
Media  Studies  as  director  of  its  new 
Program  for  Broadcast  Journalists. 

She  has  both  bachelor’s  and  mas¬ 
ter’s  degrees  in  news  and  public 
affairs  from  Indiana  University  and 
was  a  Nieman  Fellow  at  Harvard  Uni¬ 
versity  in  1986-87.  Hyman  joined  the 
Institute  from  The  Gillett  Group  of 
network  affiliated  television  stations 
where  she  was  director  of  news  devel¬ 
opment. 

*  *  * 

Ken  E.  Wilson,  a  third-generation 
newspaperman,  has  the  publisher’s 
post  at  the  Woodlands  (Texas) 
Villager,  a  member  of  the  Sutherland 
Media  Inc.  group  of  17  Texas  newspa¬ 
pers.  Recently,  he  has  been  a  consul¬ 
tant  for  newspapers  in  Texas,  Okla¬ 
homa  and  Louisiana. 

Wilson  has  worked  for  the  Houston 
Chronicle  and  as  advertising  director 
with  Sears  and  Eckerd  Drugs.  He 
began  his  career  as  a  paperboy  for  the 
Amarillo  Times  in  195().  His  parents 
retired  from  the  Tulsa  World  Tribune 
and  his  grandfather  owned  the  Seeds 
Press. 

Wilson  replaces  Scott  Suther¬ 
land,  who  has  left  the  company. 

:|c  i|c  Hi 

Robert  B.  Oliver  has  been 
appointed  director/compensation  for 
Gannett  Co.  Inc.  He  most  recently 
was  director  of  corporate  compensa¬ 
tion,  staffing  and  human  resources 
services  at  The  Penn  Mutual  Life 
Insurance  Company  in  Philadelphia, 
after  holding  a  number  of  positions 
there  since  1978. 
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Thomas  J.  Neri,  chief  financial 
officer  and  director  of  operations  at 
Pioneer  Press,  Wilmette,  Ill.,  since 
1986,  is  the  newly  named  vice  presi¬ 
dent  and  chief  financial  officer  of  the 
Chicago  Sun-Times. 

He  earlier  was  with  the  Tribune  Co. 
for  10  years  and  held  several  posi¬ 
tions,  including  assistant  to  the  presi¬ 
dent  of  Tribune  National  Marketing 
and  manager  of  operational  planning 
and  reporting  for  the  company. 

The  Sun-Times  Co.  purchased  Pio¬ 
neer  Press  this  past  January. 

*  *  * 

John  A.  Wblliams  and  Michael  R. 
Fancher,  Seattle  Times  executives, 
have  been  promoted  in  recognition  of 
expanded  responsibilities. 

Williams  has  moved  from  vice 
president/sales  and  marketing  to 
executive  vice  president,  and 
Fancher  from  executive  editor  to 
executive  editor  and  vice  president. 

*  *  * 

The  Canadian  Press  has  appointed 
two  vice  presidents. 

Denis  Tremblay  is  replacing  Guy 
Rondeau  as  vice  president  of  French 
services.  Rondeau  is  retiring  after  14 
years  directing  Quebec  operations. 
He  has  been  with  Canadian  Press  30 
years. 

Tremblay  joined  CP’s  French  ser¬ 
vice  as  deputy  bureau  chief  at  Mon¬ 
treal  in  1983  and  is  a  former  managing 
editor  of  Le  Quotidien,  Chicoutimi, 
and  city  editor  of  Quebec  Le  Soleil. 

Also,  Wayne  Waldroff  was 
appointed  vice  president  of  broadcast 
services.  He  has  been  general  man¬ 
ager  of  Broadcast  News  Ltd.,  the 
broadcast  division  of  the  national 
news  agency. 

*  *  * 

Allen  R.  Myerson  joined  the  New 
York  Times  as  a  copy  editor  in  the 
Sunday  business  section.  He  was  a 
senior  writer  at  Georgia  Trend,  a 
monthly  business  magazine  owned  by 
the  St.  Petersburg  Times  and  a 
reporter  at  the  Dallas  Morning  News. 
*  *  * 

Richard  A.  Schneider  is  the  newly 
appointed  managing  editor  of  the 
Danville  (Ill.)  Commercial-News, 
moving  from  another  Gannett  Co.- 
owned  newspaper,  the  Fort  Myers 
(Fla.)  News-Press,  where  he  was 
news  editor. 

Schneider  succeeds  Charles  C. 
Carpenter,  who  assumes  new  duties 
as  editor  of  the  editorial  page  and 
chairman  of  the  editorial  board. 

Jean  Byram,  formerly  editor  of  the 
editorial  page,  takes  on  new  responsi¬ 
bilities  as  a  columnist  and  features 
specialist. 


William  Hart  has  joined  the 
Arizona  Republic,  Phoenix  as  state 
editor.  He  previously  was  a  free¬ 
lancer  for  six  years  in  Santa  Fe,  cov¬ 
ering  New  Mexico  for  several  news¬ 
papers  and  prior  to  that  was  with  the 
Detroit  Free  Press  seven  years  as  a 
reporter  and  assistant  city  editor. 

Hart  holds  a  bachelor’s  degree  in 
political  science  from  Brown  Univer¬ 
sity  and  a  master’s  in  politics  and 
economics  from  Princeton  Universi¬ 
ty. 

*  *  « 

David  C.  Wagner,  former  assis¬ 
tant  metropolitan  editor  of  the  Phoe¬ 
nix  Gazette,  has  been  promoted  to 
metropolitan  editor. 

On  the  staff  for  three  years,  Wagner 
previously  was  editorial  page  editor 
and  then  news  editor  of  the  Waukesha 
(Wis.)  Freeman.  Earlier  in  his  caieer, 
he  was  with  the  Madison  Press  Con¬ 
nection,  and  The  Capital  Times, 
Madison,  Wis.  Wagner  holds  a 
bachelor’s  degree  in  comparative  lit¬ 
erature  from  the  University  of  Wis¬ 
consin,  Madison. 

*  *  * 

David  M.  Cole,  assistant  manag¬ 
ing  editor  of  the  San  Francisco  Exam¬ 
iner,  resigned  effective  Sept.  29  and 
is  starting  The  Cole  Group,  consulting 
with  newspapers,  magazines  and  wire 
services  on  understanding  and  man¬ 
aging  technology  and  assisting  tech¬ 
nology  vendors  in  understanding 
newsrooms.  He  has  been  in  charge  of 
the  paper’s  newsroom  technology  for 
almost  a  decade. 

*  *  * 

Wayne  Mitchell,  editor  of  the 
Marietta  (Ga.)  Daily  Journal, 
assumed  his  new  duties  as  vice  presi¬ 
dent  and  editor  of  the  Anderson  (S.C.) 
Independent-Mail  on  Oct.  2.  He  suc¬ 
ceeds  Robert  Cochner,  who  moved 
to  editor  and  vice  president  of  the 
Alameda  Newspaper  Group  in  the 
San  Francisco  area. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 

Leslie  Lloyd,  a  newswoman  in  the 
Associated  Press’  Philadelphia 
bureau,  has  been  named  AP  corre¬ 
spondent  in  Johnson  City,  Tenn. 

She  succeeds  Leanne  Waxman, 
who  was  promoted  to  the  General 
Desk  in  New  York. 

Also,  Jill  Arabas,  has  been  named 
correspondent  in  Stamford,  Conn., 
moving  from  newswoman  in  the 
Montpelier,  Vt.,  bureau. 

Scott  Charton,  a  newsman  in  the 
Little  Rock  bureau,  has  been  named 
correspondent  in  charge  of  the  Jeffer¬ 
son  City,  Mo.,  bureau. 

*  «  « 

Geoffrey  E.  Meyer  is  newly 
appointed  to  the  post  of  advertising 
sales  director  of  Dow  Jones  &  Com¬ 
pany  Inc.’s  Barron’s  National  Busi¬ 
ness  and  Financial  Weekly,  succeed¬ 
ing  Walter  Dietzer,  who  resigned. 

Meyer  joined  Dow  Jones  in  1%5 
and  has  held  several  positions  since 
then,  most  recently  as  manager  of 
financial  advertising,  based  in  New  i 
York. 

*  *  * 

George  L.  Baker,  former  metro¬ 
politan  editor  of  the  Sacramento  Bee, 
has  been  named  assistant  managing 
editor/metro  and  Mort  Saltzman, 
formerly  executive  news  editor, 
assistant  managing  editor/news. 

*  «  « 

Rick  Crawford  has  been 
appointed  publisher  of  the  Arizona 
Silver  Belt,  Globe,  which  was 
recently  purchased  by  American 
Publishing  Company. 

Crawford  previously  was  a 
publisher  for  Lindsey  Publishing  at 
the  Emmett  (Idaho)  Messenger  Index 
and  the  Lake  Powell  Chronicle,  Page, 
Ariz. 
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OBITUARIES 


John  A.  Bruen,  77,  former  sports- 
writer  for  the  old  Boston  Record- 
American  Newspapers,  died  of 
cancer  Sept,  5  at  his  Vero  Beach, 
Fla.,  home.  He  wrote  for  Stars  & 
Stripes  in  Europe  during  World  War 
II. 

*  *  * 

Walter  Burroughs,  88,  former 
publisher  of  the  Orange  Coast  Daily 
Pilot,  Costa  Mesa,  Calif.,  died  Sept. 
17  following  a  stroke. 

Also,  in  addition  to  his  duties  as 
publisher  of  the  Daily  Pilot,  he  was 
owner  and  publisher  of  the  Costa 
Mesa  Globe  Herald  and  Seal  Beach 
Pilot. 

He  had  worked  for  the  now-defunct 
Universal  News  Service,  the  Seattle- 
based  North  Pacific  Gravure  Co.and 
the  H.S.  Crocker  Printing  Co.,  San 
Francisco. 

*  * 

Francis  Michael  Curtis,  a  copy 
editor  in  the  Currents  section  of  the 
San  Diego  Union  and  a  25-year 
employee  with  the  newspaper,  died 
Aug.  27  of  an  apparent  heart  attack 
suffered  while  at  the  rural  Dulzura 
ranch  he  and  his  wife,  Muriel,  had 
built. 

Bom  in  Wichita,  Kan.,  he  attended 
Wichita  University  and  received  his 
master’s  degree  from  Columbia  Uni¬ 
versity.  In  World  War  II  ,  he  was  a 
tailgunner  in  the  Army  Air  Corps. 

*  *  * 

John  L.  Cutter,  78,  a  White 
House  correspondent  for  the  former 
United  Press  from  1947  to  1955,  died 
of  pneumonia  Sept.  19  at  Indian  River 
Memorial  Hospital,  Stuart,  Fla. 

He  went  to  work  in  1955  as  the  first 
public  relations  director  of  the  Chev¬ 
rolet  division  of  General  Motors 
Corp.  and  retired  from  the  company 
in  1972. 

A  native  of  Indianapolis,  Cutter 
joined  UP  there  in  1928  and  worked  in 
Chicago  and  Detroit  before  transfer¬ 
ring  to  the  Washington  bureau  in 
1942. 

*  *  * 

Bernard  Rene  Doreau,  88,  a 
French  journalist  and  author  known 
in  the  United  States  for  his  history  of 
the  Du  Pont  family,  died  Sept.  17  in 
Newport,  R.I. 

He  came  to  this  country  in  1949  as  a 
correspondent  for  several  French 
papers  and  retired  to  France  and  then 
returned  here  in  1982.  He  wrote 
books  on  French  history  and  interna¬ 
tional  family  fortunes  under  the  pen 
name  of  Max  Dorian. 


Mark  Hannan,  67,  director  of 
research  who  headed  the  library  of 
the  Washington  Post  from  1966  to 
1986,  died  of  cancer  Sept.  8  at  Subur¬ 
ban  Hospital. 

He  developed  one  of  the  major 
research  libraries  in  the  newspaper 
field.  It  was  (and  is)  open  every  day 
with  access  limited  to  Post  employees 
and  other  journalists.  Much  of  the 
material,  which  includes  7.5  million 
news  clippings  and  1.2  million  photo¬ 
graphs,  was  acquired  and  organized 
and  made  accessible  under  Hannan’s 
direction. 

As  J.Y.  Smith  noted  in  Hannan’s 
obituary  in  the  Post,  no  request  was 
too  outlandish:  “But  once  a  Style 
reporter  asked  for  something  that  so 
strained  the  limits  of  reason  and  credi¬ 
bility  that  when  he  had  filled  it,  Mr. 
Hannan  kicked  a  wastebasket  so  hard 
that  his  foot  went  through  it.  Friends 
had  to  help  extricate  him.’’ 

Hannan  also  covered  steeplechases 
and  point-to-point  races  and  major 
horse  shows  for  the  newspaper. 

He  was  a  graduate  of  the  University 
of  Virginia  and  during  World  War  II 
was  in  the  Army  Air  Forces  as  an 
aerial  ^nner  on  B-17  Flying  Fortress¬ 
es  stationed  in  England. 

He  began  his  newspaper  career  as  a 
clerk-typist  for  the  old  Washington 
Times-Herald  and  when  the  paper 
was  acquired  by  the  Post,  Hannan 
was  one  of  the  employees  brought  to 
the  Post. 

In  the  ’50s,  Hannan  joined  the  St. 
Petersburg  Times  as  librarian  and 
returned  to  Washington  as  head  libra¬ 
rian  of  Congressional  Quarterly 
before  rejoining  the  Post  in  1966.  In 
retirement,  he  did  research  at  the 
Smithsonian  Institution. 

*  «  * 

Roy  O.  Harris  Jr.,  45,  an  assistant 
professor  of  journalism  at  Northeast¬ 
ern  University,  Boston,  died  of  AIDS 
Sept.  19.  Earlier,  he  was  a  reporter 
and  copy  editor  for  the  Daily  Oklaho¬ 
man  and  the  Oklahoma  City  Times, 
and  also  worked  in  public  relations. 

*  «  * 

Horace  I.  Hart,  104,  former  car¬ 
rier  for  the  New  Britain  (Conn.)  Her¬ 
ald,  died  Sept.  19. 

He  was  proclaimed  the  oldest  for¬ 
mer  Herald  carrier  in  1980  during  a 
contest  held  in  conjunction  with  the 
newspaper’s  100th  anniversary  and 
was  guest  of  honor  at  various  recep¬ 
tions. 

Hart  began  delivering  newspapers 
in  1895.  When  interviewed  for  the 
anniversary,  he  said,  “We’d  pay  two 


cents  apiece  for  them  (the  newspa¬ 
pers)  and  sell  them  for  three  cents.” 

*  *  * 

Jim  Kimball,  77,  who  wrote  a 
weekly  column  on  conservation  and 
the  outdoors  for  the  Minneapolis  Tri¬ 
bune  for  15  years,  died  of  pneumonia 
Sept.  22. 

He  also  served  as  director  of  the 
Minnesota  Game  and  Fish  Depart¬ 
ment  for  nearly  eight  years  in  the  ’50s. 
His  column  ceased  in  May  1977. 

*  «  « 

Harold  F.  Klein,  80,  a  New  York 
banker  who  started  as  an  Associated 
Press  reporter  in  Denver,  died  Sept. 
15  in  Humana  Hospital  Aurore. 

He  left  Denver  for  New  York  City 
in  1927  and  became  a  reporter  for  the 
Brooklyn  Eagle.  In  three  years  he 
joined  Manufacturer’s  Hanover  Trust 
and  stayed  with  the  company  35 
years,  retiring  as  a  vice  president  in 
1%5. 

He  had  moved  back  to  the  Denver 
area  in  1968. 

*  *  * 

Joseph  Parrish,  84,  retired  chief 
editorial  cartoonist  for  the  Chicago 
Tribune,  died  Sept.  21  at  his  daugh¬ 
ter’s  home  in  St.  Louis. 

He  had  worked  for  the  Nashville 
Banner  and  The  Tennessean  in  Nash¬ 
ville  before  moving  to  Chicago.  He 
was  with  the  Tribune  from  1936  until 
his  retirement  in  1970,  but  continued 
to  produce  his  special  “Nature 
Notes”  cartoons  until  1982. 

*  * 

Rosella  M.  Ryan,  71,  who  served 
in  various  capacities  at  the  Boston 
Post  before  the  newspaper  ceased 
publication  in  1956,  died  Sept.  12  at 
her  Quincy,  Mass.,  home.  Her  hus¬ 
band,  William  Leroy  Ryan,  a  retired 
Boston  Globe  photographer,  died  in 
1986. 

*  *  * 

Amos  Stone,  73,  retired  co-editor 
of  the  Central  City  (Ky.)  Messenger 
and  the  Times  Argus,  died  Sept.  18  at 
Muhlenberg  Community  Hosptial  in 
Greenville.  He  had  served  as  co-edi¬ 
tor  of  the  newspapers  with  his 
brother,  Larry  Stone,  and  Ralph 
Utley  but  sold  his  interest  in  the  news¬ 
papers  in  1982. 

Stone  was  also  instrumental  in 
founding  the  Central  City-Greenville 
Broadcasting  Co.  in  1955  and  was 
manager  of  the  a.m.  station  for  more 
than  two  decades. 

He  had  worked  at  several  Southern 
newspapers  before  serving  as  an 
Army  officer  in  World  War  II.  He 
spent  six  months  as  a  prisoner  of  war. 
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Lesher  joins  tv  station  for  adult  literacy  program 


Lesher  Communications  Inc.  in 
Northern  California  is  joining  with  a 
tv  station  and  the  county  office  of 
education  in  a  major  adult  literacy 
program. 

Tlie  project  called  “Yes,  You  Can 
Be  a  Winner,”  will  begin  airing  this 
fall  on  KQED-TV  to  prepare  viewers 
to  pass  a  high  school  equivalency 
exam. 

In  the  program,  initiated  by  Lesher 
Communications,  the  company  will 
supply  free  sets  of  $24  workbooks  to 
the  first  5,000  people  requesting 
them. 

The  books  are  available  at  libraries, 
welfare  offices  and  at  the  Contra 
Costa  County  Office  of  Education. 

Marian  K.  Magid,  the  office's  pub¬ 


lic  affairs  director,  told  E&P  that 
“people  are  pouring  in  for  the  books. 
One  was  an  80-year-old  man,  who 
said  he  had  always  wanted  to  learn  to 
read  and  write  and  now  could  do  it  in 
the  privacy  of  his  home.” 

She  said  there  are  100,000  func¬ 
tional  illiterates  in  the  county  and  3.1 
million  in  California. 

“The  Lesher  newspapers  have 
really  taken  the  initiative  on  this,” 
Magid  said. 

In  recent  months,  the  group’s 
newspapers  have  run  scores  of  stories 
on  adult  illiteracy. 

Lesher’s  community  services 
department,  headed  by  Margaret 
Lesher,  has  freed  columnist  and  edi¬ 
tor  Clay  Kallam  to  devote  75%  of  his 


time  to  the  problem  of  adult  illiteracy. 

The  editorial  department  has  been 
running  a  weekly  series,  “The 
Informed  Reader,”  which  consists  of 
stories  aimed  at  low-level  readers. 

Lesher  papers  also  have  run  a 
series  of  ads  encouraging  volunteers 
to  tutor  adult  illiterates,  as  well  as 
urging  those  adults  to  seek  help. 

The  community  services  depart¬ 
ment  founded  the  Contra  Costa  Liter- 
^  Alliance,  an  umbrella  groups  that 
includes  politicians,  literacy  workers 
and  interested  citizens. 

Dean  Lesher,  publisher  and  board 
chairman  of  Lesher  Communica¬ 
tions,  has  been  actively  involved  in 
the  adult  literacy  project. 


Sacramento  Bee  sponsors  three  new  NIE  services 


The  Sacramento  (Calif.)  Bee  is 
sponsoring  three  new  services 
through  its  Newspaper  in  Education 
Program. 

The  newspaper’s  NIE  department 
is  offering  “Lesson  Line,”  which 
consists  of  sample  newspaper  activi¬ 
ties  educators  can  access  by  phone. 

The  system  utilizes  the  paper’s  cur¬ 
rent  phone  mail  capabilities  by  pre¬ 
senting  a  free  message  in  the  form  of  a 
newspaper  lesson  to  the  caller.  It  also 
allows  the  caller  to  leave  a  message. 

“The  newspaper  lesson  ideas  are 
planned  for  elementary  and  secon¬ 
dary  students  and  focus  on  math, 
social  studies,  language  and  science 
curriculum,”  said  Bee  educational 
services  coordinator  Portia  Tanaka. 
“The  goal  is  to  provide  teachers  with 
exciting  and  creative  ideas,  allowing 
them  to  incorporate  the  newspaper 
into  their  lesson  plans.” 

Each  Monday,  a  new  set  of  four 
newsp^r  lessons  are  recorded  by  a 
member  of  the  educational  services 
department. 

This  month  the  department  will 
launch  a  program  called  the  “Stock 
Market  Game”  to  introduce  students 
in  grades  4-12  to  economics  and  the 
stock  market. 

Each  class  will  have  a  total  of  a 
hypothetical  $10,000  to  invest  and  the 
class  making  the  most  money  will  be 
the  winner.  The  entry  fee  is  $35  per 
class  to  cover  the  cost  of  a  classroom 
set  of  newspapers  delivered  once  a 
week  during  the  eight-week  contest. 

The  Bee’s  third  program,  “Bee  on 
Line,”  reduces  research  time  for  stu¬ 
dents  by  enabling  them  to  access 
thousands  of  articles  in  a  matter  of 
minutes,  according  to  Sandy  Mather, 
educational  services  manager. 


She  said  the  Bee  is  the  first  newspa¬ 
per  in  the  nation  to  pilot  an  informa¬ 
tion/research  program  using  an  on¬ 
line  database  in  a  classroom  setting. 

The  program  utilizes  the  newspa¬ 
per,  a  personal  computer,  modem, 
laser  printer  and  overhead  projector 
in  conjunction  with  DataTimes,  an 
electronic  library  that  takes  informa¬ 
tion  from  the  Bee  and  other  periodi¬ 
cals  and  makes  it  available  for  public 
use. 

“This  project  helps  students  to 
develop  research  skills,  expand  criti¬ 
cal  thinking  skills,  become  more  com¬ 
puter  literate  and  expand  their  hori¬ 
zons  of  information,”  Mather  said. 

The  program,  she  added,  was 
piloted  during  the  recent  summer  ses¬ 
sion  in  a  junior  high  English  class  and 
a  high  school  government  class. 

It  is  being  implemented  this  fall  at 
Folsom  Hi^  School,  where  most  of 
the  English  and  social  studies  classes 
are  participating. 


,  Carrier 
Insurance 


The  system  contains  about  500,000 
stories,  with  150-200  stories  added 
daily. 

I>avid  Benson,  superintendent  of 
the  Folsom-Cordova  School  District, 
termed  the  partnership  with  the  Bee  a 
“unique  resource.” 

“For  a  long  time  we’ve  wanted  to 
extend  the  w^s  of  the  classroom  and 
library  into  a  data  source  providing 
students  with  current  relevant  infor¬ 
mation,  allowing  them  to  look  beyond 
the  classroom  into  the  real  world,”  he 
added. 

—  M.L.  Stein 

Evening  Express  to 
drop  Sat.  edition 

The  Evening  Express,  Portland, 
Maine,  is  dropping  its  Saturday  edi¬ 
tion  in  December  and  will  publish 
only  five  afternoons  a  week,  Monday 
through  Friday. 
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Recycling  old  newspapers 

Increasing  supplies  of  recycled  newsprint  will  take 
several  years  and  possibly  cost  billions  of  dollars 


By  Jim  Rosenberg 

Newsprint  production  is  a  cycliceil 
business  usually  out  of  sync  with 
newsprint  consumption.  Supply  leads 
demand  as  long-awaited  capacity 
increases  come  on  stream. 

The  consequent  lag  is  tough  enough 
on  a  manufacturer’s  bottom  line.  A 
much-needed  but  untimely  drive  to 
jump-start  production  of  recycled 
newsprint  in  a  sluggish  market  may 
only  serve  to  further  unbalance 
supply  and  demand. 

While  customers  were  unhappy 
with  years  of  newsprint  price  hikes, 
newspapers  at  least  understood  the 
market.  Several  newspaper  groups 
have  made  their  own  investments  in 
mills  for  virgin-  and  recycled-fiber 
newsprint.  Seeing  their  own  ad 
revenues  decline  and  newsprint  use 
slow,  such  groups  are  probably  no 
more  eager  to  spend  on  papermaking 
than  are  the  established  pulp  and 
paper  manufacturers. 

States  targeting  publishers  for  man¬ 
dated  use  of  an  ^ready  inadequate 
supply  of  recycled  newsprint  fostered 
something  of  an  alliance  between  sup¬ 
pliers  and  users.  Large  newspapers 
and  newspaper  groups  report  a  will¬ 
ingness  to  use  more  recycled  product 
when  it  reaches  the  market. 

Through  interests  in  mills  using 
recycled  furnish,  the  Los  Angeles 
Times  by  itself  has  made  California  a 
leader  in  printing  on  recycled  news¬ 
print.  Over  80%  of  its  newsprint  con¬ 
tains  reused  fiber. 

When  American  Newspaper 
Publishers  Association  general 
counsel  Tonda  F.  Rush  addressed  an 
ANP A/TEC  89  workshop  on  environ¬ 
mental  issues,  she  echoed  concerns 
held  by  the  American  Paper  Institute 
and  expressed  by  pulp  and  paper 
industry  speakers  three  months  ear¬ 
lier  during  API’s  Paper  Week:  Man¬ 
datory  separation  and  collection  of 
used  newspapers  alone  is  not  recy¬ 
cling. 

“There  is  no  recycling  unless  there 
are  usable  products  at  the  end  of  the 
production  stream,’’  said  Rush,  who 
directs  ANPA  Newspaper  Plans  and 
Projects.  Hearst  Corp.  president 


Frank  A.  Bennack  Jr.  heads  an 
ANPA  newsprint  resource  project. 

Regional  groups,  too,  are  gearing 
up  to  deal  with  paper  waste  and  state 
legislative  efforts  to  mandate  recy¬ 
cling  and  use  of  recycled  newsprint. 
The  New  England  Newspaper  Asso¬ 
ciation  has  formed  a  Newsprint  Task 
Force,  chaired  by  Meriden  (Conn.) 
Record- Journal  senior  vice  president 
David  T.  Lucey,  to  help  publishers  in 
the  areas  of  paper  recycling  and  waste 
management. 

Lucey’s  group  will  survey  NENA 
membership  for  newsprint  waste  data 
to  determine  the  regional  scope  of  the 
problems,  brief  management  on  perti¬ 
nent  issues,  monitor  legislative  action 
and  coordinate  activities  and  informa¬ 
tion. 

In  New  York  a  joint  task  force  was 
formed  by  the  state  and  its  newspaper 
publishers  association  to  address 
newsprint  disposal  problems.  There, 
Governor  Mario  (^uomo  acknowl- 


New  papyrus 

Recycling  isn't  a  new 
idea,  the  ancient 
Egyptians  did  it.  From 
time  to  time,  the 
ancient  Egyptians  ran 
out  of  papyrus,  so  they 
concocted  a  brew  and 
poured  it  over  old 
documents  to  dissolve 
the  ink.  The  result  was 
recycled  papyrus.  The 
recyclers  then 
proceeded  to  drink  the 
used  liquid,  perhaps  on 
the  theory  that  it's 
better  to  drink 
another's  words  than  to 
eat  your  own. 

From  The  Recycler  by  permission 
of  Quebec  and  Ontario  Paper  Co. 


edged  in  a  letter  to  the  NYNPA  that 
recycling  must  be  approached  as  a 
“market-driven  activity,’’  in  a  market 
where  supply  and  demand  are  cur- 
rently  unbalanced.  Newsday 
publisher  Bob  Johnson  heads  the 
NYNPA  newsprint  committee. 

The  Wisconsin  Newspaper  Associ¬ 
ation  is  working  with  a  state  legisla¬ 
tive  committee  that  proposed  news¬ 
papers  use  10%  recycled  newsprint 
next  year  and  50%  by  1995.  WNA 
seeks  more  time  to  meet  the  proposed 
levels. 

What  concerns  ANPA  and  paper 
producers  is  the  recent  rush  to  recycle 
and  states’  attempts  to  enact  special 
taxes  or  tax  credits  as  incentives  to 
use  recycled  newsprint  when  there 
are  only  eight  U.S.  deinking  mills, 
and  when  additional  mills  are  several 
years  and  many  millions  of  dollars  in 
the  future. 

All  agree  that  without  planning, 
voluntary/mandatory  newspaper  col¬ 
lection  cannot  create  recycled  news¬ 
print  fast  enough  to  meet  proposed 
levels  of  use  by  newspapers. 

Though  it  is  quite  likely  that  news¬ 
print  producers  will  ultimately  benefit 
from  regulations  that  would  expand 
the  market,  producers  would  have  to 
construct  mills  costing  welt  over  a 
quarter-billion  dollars  or  make  multi- 
million-dollar  changes  to  existing 
mills  to  reprocess  old  newspapers. 

States  are  considering  such  mea¬ 
sures  at  a  time  when  newsprint  use 
has  flattened,  mills  are  taking  more 
downtime  or  changing  paper  grades, 
and  even  more  wood-pulp  newsprint 
capacity  is  already  on  the  way. 

Said  Rush,  “Recycling  .  .  .  was 
conceived  in  city  halls  and  state  office 
buildings  by  people  who  did  not  fully 
understand  how  the  newsprint  market 
worked.” 

“It  is  not  necesst^  for  government 
to  mandate  anything  in  this  area,” 
said  Joseph  Thornton,  Tribune  Co. 
senior  counsel,  newspapers.  He  told 
E&P  he  shares  “ANPA’s  thought  of 
voluntary  recycling,”  noting  that 
“responsible  newspaper  companies” 
already  try  to  use  and  even  manufac¬ 
ture  recycled  newsprint. 
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Rush  called  on  public  policymakers 
to  see  themselves  as  resource  brokers 
rather  than  “bureaucratic  problem 
solvers,”  designing  collection  pro¬ 
grams  as  if  they  were  buyers:  assess¬ 
ing  the  market,  collecting  properly, 
finding  customers  and  producing  only 
what  the  market  can  bear. 

“They  should  not  be  allowed  to 
create  a  costly  glut  of  wastepaper,” 
she  added. 

Rush  also  noted  a  need  to  educate 
the  newsprint  industry. 

“We  know  and  they  know  that  a 
high-quality  recycled  newsprint  is 
possible  and  that  newspapers  will 
expect  it  if  they  are  going  to  use  the 
product,”  she  said. 

“We  believe  the  technology  is 
there  to  make  recycled  products  as 
good  as  virgin,”  said  Jefferson  Smur- 
fit  Corp.  president  James  B.  Malloy 
during  a  Paper  Week  conference  in 
March. 

Part  of  making  good  newsprint  will 
depend  on  municipalities  ensuring 
that  newsprint  recycling  mills’  furnish 
is  mostly  newsprint,  not  plastic  wrap¬ 
pers,  staples  or  unsuitable  paper 
grades,  and  mills  cannot  justify  pay¬ 
ing  for  deliveries  that  must  be  hand- 
sorted. 

Thornton  said  a  Chicago-area  recy¬ 
cler  has  turned  up  such  items  as  arti¬ 
cles  of  clothing  and  toys  in  bagged 
and  bundled  newspapers. 

According  to  a  report  last  summer 
in  Pulp  &  Paper,  Garden  State  Paper, 
a  Media  General  subsidiary,  “has 
seen  the  quality  of  its  paperstock 
degenerate  in  direct  proportion  to  the 
number  of  municipalities  getting  into 
the  recycling  business.”  GSP’s  mill  is 
located  in  New  Jersey,  which  a  few 
years  ago  began  phasing  in  mandatory 
municipal  separation-collection  of 
recyclables,  including  old  newspa¬ 
pers. 

Based  on  mill  data  supplied  by 
Resource  Information  Systems  Inc., 
Rush  said  that  after  considering  labor, 
energy  and  fiber  costs  for  virgin  and 
recycled  newsprint,  and  “allowing 
for  some  margin  of  error,”  it  seemed 
clear  that  “recycled  newsprint  is 
cheaper  to  make  than  virgin  ...” 

She  said  the  difference  was  suffi¬ 
cient  to  allow  for  the  millions  needed 
to  convert  a  virgin-pulp  mill  to  a 
deinking  operation. 

Interest  in  newsprint  recycling  is 
growing  in  Canada  but,  while 
Donohue  Inc.  was  among  those 
showing  interest  in  deinking  last  year, 
it  subsequently  abandoned  such  plans 
for  a  Quebec  mill,  reallocating  the 
money  for  further  wood  pulping. 

Speaking  at  a  Paper  Week  Interna¬ 
tional  Symposium  on  Waste  Paper 
Recycling,  Canadian  Pulp  and  Paper 


Association  executive  vice  president 
Gordon  Minnes  said  exploitation  of 
his  country’s  forests  is  greater  now 
than  20  years  ago.  New  methods  to 
meet  increased  fiber  needs  include 
more  tree  planting,  hardwood 
harvesting  and  use  of  recycled  fiber, 
according  to  Minnes. 

At  the  same  symposium,  API 


figure  “fallacious”  because  it  ignored 
transport  costs.  Rush  maintained  the 
costs  were  included. 

To  cut  those  transportation  costs,  a 
three-person  staff  at  the  U.S.  Forest 
Service  research  lab  in  Madison, 
Wis.,  is  studying  the  potential  of 
recycled  newsprint  minimills  which 
would  serve  smaller  areas  than  the 


Through  interests  in  miiis  using  recycied  furnish, 
the  Los  Angeies  Times  by  itseif  has  made  Caiifornia  a 
ieader  in  printing  on  recycied  newsprint.  Over  80%  of 
its  newsprint  contains  reused  fiber. 


executive  vice  president  J.  Rodney 
Edwards  said  overall  wastepaper  use 
“will  expand  at  about  one  million  tons 
per  year”  from  1989  to  1991.  He  said 
that  according  to  API’s  Annual 
Capacity  Survey,  more  than  25  mills 
announced  expanded  use  of  waste- 
paper. 

The  same  survey  showed  waste- 
paper  use  at  newsprint  mills  will  reach 
a  projected  1990  level  of  26%  of  total 
furnish,  up  from  11%  in  1970.  In  that 
year,  1,400  dealers  handled  waste- 
paper.  They  now  number  2,000. 
Edwards  called  wastepaper  “the 
fastest  growing  raw  material  for 
papermaxing  in  the  U.S.  and  in  the 
world.” 

At  ANPAyTEC,  savings  of  $67  per 
ton  were  cited  for  making  newsprint 
from  furnish  consisting  of  50%  old 
newspapers.  Donohue  sales  vice 
president  Clifford  Aikens  called  the 


large  regional  mills.  With  $90,000  in 
federal  and  ANPA  funds  and  likely  to 
last  several  years,  the  project  seeks  a 
profitable  small-mill  design  by  com¬ 
bining  papermaking’s  pressing  and 
drying  stages. 

Currently  almost  14%  of  newsprint 
used  in  the  U.S.  is  produced  from  a 
furnish  consisting  entirely  or  partly  of 
old  paper.  Expansion  of  old-newspa¬ 
per  deinking-recycling  capacity  has 
been  slow  and  late  in  an  oversupplied 
newsprint  market  that  is  looking  at 
further  capacity  additions  coming  on 
stream  as  discounts  deepen. 

In  addition  to  three  new  deinking 
plants  under  consideration  and  one 
large  expansion  in  the  U.S.  (E&P, 
July  22,  P.  43;  Aug.  12,  P.  40),  a  Cana¬ 
dian  recycled  newsprint  mill  should 
be  on-line  by  1991.  According  to  fig¬ 
ures  compiled  by  the  Wisconsin 
(Continued  on  page  28) 


If  you’ve  been  shopping  for  a  library  system,  you’ve 
probably  heard  about  the  TaG  System’s  Fastrieve 
and  Netbase  functions  that  retrieve  your  text  and 
graphics  material  as  easily  as  they’ve  been  arc¬ 
hived.  You’ve  identified  important  features  like  con¬ 
trol,  portability,  networkability  and  split  screen.  And 
you  know  that  TaG  automatically  loads,  indexes  and 
backs  up  your  text  and  graphic  information,  sear¬ 
ching  quickly  within  a  date  range  by  headline  or 
by-line,  with  boolean  capacity. 

When  you  choose  the  TaG  System,  your  decision  is 
supported  by  our  commitment  to  you  —  before  and 
after  installation.  Beginning  with  an  affordable 
price  tag,  we  offer  leasing  and  financing  programs 


to  fit  your  budget.  No  matter  how  large  or  small 
your  library,  we  give  you  powerful  features  to 
streamline  operations  now —  and  later.  TaG’s  ex¬ 
pandable  architecture  grows  with  your  library.  And 
you’re  always  supported  —  by  phone  and  modem. 


We  designed  the  TaG  Sys¬ 
tem  to  deliver  a  level  of 
comfort  to  its  decision  mak¬ 
ers  —today  and  tomorrow. 
After  all,  isn’t  feeling  com¬ 
fortable  the  only  true  mea¬ 
sure  of  any  wise  decision? 


SOLUnONS 

?3i2xaOSA\H|iIIFK5 


175  Andover  Street 
Danvers.  MA  01923 
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Recycle 

(Continued  from  page  27) 


Newspaper  Association,  if  all 
planned  additional  capacity  (wood 
pulp  and  recycled-fumish)  conies  to 
market  by  1995,  recycled  newsprint’s 
share  will  rise  to  only  18%. 

During  March  Paper  Week  confer¬ 
ences  in  New  York,  James  River 
Corp.  executive  vice  president  Judd 
Alexander  said  that  to  recycle  one- 
quarter  of  all  paper  now  trashed 
would  put  enough  extra  paper  on  the 
market  to  exceed  demand,  which 
could  depress  the  industry  and  cause 
mill  shutdowns. 

William  E.  Franklin,  of  Franklin 
Associates  Ltd.  solid  waste  manage¬ 
ment  consultants,  had  just  warned  the 
audience  that  to  meet  the  federal  gov¬ 
ernment’s  goal  of  doubling  recycling 
by  1992,  “both  supply  and  utilization 
will  be  diUHcult  to  achieve.’’ 

Though  paper  products  take  up  just 
over  a  third  of  municipal  waste,  old 
newspapers  account  for  no  more  than 
eight  percent  and,  while  a  third  of  all 
newsprint  in  the  U.S.  is  recycled, 
newspapers  are  perhaps  the  most 
obvious  portion  of  the  paper  compo¬ 
nent  of  the  waste  stream. 

The  paper  industry  argues  that  it 
has  long  been  doing  its  part  to  recycle 
waste,  and  doing  it  well.  In  congres¬ 
sional  testimony  before  the  House 
Energy  and  Commerce  Committee’s 
Subcommittee  on  Transportation  and 
Hazardous  Materials,  API  president 
Red  Cavaney  said,  “Over  85%  of  all 
post-consumer  material  recovered  in 
the  United  States  for  recycling  is 
paper  and  paperboard.’’ 

The  used  newspaper  glut  has  long 
since  changed  the  recyclable  material 
from  a  commodity  to  a  cost  item. 
Groups  once  paid  to  supply  collected 
old  paper  now  either  receive  substan¬ 
tially  less  for  their  effort  or  must  pay 
to  have  the  papers  hauled  away.  The 
AP  reported  that  Indianapolis  Clean 
City  Committee  recycling  centers 
stopped  accepting  newspapers  on 
Aug.  1. 

Per-ton  payment  for  old  newspa¬ 
pers  dropped  from  $35  to  $5,  no 
longer  covering  costs  of  the  program, 
which  had  been  in  operation  just  over 
a  year.  Committee  executive  director 
Beth  Bugbee  noted  that  volume  was 
unchanged  even  after  her  group 
stopped  paying  '/40  per  pound  of 
newsprint. 

Jerry  Powell,  editor  of  Resource 
Recycling  magazine,  said  compliance 
with  voluntary  newspaper  recycling 
measures  has  been  high,  and  that  by 
1992  50  million  Americans  will  have  a 
newspaper  recycling  program. 


The  issue  of  newsprint  recycling  is 
a  political  one  because  it  derives  from 
public  dissatisfaction  with  landfills 
and  incineration.  Powell  said  that  in  a 
recent  poll  the  public  put  the  waste 
“crisis”  above  all  other  concerns 
except  drug  use. 

Said  Tribune  Co.  attorney  Thorn¬ 
ton,  “I  don’t  see  this  as  an  ozone- 
layer/greenhouse-effect  type  of  prob¬ 
lem,  with  people  being  concerned 
about  the  depletion  of  a  resource. 
That’s  really  not  the  case  with  news¬ 
print  at  all.” 

He  said  his  experience  has  shown 
the  public’s  concern  is  with  landfills, 
where  newspapers  are  a  small  but 
obvious  component. 


Currently  almost  14% 
of  newsprint  used  in  the 
U.S.  is  produced  from  a 
furnish  consisting  entirely 
or  partly  of  old  paper. 


However,  a  public  unhappy  with 
local  landfills  and  incinerators  might 
ask  itself  how  welcome  a  recycled 
newsprint  plant  would  be.  Thornton 
said  he  imagined  equal  difficulty  sit¬ 
ing  a  recycling  mill  or  a  new  landfill 
near  a  metropolitan  area. 

Deinking  mills,  like  wood-pulp 
paper  mills,  are  close  to  the  source  of 
their  furnish  —  in  this  case  metropol¬ 
itan  areas,  not  forests  or  rural  river¬ 
side  towns.  Last  year,  some  area  resi¬ 
dents  blamed  Garden  State  Paper’s 
mill  for  a  foul  summertime  odor 
(E&P,  Oct.l,  1988,  P.  40). 

Small  towns  not  near  rural  or 
urban-area  mills  have  their  own 
problem.  A  panel  at  a  recent  Illinois 
Press  Association  convention  dis¬ 
cussed  difficulties  faced  by  small 
communities  lacking  large  quantities 
of  old  newspapers  and  representing  a 
small  market  for  recycled  newsprint. 
Thornton,  who  sat  on  the  panel,  said 
that  “Very  many  towns  don’t  buy 
enough  newsprint  ...  to  make  it 
worthwhile  for  some  scrap  dealer  to 
come  around  and  collect.” 

Like  others  elsewhere,  newspapers 
in  those  towns  can  have  long-term 
contracts,  which  may  include  news¬ 
print  consumption  estimates,  with 
suppliers  who  may  not  manufacture  a 
recycled  product,  according  to 
Thornton. 

He  said  that  small  papers  “without 
a  lot  of  leverage”  can  find  it  hard  to 
break  contracts  to  find  some  other 
vendor.  He  added  that  some  are 
reluctant  to  do  so  in  any  event 
because  of  long-standing  satisfaction 
with  a  supplier  or  the  product. 


According  to  Franklin,  78%  of 
municipal  solid  waste,  of  which  the 
greater  part  is  paper  and  paperboard 
(especially  packaging),  is  landfilled. 
Though  he  said  80%  of  that  waste  is 
combustible,  he  called  landfilling  the 
best  solution  from  both  environmen¬ 
tal  and  economic  standpoints.  Alex¬ 
ander,  however,  pointed  out  that 
newspapers  offer  8,000  BTUs  per 
pound,  which  in  his  estimation  makes 
them  better  than  many  other  solid 
fuels  and  far  better  than  the  average 
mix  in  municipal  solid  waste. 

It  was  noted  that  Western  Europe 
and  Japan  are  ahead  of  the  U.S  in 
converting  paper  and  other  waste  into 
energy.  Powell  later  noted  that  more 
waste-to-energy  plants  have  been 
abandoned  than  have  continued  in 
operation. 

Alexander  also  noted  that  since 
1948, 40%  of  landfills  have  closed  and 
another  40%  will  close  in  the  next  six 
years  —  even  as  garbage  has  grown 
more  than  twice  as  fast  as  the  U.S. 
population.  He  noted  that  the  average 
person  generates  717  pounds  of  such 
waste  annually. 

Where  do  newspapers  fit  in?  Six  to 
eight  percent  on  average,  but  it 
depends  where.  According  to  Frank¬ 
lin,  readers  of  the  Los  Angeles  Times 
dispose  of  far  more  than  the  overall 
annual  national  waste  average  just  in 
old  newspapers  —  not  even  counting 
ad  inserts,  color  comics  sections  and 
Sunday  magazines.  He  said  an  L.A. 
Times  subscriber  trashes  760  pounds 
of  old  papers  every  year,  almost  100 
pounds  more  than  New  York  Times 
readers. 

Powell  was  critical  of  the  politiciz¬ 
ing  of  waste  handling,  saying  that  now 
“the  ownership  of  the  new  forest 
[used  paper]  is  .  .  .  in  the  hands  of  the 
recycling  illiterates.” 

He  added  that  the  “political 
gun  ...  is  aimed  at  the  newspaper 
publisher”  rather  than  the  newsprint 
producer,  when  in  fact  there  is  not 
enough  recycled  paper  to  satisfy  all 
newspaper  production. 

“Society  cannot  recycle  its  way  out 
of  this  solid  waste  problem,”  cau¬ 
tioned  Smurfit’s  Malloy. 

To  reach  a  rational  solution,  he 
sought  some  balance  through  cost- 
benefit  analysis;  responses  that  inte¬ 
grate  various  solutions  (landfills, 
recycling,  waste-to-energy);  that  poli¬ 
cies  be  locally  tailored  and  imple¬ 
mented;  and  that  “market  forces 
should  lead  decisions.” 

A  mixed  solution  is  probably  inevi¬ 
table  if  for  no  other  reason  than  news¬ 
print  fibers  can  be  reused  only  a  few 
times  before  they  become  too  short. 
Sooner  or  later  recycled  newsprint 
must  become  some  other  product  or 
wind  up  in  the  waste  stream. 
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Commercial  and  legal  aspects  of  newsprint  recycling 


By  Jim  Rosenberg 

Recycling  old  newspapers  not  only 
reduces  waste  and  conserves  timber, 
it  also  lowers  energy  consumption, 
according  to  the  Pennsylvania  Energy 
Office,  which  presented  the  Danville 
News  with  the  Governor’s  Energy 
Award. 

The  Energy  Office  noted  that  by 
using  recycled  newsprint,  the  paper 
saved  the  equivalent  of  almost  1,100 
barrels  of  oil  per  year.  The  newsprint 
also  goes  into  weeklies  and  shoppers 
printed  by  the  Stauffer  Media  daily. 
Its  supplier  uses  46%  to  66%  less 
energy  than  virgin  newsprint  mills, 
according  to  the  Ene  -gy  Office,  which 
called  Danville’s  operation  “an  inno¬ 
vation  in  energy  conservation  that 
can  be  emulated  elsewhere  in  Penn¬ 
sylvania  and  the  nation.’’ 

“Elsewhere,”  however,  com¬ 
pliance  rather  than  emulation  may 
result  from  the  zeal  for  recycling. 
Earlier  in  the  year,  the  Urbana,  Ill., 
City  Council’s  solid  waste  subcom¬ 
mittee  considered  possibly  requiring 
local  newspapers  to  use  a  minimum 
amount  of  recycled  newsprint. 

The  director  of  a  local  recycling 
center  told  members  that  the  county 
had  almost  reached  the  limit  for 
recycled  newsprint.  The  Champaign- 
Urbana  News-Gazette,  reported  that 
center  director  Steve  Apotheker 
informed  committee  members  the 
county  would  approach  50%  recovery 
for  newspapers  in  1990.  Local  papers 
do  not  use  50%  recycled  newsprint 
and  the  county’s  buyer  of  old  newspa¬ 
pers  refused  to  take  more  than  the 
county  already  consumes. 

Apotheker  said  the  44,000-circula¬ 
tion  News-Gazette,  the  county’s 
largest  newspaper,  already  uses 
about  twice  the  state  average,  and 
that  the  University  of  Illinois’  Daily 
mini  is  printed  entirely  on  recycled 
stock. 

The  News-Gazette  reported  price 
and  contractual  obligations  prevented 
increasing  its  recycled  content.  It 
added  that  beyond  above-average 
consumption  of  recycled  newsprint, 
the  paper  supported  the  recycling 
center  financially  and  editorially. 

News-Gazette  editor  John  Fore¬ 
man  told  E&P  the  mill  supplying  his 
paper  is  very  near  capacity  and  would 
be  unable  to  fill  a  much  greater 
demand  created  by  forced  use  of 
recycled  newsprint. 


“We’ve  been  using  recycled  paper 
for  10  years  in  quantities  well  above 
the  industry  averages  and  have  had 
increasing  good  success  with  it,”  said 
Foreman,  who  put  News-Gazette  use 
of  recycled  newsprint  at  between  a 
quarter  and  a  third  of  its  total  con¬ 
sumption. 

The  Chicago-based  buyer  con¬ 
sented  to  take  more  old  newspapers 
than  Champaign  County  reuses  — but 
for  a  lower  price  than  other  such  oper¬ 
ations  in  the  area  are  paid. 


The  Council  subcommittee  consid¬ 
ered  prohibiting  distribution  in  the 
city  of  papers  not  using  the  proposed 
quota  of  recycled  newsprint.  Fore¬ 
man  said  it  took  a  couple  of  weeks 
before  the  subcommittee  relented, 
and  that  he  thought  the  subcommittee 
was  informed  by  legal  counsel  “that 
that’s  not  an  avenue  that  they’ll  be 
able  to  pursue.” 

The  News-Gazette  raised  objec¬ 
tions  on  constitutional  grounds.  Fore¬ 
man  called  the  proposal  to  halt  distri¬ 
bution  “essentially  a  prior  restraint 
on  speech.” 

“There  are  some  interesting  consti¬ 
tutional  issues  coming  up  in  some  of 
these  state  measures,”  said  Foreman. 
“If  we’re  going  to  tax  virgin  news¬ 
print,  are  we  taxing  the  right  to 
speech?” 

Foreman  further  suggested  that 
imposing  quotas  or  taxes  on  virgin 
newsprint  when  recycled  newsprint  is 
in  short  supply  could  be  viewed  as 
government  control  of  newsprint  use. 
Control  of  newsprint  itself  has  been 
made  an  effective  tool  for  press  con¬ 
trol  by  governments  in  other  coun¬ 
tries. 

Florida  already  taxes  virgin  news¬ 
print  and  several  states  are  consider¬ 
ing  carrot  or  stick  tax  laws  aimed  at 
promoting  use  of  recycled  newsprint. 
Among  the  harshest  is  a  measure 
pending  in  New  York  state  that,  as 
Champaign,  Ill.,  attempted,  would 
prohibit  zdter  1991  the  sale  of  papers 
containing  less  than  10%  recycled 
fiber,  something  Tribune  Co.  attor¬ 


ney  Joseph  Thornton  said  “really  is 
very,  very  drastic.” 

He  said  he  thought  the  argument  of 
prior  restraint  could  apply  even  to 
laws  that  tried  to  regulate  the  use 
of  particular  materials  in  publish¬ 
ing  newspapers  but,  beyond  First 
Amendment  and  prior  restraint 
issues,  he  said,  are  matters  of  equal 
protection  and  due  process. 

By  way  of  example,  Thornton  said 
there  would  be  “a  very  serious  consti¬ 
tutional  question”  if  states  tax  only 


newspapers  and  not  inexpensive 
paperback  books. 

Interstate  commerce  presents 
another  possible  challenge.  Thornton 
questioned  how  Florida  can  fairly 
deal  with  national  papers  that  are  sold 
there  but  printed  out  of  state.  “The 
law  ends  up  discriminating  against  in¬ 
state  papers,”  he  said. 

“Easily,  papers  from  nearby  com¬ 
munities  could  be  sold  across  the 
[state]  border,”  he  added.  “That  pre¬ 
sents  a  problem  of  equal  protection 
and  due  process,  as  well  as  the  First 
Amendment  issue  of  having  a  tax  on 
the  Florida  newsprint  in  the  first 
place.” 

*  *  * 

During  an  ANPAATEC  workshop  in 
June,  Donohue  Inc.  sales  vice  presi- 
(Continued  on  page  38) 
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“There  are  some  interesting  constitutional  issues 
coming  up  in  some  of  these  state  measures,”  said 
Foreman.  “If  we’re  going  to  tax  virgin  newsprint,  are 
we  taxing  the  right  to  speech?” 
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TECHNICAL  BRIEFS 


St.  Pete  paper 
loses  tax  appeal 
on  presses 

An  appeal  by  the  St.  Petersburg 
(Fla.)  Times  failed  to  reverse  a  county 
property  appraiser’s  valuation  of  its 
printing  presses. 

“He  concluded  in  favor  of  the  tax 
assessor,”  Times  treasurer  Catherine 
Heron  told  E&P,  referring  to  a  hear¬ 
ing  master’s  mid-September  decision. 

Based  on  a  10-year  depreciation 
schedule  for  presses  (used  elsewhere 
in  Florida),  the  appraiser  valued  all 
equipment  at  $52  million.  Based  on  a 
six-year  schedule  that  the  Times  said 
industry  experts  supported,  the  paper 
came  up  with  a  $44-million  total.  The 
difference  may  change  its  1989  taxes 
by  more  than  $200,000,  the  Times 
reported. 

The  property  appraiser  was  elected 
last  fall.  According  to  the  Times’ 
accounting  firm,  his  predecessor  had 
agreed  to  a  write-down  over  six 
years,  guidelines  Times  chairman 
Andrew  Barnes  said  had  been  in 
effect  for  10  years. 

Meanwhile,  the  Times’  cross-Bay 
competitor,  the  Tampa  Tribune,  dis¬ 
covered  its  parent  Tribune  Co.  had 
filed  a  tax  return  that  overvalued  the 
paper’s  equipment.  An  amended 
return  shows  one  press  and  conveyor 
incomplete  as  of  Jan.  1,  1987.  Taxes 
owed  could  drop  by  $294,000. 

A  clerical  error  by  the  appraiser’s 
office,  discovered  last  summer,  had 
undervalued  taxable  equipment  by 
$30.4  million.  The  Tribune  paid  taxes 
on  the  lower  figure  in  place  of  taking 
an  unrelated  tax  credit  (E&P,  Sept.  2, 
P.  16). 

Sll  reports  sales, 
creates  new 
products  group 

The  new  St.Louis  Sun  has  pur¬ 
chased  text  processing  systems  from 
System  Integrators  Inc. 

The  two-phase,  seven-figure  con¬ 
tract  for  Tandem-based  System/55 
editorial  and  classified  advertising 
packages  includes  70  terminals  and 
Library  Archive  Search  &  Retrieval 
software  (LASR).  The  Sun  selected 
publishing-specific  Coyote  15  termi¬ 
nals  instead  of  SII’s  IBM  PS/2-based 
Coyote/PC  products. 

Shortly  after  announcing  the  Sun 
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order,  SII  reported  $9  million  in  sales 
to  eight  newspapers  worldwide.  In 
all,  90  Coyote/PC  boards,  287  Coyote 
15  terminals  and  108  Coyote  22  termi¬ 
nals  will  be  shipped. 

In  Escondido,  Calif.,  The  Times- 
Advocate  editorial  and  classified  sys¬ 
tems  were  upgraded,  while  the  Chi¬ 
cago  Tribune  upgraded  its  advertising 
system.  Enhancements  include  pro¬ 
cessing  power  and  the  addition  of  ter¬ 
minals  and  Coyote/PC  add-in  boards 
for  SII  software  emulation.  Overseas, 
new,  complete  systems  are  going  into 
newspapers  in  Norway,  Belgium, 
France,  Japan  and  Australia. 

The  company  also  announced  for¬ 
mation  of  a  strategic  business  unit  to 
enhance  and  support  its  new  Macin¬ 
tosh-based  Imaging  Product  Line, 
comprising  display  ad  makeup,  color, 
graphics  and  full-page  PostScript-lan- 
guage  output  software. 

The  new  products  result  from  a 
marketing-technology  alliance  with 
Digital  Technology  International  that 
gives  SII  marketing  rights  to  DTI 
Mac-based  products  for  newspapers 
of  at  least  30,(XX)  circulation. 

The  Imaging  Product  Unit  will 
handle  product  marketing,  installa¬ 
tion,  service,  training,  support  and 
product  development  and  enhance¬ 
ment  by  both  companies.  Tony  Yung 
was  named  director  of  the  new  unit. 
Starting  as  a  system  engineer,  he 
became  systems  engineering  director 
in  1986  and  was  promoted  to  technical 
sales  support  manager  last  year. 


Baldwin  execs 
receive  awards 

Harold  W.  Gegenheimer,  chairman 
emeritus  of  Baldwin  Technology 
Corp.,  was  presented  with  the  Wil¬ 
liam  H.  and  Harry  J.  Friedman 
Memorial  Medal  by  the  Printing 
Industries  Educational  Advisory 
Commission  at  New  York  City’s  High 
School  of  Graphic  Communication 
Arts’  graduation  exercises. 

In  accepting  the  national  award  for 
distinguished  service  to  and  for 
graphic  arts  education,  Gegenheimer 
in  turn  awarded  the  school  with  a 
$2,000  donation,  which  was  then 
matched  by  Baldwin  Technology  in 
the  form  of  cash  or  equipment.  The 
school  will  use  the  donations  to  pur¬ 
chase  modern  press  equipment. 

Gegenheimer  joined  Baldwin  in 
1951  and  as  chairman  helped  further 
the  company’s  efforts  in  the  area  of 
graphic  arts  education.  He  was  a 


member  of  Rochester  Institute  of 
Technology’s  Graphic  Arts  Industry 
Advisory  Committee. 

The  company’s  research  and  tech¬ 
nology  vice  president,  John  Mac- 
Phee,  was  honored  with  the  Crafts¬ 
man  Award  of  the  National  Associa¬ 
tion  of  Printers  and  Lithographers. 
The  annual  award  is  given  for  those 
having  shown  a  high  level  of  commit¬ 
ment  to  industry  improvements. 

MacPhee  has  authored  more  than 
50  technical  papers  and  his  work  has 
resulted  in  14  inventions.  He  holds 
more  than  60  patents  in  the  U.S.  and 
abroad. 

AP  names  new 
MIS  director 

The  Associated  Press  appointed 
Paul  Wu  management  information 
systems  director,  with  responsibility 
for  automation  of  internal  administra¬ 
tive  functions  and  management  of 
administrative  computerization  of 
bureaus  and  New  York  departments. 

Wu  has  been  a  systems  manager  in 
MIS  since  last  September.  Prior  to 
joining  the  AP,  Wu  worked  for  Stan¬ 
dard  &  Poors  and  for  the  Queens  Col¬ 
lege  Computer  Center  in  New  York 
City. 

Grace  flexo 
plates  print 
La  Repubblica 

Italy’s  SA.BO.  contract  printing 
company  installed  two  Grace  LF 
I35E  machines  for  production  of 
Newsflex  60  photopolymer  printing 
plates  in  a  new  flexo  printing  plant. 

The  plant,  in  Bologna,  prints 
approximately  1 20,000  copies  of  Italy’s 
largest  national  newspaper.  La 
Repubblica,  on  a  Cerutti  Supernova 
G12D  press.  The  paper  was  one  of  the 
first  in  Italy  to  change  over  to  flexo. 

Its  Milan  plant  began  flexo  printing 
three  years  ago.  Smaller  investment 
than  for  offset,  simpler  process  and 
machinery,  easier  operation  and 
recent  quality  improvements  were 
cited  among  reasons  for  the  move  to 
flexo.  About  a  quarter  of  Italy’s  news¬ 
papers  are  now  run  on  flexo  presses, 
according  to  Grace. 

Pages  are  transmitted  by  Crosfield- 
Muirhead  Pagefax  from  Rome  edito¬ 
rial  offices  to  Bologna,  where  the  two 
machines  make  about  80  Newsflex 
plates  nightly.  Polymer  recycling  was 
called  an  important  feature. 
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Adams  workshop 
honors  Vietnam 
photogs,  writers 

The  second  annual  Eddie  Adams 
Workshop  featured  a  commemora¬ 
tion  of  photographers  and  writers 
killed  while  covering  the  Vietnam 
War. 

Joined  by  Pat  Collins,  former  com¬ 
manding  officer  of  Special  Warfare 
for  the  U.S.  Marine  Corps,  Adams, 
along  with  photographers  Carl 
Mydans,  Joe  Rosenthal,  Tony 
O’Brien  and  Nick  Ut  conducted  a 
panel  discussion  that  considered  the 
question,  “Is  a  photograph  worth 
your  life?” 

Adams,  whose  Vietnam  photos 
won  him  a  Pulitzer  Prize,  conceived 
the  memorial.  It  is  a  slate  table 
inscribed  with  the  first  names  of  six 
Mends,  from  Life,  the  AP  and  UPI 
which  serves  “as  a  permanent 
remembrance  of  all  our  colleagues 
who  lost  their  lives  covering  wars,” 
said  Adams. 

The  memorial  will  be  surrounded 
by  six  spruce  trees  that  were  planted 
at  the  ceremony  to  create  an  atmo¬ 
sphere  of  remembrance,  contempla¬ 
tion  and  hope. 

The  tuition-free  workshop  invited 
100  selected  students  and  young  pro¬ 
fessional  photographers  and  is  con¬ 
ducted  by  100  editors,  photographers, 
art  directors  and  correspondents.  Ten 
major  media  organizations  awarded 
assignments  and  internships  for  out¬ 
standing  achievement  at  the  work¬ 
shop. 

A  special  award  is  presented  to  one 
student  by  the  Eastman  Kodak  Co. 
Its  Professional  Photography  Divi¬ 
sion  and  Nikon  Inc.  co-sponsored  the 
workshop. 

Letraset  announces 
personnel  changes 

Allan  Ayars  has  been  named  vice 
president  of  worldwide  marketing  at 
Letraset. 

Prior  to  joining  the  supplier  of 
Macintosh-based  design  tools  and 
display  fonts,  Ayars  was  marketing 
vice  president  at  Quark  and  earlier 
held  positions  with  Linotype,  Auto¬ 
logic  and  Xerox. 

Letraset  also  announced  the  pro¬ 
motion  of  Thea  Grigsby  to  product 
management  director,  with  responsi¬ 
bility  for  product  development,  prod¬ 
uct  line  enhancement  and  support. 
She  joined  the  company  last  year  as 
third-party  relations  manager,  work¬ 
ing  with  Apple  Computer  Co.,  the 


professional  graphic  arts  community 
and  the  trade  press.  She  earlier  had 
held  positions  with  SuperMac  Soft¬ 
ware  and  UniSoft  Corp. 


Kodak  awards 
scholarships 

Eastman  Kodak  Company’s  Pro¬ 
fessional  Photography  Division 
awarded  $25,000  endowed  scholar¬ 
ships  to  Columbia  College,  Chicago, 
and  Ohio  University  in  Athens. 


The  scholarships  are  part  of  a 
scholarship  program,  now  in  its  sec¬ 
ond  year,  that  l^nefrts  only  students 
majoring  in  photography. 

The  awards  are  expected  to  yield 
indefinitely  each  academic  year 
approximately  $2,000,  which  wUl  go 
to  a  single  student  chosen  by  the  insti¬ 
tution.  A  supplemental  $2,000  for 
each  school  will  start  the  programs  for 
1989-90. 

Kodak  also  announced  one-time 
scholarships  of  up  to  $2,000  each  for 
30  institutions  of  higher  education 
with  an  accredited  photography  curri¬ 
culum. 
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N.Y.  Post  readers  win  Ferrari,  BMWs 


Three  lucky  New  York  Post  readers 
recently  won  keys  to  two  BMWs  and 
a  Ferrari  after  their  names  were 
picked  from  a  group  of  25  finalists  by 
Donald  Trump  aboard  his  luxurious 
Trump  Princess  yacht. 

Over  170,000  entries  were  received 
in  the  12- week  sweepstakes,  which 
asked  readers  to  rip  off  the  back-page 
sports  headline  and  mail  it  to  the 
paper  along  with  their  name,  address 
and  telephone  number.  Readers  could 
enter  as  often  as  they  wished. 

Throughout  the  promotion,  as 
many  as  20  interim  prizes  were 
awarded  each  week.  They  included 
cash,  tickets  for  Mets  and  Yankees 
baseball  games,  theater  tickets,  and 
tickets  for  trips  on  Trump  Air  and  at 
Trump  Castle  in  Atlantic  City.  Win¬ 
ners  of  interim  prizes  remained  eligi¬ 
ble  for  the  grand  prizes. 

In  addition,  ads  for  Trump  Air  and 
Trump’s  Castle  ran  at  the  bottom  of 
the  contest  page  during  the  course  of 
the  promotion. 

Ellen  Mullins,  executive  director/ 
marketing  and  promotion  at  the  Post, 
explained  that  the  newspaper  and 
Trump  use  the  same  ad  agency.  Great 
Scott,  which  arranged  the  tie-ins. 

Great  Scott  president  Lorraine 
Borden  explained  that  before  the  Post 
was  a  client,  her  agency  bought  space 
in  the  Post  for  Trump  Air  during  an 
earlier  promotion  by  the  paper.  Fol¬ 
lowing  that.  Great  Scott  was  hired  by 


Ferrari  328GTS  winner  Ernie  Canaria  and  BMW  325i  sedan  winner  Shirley 
Povlin  (front,  left  to  right)  give  the  thumbs-up  sign  aboard  the  Trump  Princess 
with  (rear,  left  to  right)  New  York  Post  president  Valerie  Salembier,  real  estate 
mogul  Donald  Trump,  and  Post  owner  and  publisher  Peter  Kalikow. 


the  Post  to  produce  all  its  in-house 
ads. 

When  the  Dream  Machine  sweep- 
stakes  solicited  Trump  Air  for  adver¬ 
tising  the  cost  was  a  little  high,  so  it 
shared  the  schedule  with  Trump 
Castle,  which  also  threw  in  some 
prizes. 

Borden  said  Post  owner/publisher 
Peter  Kalikow  suggested  the  drawing 


be  held  on  Trump’s  yacht  and  Trump 
was  agreeable  both  to  that  and  to 
drawing  the  names  of  the  three  win¬ 
ners  himself. 

The  25  finalists  were  notified  of 
their  selection  and  invited  to  break¬ 
fast  on  the  Trump  yacht.  Eleven 
attended,  but  they  did  not  have  to  be 
present  to  win. 

—  Debra  Gersh 


California  newspaper  lobbying  efforts  pay  off 


By  M.L.  Stein 

The  lobbying  of  California 
publishers  and  journalists  paid  off  in 
the  last-minute  legislative  passage  of 
three  bills  affecting  the  newspaper 
industry,  as  weU  as  the  general  popu¬ 
lation. 

In  a  recent  marathon  session  before 
adjournment,  both  houses  passed  a 
constitutional  amendment  that  would 
require  legislators  to  hold  open  meet¬ 
ings.  The  provision  was  part  of  an 
amendment  package  that  included  a 
ban  on  honorariums  and  a  limit  on 
gifts  lawmakers  can  receive. 

The  amendment  will  be  placed 
before  the  voters  in  June  1990. 

Also  approved  was  a  bill  sought  by 
media  organizations  and  the  Califor¬ 
nia  Newspaper  Publishers  Associa¬ 


tion  that  requires  open  legislative 
meetings  except  for  discussions 
involving  litigation,  personnel  or 
security. 

Unlike  the  constitutional  amend¬ 
ment,  this  bill  requires  the  governor’s 
signature.  It  would  implement  the 
proposed  amendment. 

Tlie  California  Capitol  Correspon¬ 
dents  Association,  the  Society  of  Pro¬ 
fessional  Journalists  and  the  First 
Amendment  Coalition  have  voiced 
strong  objections  to  the  practice  of 
both  the  Senate  and  Assembly  to  hold 
closed  committee  hearings. 

Mike  Dorais,  CNPA’s  general  man¬ 
ager  and  general  counsel,  described 
both  legislative  actions  as  demon¬ 
strating  a  “clear-cut  mandate  for 
open  meetings.’’ 


Dorais  also  expressed  satisfaction 
with  the  outcome  of  a  newsprint  recy¬ 
cling  bill  that  also  passed  in  the 
Legislature’s  final  hours. 

The  bill,  which  calls  for  a  gradual 
use  by  newspapers  of  recycled  paper 
up  to  50%  by  Jan.  1,  2000,  was  first 
supported  by  CNPA  and  then 
rejected  when  the  author,  San  Diego 
Democrat  Lucy  Killea,  inserted  two 
new  amendments  {E&P,  Sept.  2). 
One  would  have  exempted  small 
newspapers  from  the  recycling 
requirement  and  the  other  would  have 
eliminated  coated  paper  from  its  pro¬ 
visions. 

CNPA  regarded  both  changes  as 
discriminatory. 

Dorais  said  both  amendments  had 
been  removed  before  passage. 
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SYNDICATES/NEWS  SERVICES 


His  film  reviewing  has  a  doubie  feature 

Jack  Gamer  critiques  motion  pictures  for  the  Rochester  (N.Y.) 
Democrat  and  Chronicle  as  well  as  Gannett  News  Service 


By  Chris  Lamb 

Everyone  is  a  critic  to  some  degree, 
says  Jack  Gamer.  “I  just  have  the 
benefit  of  doing  it  for  a  broader  audi¬ 
ence  than  those  sitting  around  a  cock¬ 
tail  party.” 

For  Gamer,  reviewing  movies  for 
this  “broader  audience”  is  not  just  a 
job,  it’s  a  double  feature:  He  is  the 
film  critic  for  the  Rochester  (N.Y.) 
Democrat  and  Chronicle  and  chief 
film  reviewer  for  Gannett  News  Ser¬ 
vice. 

Reviewing  movies  may  look  easy, 
continued  Gamer,  but  he  added  that  it 
takes  more  than  a  box  of  popcorn  and 
a  seat  in  the  balcony.  “You  have  to  be 
able  to  tell  people  what  a  film  is  about 
without  giving  too  much  away,”  he 
explained.  “I  believe  in  giving  people 
the  set-up  but  not  the  outcome.  I  will 
take  them  up  the  mountain  but  not  the 
ride  down.  That’s  part  of  it.” 

Gamer  said  a  film  critic  also  has  “to 
be  open  to  see  that  some  films  are 
apples  and  some  are  oranges.  What  is 
a  film  trying  to  do?  Is  it  trying  to  be  a 
roller  coaster  ride?  Is  it  trying  to  chal¬ 
lenge  some  cultural  problem?  And 
then  you  ask  yourself  to  what  degree 
it  succeeded.” 

The  job  of  reviewing  movies  is  also 
one  part  consumer  advocate,  said 
Gamer,  noting  that  bad  films  are  not 
just  a  waste  of  time  but  a  waste  of 
money.  “You  have  to  remember  the 
average  person  is  paying  $6  to  see  the 
film.  If  you  take  a  date  or  a  spouse, 
it’s  $12.  If  you  bring  your  kids,  it’s  up 
to  $20.  If  you  buy  popcorn,  it’s  up  to 
$30.  If  you  get  a  babysitter,  it’s  $40. 
That’s  a  lot  of  money.” 

Gamer  has  been  reviewing  movies 
for  the  Democrat  and  Chronicle  since 
1977.  Two  years  ago,  Gannett  talked 
to  Gamer  about  becoming  its  chief 
film  reviewer.  Gamer  wanted  the  job, 
but  he  and  his  family  wanted  to  stay  in 
Rochester.  Gannett  wanted  him  to 
move  to  New  York  City  to  be  where 
the  action  is. 

They  met  halfway,  sort  of.  Gamer 
got  to  stay  in  Rochester,  but  he  flies 
into  New  York  two  or  three  times  a 

Chris  Lamb  is  a  Kettering,  Ohio- 
based  writer. 


Jack  Garner 

month  for  a  few  days  at  a  time.  He 
says  it’s  the  next  best  thing  to  living 
there.  It’s  a  50-minute  flight  —  shor¬ 
ter  than  the  travel  time  of  many  New 
York  City  commuters.  “I  make 
believe  I  live  at  the  other  end  of  Long 
Island,”  chuckled  Gamer.  “There’s 
not  much  difference.” 

There  wasn’t  much  difference  in 
the  job,  either;  Gamer  just  had  to  go 
farther  to  the  movies.  “In  the  course 
of  two  years.  I’ve  put  about  200,000 
on  my  frequent  flyer,”  he  reported. 

Gamer  said  he  writes  at  least  one 
feature  and  three  or  four  reviews  a 
week.  This  isn’t  enough  to  get  at  all 
the  releases  every  week,  which  Gar¬ 
ner  believes  is  one  of  the  good  things 
about  working  for  Gannett.  If  he 
doesn’t  see  a  particular  movie,  some¬ 
one  at  one  of  the  other  Gannett  news¬ 
papers  probably  will. 

As  the  chief  film  reviewer  for  Gan¬ 
nett,  Garner’s  readers  aren’t  just 
living  in  Rochester;  they’re  in  the  90 
or  so  locales  where  Gannett  papers 
are  published.  Because  so  many  of 
these  papers  are  in  small  and  medium¬ 
sized  cities.  Gamer  tends  to  focus 
more  on  commercial  films  than  if  he 
were  reviewing  solely  for  a  major 
metropolitan  daily. 

“I  have  an  understanding  I’m  doing 
it  for  a  mass-market  audience  so  I 


don’t  get  too  esoteric,”  commented 
Gamer.  “I  don’t  write  like  I’m  writing 
for  Film  Comment.  I  have  a  fairly 
populist  approach  to  films.”  By  this 
Garner  means  he  “tries  to  have  a 
feeling  for  what  the  general  popula¬ 
tion  is  looking  for  in  a  film.  I  won’t 
necessarily  put  down  every  Sylvester 
Stallone  or  Burt  Reynolds  film  just 
because  they’re  in  it.” 

Gamer  said  he  may  have  an  interest 
in  something  more  artsy  than  Uncle ' 
Buck  but  he  knows  that  many  of  his 
readers  want  to  know  what  he  thinks 
of  Uncle  Buck.  So  while  this  may 
affect  what  movies  Gamer  sees,  it 
won’t  have  any  effect  on  what  he 
thinks  of  the  film.  “I  still  review  ’em 
as  I  see  ’em,”  he  declared. 

Gamer  said  he  gets  a  lot  of  mail 
from  readers,  some  of  whom  take 
exception  to  his  critique  of  a  film  or  its 
actor/actress.  By  comparison,  he 
noted,  rock  music  fans  are  more  likely 
to  defend  their  heroes  staunchly. 
“Years  ago  I  used  to  do  rock  ‘n’  roll 
reviews,”  Garner  recalled.  “Rock 
fans  were  a  lot  more  likely  to  respond 
to  negative  criticism.  Once  I  got  a 
letter  on  toilet  paper.  I  guess  they 
thought  it  was  a  fitting  way  to  convey 
their  message.” 

The  most  constant  thing  Garner 
gets  questions  about  (from  parents)  is 
the  definition  of  the  rating  system;  for 
instance,  why  one  film  is  rated  PG-13 
while  another  is  R.  Gamer  includes  a 
brief  note  with  every  review  explain¬ 
ing  why  the  film  is  rated  a  particular 
way. 

The  business  of  film  reviewing  has 
changed  since  Gamer  started;  for  one 
thing,  there  are  a  lot  more  reviewers 
now  —  including  radio  and  television 
ones. 

Gamer  said  that  the  increased  num¬ 
ber  of  reviewers  has  helped  make  the 
film-going  public  more  knowledge¬ 
able  than  it  used  to  be,  but  he  added 
that  there’s  a  danger  in  tv  criticism. 

“It’s  the  same  danger  that’s  in  tv 
news,”  observed  Gamer.  “You  don’t 
have  much  depth.  There’s  more 
potential  to  kiss  off  a  film  with  clever 
phrases  and  flip  phrases.  You  work 
hard  to  get  that  instead  of  working 
(Continued  on  next  page) 
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The  richest  creators 

“Peanuts”  creator  Charles  M. 
Schulz  earned  $60  million  in  1989  and 
1988  to  place  fifth  in  the  October  18 
Forbes  issue's  list  of  the  world’s  high¬ 
est-paid  entertainers. 

“Garfield”  creator  Jim  Davis  — 
who,  like  Schulz,  is  distributed  by 
United  Feature  Syndicate  —  placed 
30th  with  $25  million. 

The  top  10  were  Michael  Jackson, 
Steven  Spielberg,  Bill  Cosby,  Mike 
Tyson,  Schulz,  Eddie  Murphy,  Pink 
Floyd,  the  Rolling  Stones,  Oprah 
Wiirfrey,  and  George  Michael. 

In  another  piece  of  Schulz-related 
news,  Scripps  Howard  News  Service 
will  be  distributing  two  excerpts  from 
the  new  biography  of  the  cartoonist. 
The  Pharos-published  Good  Grief 
(see  E&P,  September  9)  is  by  SHNS 
columnist  Rheta  Grimsley  Johnson. 


(Continued  from  previous  page) 

hard  at  saying  what  you  think  about 
the  film.” 

Something  else  that  has  become  a 
standard  in  the  field  is  the  star  system: 
four  stars  for  an  excellent  movie, 
three  for  a  good  one,  and  so  on.  Gar¬ 
ner  doesn’t  like  this  system,  although 
he  still  uses  it. 

“Ninety  percent  of  the  critics  in  the 
country  use  some  sort  of  ratings  sys¬ 
tem  so  it  becomes  some  sort  of 
criterion  of  comparison,”  he  ex¬ 
plained.  “So  in  order  to  be  part  of 
the  community  of  opinion,  we’re 
almost  forced  to  use  the  stars.  The 
reason  I  don’t  like  them  is  that  they’re 
an  even  shorter-term  view  of  review¬ 
ing  something  than  what  you  see  on 
television.  It  departmentalizes  the 
film  in  one  quick  stroke.  I’m  afraid 
people  don’t  read  the  entire  review.” 

Garner  said  he  once  received  a 
phone  call  from  someone  who  wanted 
to  gripe  because  he  had  taken  his 
family  to  see  Blue  Velvet  after  Gamer 
gave  it  four  stars.  “Why?”  Garner 
asked  incredulously.  “Because  you 
gave  it  four  stars,”  the  caller  replied. 
“But  did  you  read  the  review?”  Gar¬ 
ner  asked. 

The  reviewer  had  written  that  he 
thought  Blue  Velvet  was  an  incredibly 
innovative  and  challenging  film  but 
(Continued  on  page  36) 


As  the  newcomer  to  the  city,  the 
just-launched  St.  Louis  Sun  is  playing 
syndication  catch  up  with  the  estab¬ 
lished  St.  Louis  Post-Dispatch. 

In  its  first  issue  September  25,  the 
Sun  unveiled  a  comics  section  filled 
largely  with  relatively  new  offerings 
and  an  op-ed  section  of  an  ideologi¬ 
cally  balanced  nature. 

iMthough  the  paper  has  been  publi¬ 
cized  as  a  conservative  alternative  to 
the  liberal  Post-Dispatch,  its  first-day 
opinion  offerings  included  columns 
by  Jesse  Jackson  of  the  Los  Angeles 
Times  Syndicate  and  Joe  Bob  Briggs 
of  Creators  Syndicate  (whose  satirical 
commentary  on  drive-in  movies  and 
other  subjects  is  considered  progres¬ 
sive  by  some  and  reactionary  by 
others).  Pat  Buchanan  of  Tribune 
Media  Services  (TMS)  and  Suzanne 
Fields  of  LATS  competed  from  the 
opposite  page  —  and  persuasion. 

When  the  folding  of  the  conserva¬ 
tive  St.  Louis  Globe-Democrat  left 
the  Post-Dispatch  the  city’s  only 
daily,  the  paper  added  more  conser¬ 
vative  columnists.  They  include  Wil¬ 
liam  F.  Buckley  of  Universal  Press 
Syndicate,  George  Will  of  the 
Washington  Post  Writers  Group,  and 
Charles  Krauthammer  of  WPWG. 

More  liberal  syndicated  columnists 
include  Anthony  Lewis  of  the  New 
York  Times  News  Service,  Robert 
Maynard  and  Mary  McGrory  of  Uni¬ 
versal,  and  William  Pfaff  of  LATS. 

On  the  comics  pages,  the  Sun  starts 
off  with  the  clearest  disadvantage. 
The  three-page  broadsheet  comics 
section  of  its  established  rival  already 
has  such  giants  as  “Doonesbury”  by 
Garry  Trudeau,  “The  Far  Side”  by 
Gary  Larson,  “Calvin  and  Hobbes” 
by  Bill  Watterson,  and  “Cathy”  by 
Cathy  Guisewite  of  Universal;  “Pea¬ 
nuts”  by  Charles  M.  Schulz  and 
“Garfield”  by  Jim  Davis  of  United 
Feature  Syndicate;  “Blondie”  by 
Dean  Young  and  Stan  Drake  and 
“Beetle  Bailey”  by  Mort  Walker  of 
King  Features  Syndicate;  and  “The 
Wizard  of  Id”  by  Brant  Parker  and 
Johnny  Hart,  “Andy  Capp”  by 
Reggie  Smythe,  and  “Funky  Winker- 
bean”  by  Tom  Batiuk  of  North  Amer¬ 
ica  Syndicate. 

In  the  tabloid  Sun’s  two-page  sec¬ 
tion,  the  better-known  strips  include 
“Crankshaft”  by  Batiuk  and 
“Momma”  by  Mell  Lazarus  of  Cre¬ 
ators,  “Crock”  by  Bill  Rechin  and 
Don  Wilder  of  NAS,  and  “Broom- 
Hilda”  by  Russell  Myers  of  TMS. 

The  paper  has  obviously  bought  a 
lot  of  newer  comics,  including 


“Ernie”  by  Bud  Grace  of  King;  “Safe 
Havens”  by  Bill  Holbrook  of 
WPWG;  “Herb  &  Jamaal”  by  Ste¬ 
phen  Bentley  of  TMS;  “Sibling 
Revelry”  by  Man  Martin  of  Lew  Little 
Enterprises;  and  “One  Big  Happy” 
by  Rick  Detorie,  “Rubes”  by  Leigh 
Rubin,  and  “Bent  Offerings”  by  Don 
Addis  of  Creators. 

It  also  has  the  part-humor,  part- 
continuity  “Norb”  by  Tony  Auth  and 
Daniel  Pinkwater  of  King.  The  Sun 
brought  readers  up  to  date  on  the 
current  plot  with  a  four-sentence 
summary. 

The  Post-Dispatch  has  numerous 
continuity  strips,  including  “The 
Amazing  Spider-Man”  by  Stan  Lee  of 
King;  “Dick  Tracy”  by  Dick  Locher 
and  Max  Collins,  “Gasoline  Alley” 
by  Jim  Scancarelli,  and  “Brenda 
Starr”  by  Ramona  Fradon  and  Mary 
Schmich  of  TMS;  and  “Rex  Morgan, 
M.D.”  by  Dr.  Nick  Dallis  and  Tony 
DiPreta,  “Mary  Worth”  by  John 
Saunders,  Bill  Ziegler,  and  Jim  Arm¬ 
strong,  and  “Mark  Trail”  by  Ed  Dodd 
and  Jack  Elrod  of  NAS. 

— Mark  Fitzgerald 
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Comic  cartoonists  at  Texas  event 


(Continued  from  page  35) 
that  it  was  also  deviant,  strange,  and 
very  rough  sexually.  “I  said  it  was  not 
for  everyone,  not  for  the  easily 
offended,  and  certainly  not  for  chil¬ 
dren,”  noted  Gamer.  “I  told  this  per¬ 
son  that,  but  all  he  saw  were  the 
stars.” 

Garner  gets  paid  to  go  to  the 
movies.  It’s  a  great  job  if  you  can  get 
it,  but  it’s  not  perfect.  Gamer  said  he 
sometimes  wishes  he  had  more  time 
to  write  his  reviews.  “If  there’s  one 
specific  problem  about  writing 
reviews  for  a  daily  paper,  it’s  the 
immediacy,”  he  observed.  “You 
sometimes  wish  you  had  more  time.  I 
think  one  aspect  about  the  quality  of  a 
work  is  how  well  you  remember  it, 
how  it  bangs  around  in  your  head.” 
Gamer  said  he  sometimes  amends  a 
review  after  he’s  had  time  to  think 
about  it. 

Gamer  sees  some  good  trends  in 
the  movie  industry  —  or  perhaps 
more  accurately,  the  end  of  some  bad 
ones.  “We  have  moved  in  the  last 
year  or  so  from  the  obsessive  focus  on 
adolescent  interest,”  he  said.  While 
recent  summers  have  been  saturated 
with  cheap  comedies,  this  summer 
had  Batman,  When  Harry  Met  Sally, 
Do  the  Right  Thing,  and  sex,  lies  and 
videotape. 

Slasher  films  are  also  on  the  way 
out,  said  Gamer.  “We  still  have  the 
Friday  the  13ths  and  Nightmare  on 
Elm  Streets,  but  I  don’t  think  there’s 
anyone  going  to  these  movies  who 
didn’t  go  to  the  first  ones.  And  I  think 
people  are  now  laughing  at  them 
instead  of  being  horrified  by  them.” 

Among  Gamer’s  favorites  actors 
and  actresses  are  Michael  Caine, 
Sean  Connery,  Robert  DeNiro,  Susan 
Sarandon,  and  Meryl  Streep. 

Gamer  has  joined  efforts  with  USA 
Today  film  reviewer  Mike  Clark  on 
the  50  Great  Years  of  Hollywood 
Movies  book,  which  includes  brief 
comments  on  750  films.  The  two  men 
sat  down  with  Gannett  editors  and 
picked  the  15  most  important  movies 
of  each  year  over  the  past  half-cenr 
tury.  Gamer  said  it’s  not  a  definitive 
book,  but  something  readers  can  put 
in  their  back  pockets  when  going  to 
video  stores  —  one  of  the  places  Gan¬ 
nett  is  marketing  the  book  for  distri¬ 
bution. 

The  father  of  three  said  his  interest 
in  film  goes  back  to  his  boyhood  in 
central  Pennsylvania  where  he  would 
sit  in  a  balcony  and  see  a  movie  two  or 
three  times  consecutively.  After  grad¬ 
uating  from  St.  Bonaventure  Uni¬ 
versity,  he  worked  for  the  Pittsburgh 
Post-Gazette  before  going  to  graduate 


Thirteen  cartoonists  have  agreed  to 
appear  at  a  public  literacy  event  in 
Dallas  October  10. 

The  event  is  part  of  the  “Cartoon¬ 
ists  for  Literacy”  project  chaired  by 
“Beetle  Bailey”/“Hi  and  Lois”  cre¬ 
ator  Mort  Walker  of  King  Features 
Syndicate.  For  the  project,  33  car¬ 
toonists  did  special  drawings  pro¬ 
moting  literacy  for  distribution  to 
newspapers  (see  E&P,  September  2). 

Among  the  33  were  the  13  cartoon¬ 
ists  who  will  appear  in  Dallas.  They 
will  recreate  their  drawings,  and  the 
other  20  cartoons  will  be  displayed. 

The  event  —  scheduled  to  start  at 


Banks  as  a  player. 


Ernie  Banks  articles 

Three  articles  by  former  Chicago 
Cubs  star  Ernie  Banks  are  being  dis¬ 
tributed  by  Creators  Syndicate  in 
conjunction  with  the  Cubs-San  Fran¬ 
cisco  Giants  playoff  series. 

The  articles,  commissioned  by  the 
Chicago  Sun-Times,  are  each  about 
1,(X)0  words.  Also,  a  fourth  bonus 
column  is  possible  if  the  series  lasts 
long  enough. 

Banks,  the  National  League’s  Most 
Valuable  Player  in  1958  and  1959,  is  a 
Hall  of  Famer  known  as  “Mr.  Cub.” 

About  27  million  Cubs  fans  from 
around  the  country  reportedly  called 
for  tickets  to  the  Cubs-Giants  series. 
If  the  Cubs  win,  they  will  appear  in  a 
World  Series  for  the  first  time  since 
1945. 


school  at  Syracuse  University. 

Gamer,  whose  wife  Bonnie  is  an 
educational  consultant  for  the  state  of 
New  York,  started  reviewing  films  for 
a  suburban  newspaper  while  at  Syra¬ 
cuse  in  1%9  and  1970.  “You  got  the 
price  of  admission  and  when  you’re  a 
grad  student  that’s  about  all  you  can 
hope  for,”  said  Gamer,  who  joined 
the  Democrat  and  Chronicle  in  1970. 


noon  in  the  J.  Erik  Johnsson  Central 
Library,  1515  Young  at  Ervay  St.  — 
has  been  promoted  to  the  public  via 
such  methods  as  ads  in  the  Dallas 
Morning  News  and  Dallas  Times  Her¬ 
ald. 

Walker,  who  noted  that  the  library 
auditorium  has  a  capacity  of  about 
275,  said  the  aim  of  the  “Cartoonists 
for  Literacy”  project  is  to  inform  non¬ 
readers  about  where  they  can  get 
assistance  and  readers  about  what 
they  can  do  to  help. 

The  cartoonists  scheduled  to 
appear  include  Walker,  “Funky 
Winkerbsan”/“Crankshaft”/“John 
Darling”  creator  Tom  Batiuk  of  North 
America  Syndicate  and  Creators  Syn¬ 
dicate,  “Curtis”  creator  Ray  Bil¬ 
lingsley  of  King,  “Geech”  creator 
Jerry  Bittle  of  Universal  Press  Syndi¬ 
cate,  “Hi  and  Lois”  ca:rtoonist  Bob 
Browne  of  King,  “Hagar  the  Horri¬ 
ble”  cartoonist  Chris  Browne  of 
King,  and  “Luann”  creator  Greg 
Evans  of  NAS. 

Also:  “The  “Quigmans”  creator 
Buddy  Hickerson  of  the  Los  Angeles 
Times  Syndicate,  “The  Lockhorns”/ 
“Agatha  Crumm”/“What  A  Guy!” 
cartoonist  Bunny  Hoest  of  King, 
“The  Family  Circus”  creator  Bil 
Keane  of  King,  “Momma”/“Miss 
Peach”  creator  Mell  Lazams  of  Cre¬ 
ators,  “Poor  Arnold’s  Almanac”  cre¬ 
ator  Arnold  Roth  of  Creators,  and 
“The  Tales  of  Hans  Christian 
Andersen”  cartoonist  Werner  Wejp- 
Olsen  of  Asterisk  Features. 

Non-cartoonists  slated  to  speak 
include  Times  Herald  editor  Roy 
Bode  and  Morning  News  president/ 
editor  Burl  Osborne. 

The  October  10  literacy  event  will 
take  place  the  day  before  the  Newspa¬ 
per  Features  Council  meeting  in  Dal¬ 
las’  Adolphus  Hotel  (see  E&P,  Sep¬ 
tember  16). 

As  of  E&P  press  time,  debate  was 
raging  within  the  NFC  about  whether 
or  not  the  October  1 1  gathering  would 
include  a  panel  discussion  about  Uni¬ 
versal’s  controversial  transfer  of  fea¬ 
tures  from  the  Times  Herald  to  the 
Morning  News  (see  E&P,  September 
23,  etc.). 

Universal  president  and  current 
NFC  president  John  P.  McMeel  said 
he  did  not  want  such  a  panel  while  the 
case  was  still  in  litigation,  while  a 
number  of  NFC  board  members  feel 
the  organization  would  look  foolish  if 
It  avoided  discussing  the  matter. 

— ^David  Astor 
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Veteran  Arkansas  sportswriter  jumps  to  the  competition 


Orville  Henry,  who  became  an 
institution  during  46  years  writing 
sports  for  the  Arkansas  Gazette, 
recently  defected  and  joined  the 
archrival  Arkansas  Democrat  as  a 
sports  columnist. 

Henry,  64,  had  been  with  the 
Gazette  since  he  joined  as  a  17-year- 
old  copyboy  after  graduating  high 
school  in  1942.  He  became  sports  edi¬ 
tor  a  year  later. 

The  surprise  move  was  the  latest 
blow  in  a  bitter  newspaper  war 
between  Wehco  Media  Inc.’s  Demo¬ 
crat  and  the  Gannett  Co.  Inc.’s 
Gazette. 

“Things  change,’’  Henry  said  at  a 
Democrat  press  conference  at  which 
he  declined  to  criticize  the  Gazette. 
“I  think  right  now  the  Arkansas 
Democrat  best  represents  the  state  of 
Arkansas.” 

Gannett  bought  the  Gazette  in  1986 


Appeal 

(Continued  from  page  II) 


they  are  the  collectors,  reporters  and 
repositories  of  virtually  all  the  infor¬ 
mation  about  the  markets  they  serve. 
Both  current  and  .  .  .  historic  infor¬ 
mation  have  value  which  will  grow 
with  time  and  new  ways  to  access  that 
materiid.” 

As  portents  of  the  future.  Noble 
cited  Nexis  and  VuText  as  being 
profitable,  although  still  small  as 
information  transmitters,  and  noted 
the  Hartford  (Conn.)  Courant  experi¬ 
ment  of  delivering  portions  of  the 
paper  by  broadcast  fax  ahead  of  its 
normal  appearance. 

He  suggested  these  possibilities  as 
examples  of  what  newspapers  can  do 
now  to  broaden  reader  appeal: 

•  A  daily  comparison  shopper, 
cross-listing  of  all  prices  for  new  and 
used  cars,  or  for  market  specials  on 
foods  derived  from  that  day’s  classi¬ 
fied  and  display  advertising. 

•  A  record  of  house  price  trends  in 
different  neighborhoods  over  the  past 
10  years  for  home  buyers  and 
investors  —  also  taken  from  adver¬ 
tisements. 

•  A  history  ofzoning  changes,  pro¬ 
tests,  construction  and  transaction 
prices  for  buildings  in  different  sec¬ 
tions  of  the  city,  taken  from  news 
stories. 

“In  sum,”  Noble  said,  “I  see  the 
fourth  wave’s  benefits  not  merely  in 
terms  of  present  cost  reduction,  but 
even  more  in  terms  of  creating  pros¬ 
pects  for  higher  future  growth.” 


and  has  since  been  locked  in  a  cut¬ 
throat  competition  on  the  news  pages 
and  for  advertising,  circulation  and 
sometimes  staff. 

Both  papers  covered  the  story  on 
their  front  pages,  the  Democrat  above 
the  fold,  the  Gazette  below. 

The  Gazette  reported  Henry  was 
paid  a  $50,000  bonus  for  signing  a 
three-year  contract.  It  also  ran  a  chro¬ 
nology  of  Democrat  editor  John  Rob¬ 
ert  Starr’s  printed  attacks  on  Henry, 
mainly  for  kowtowing  to  Arkansas 
sports  figures. 

Asked  about  his  criticism,  Starr 
was  quoted  as  saying:  “Who  said  my 
opinion  has  changed?” 


Circulation  service 
department  set  up 
for  Donrey  papers 

The  Donrey  Media  Group,  Fort 
Smith,  Ark. ,  has  created  a  Circulation 
Services  department  to  increase  effi¬ 
ciency  and  profitability  in  all  the  com¬ 
pany’s  circulation  departments. 

The  department  consists  of  two  cir¬ 
culation  directors,  Dick  Klein  for  the 
Western  newspaper  group  and  Claire 
Booker  for  the  Eastern  newspaper 
group,  who  travel  to  all  the  newspa¬ 
per  properties  to  consult  with  circula¬ 
tion  managers  and  lend  support, 
examining  and  helping  improve  seiles, 
record  keeping,  carrier  recruitment 
and  promotions. 

Booker  is  the  former  circulation 
manager  of  Donrey’s  Pine  Bluff 
(Ark.)  Commercial.  Klein,  former 
circulation  manager  of  the  Pomona 
(Calif.)  Progress  Bulletin,  has  been 
advising  Donrey  circulation  depart¬ 
ments  on  an  as-called  basis  since 
1986. 


Starr  added,  “The  first  time  I  saw 
OrviUe  after  I’d  gotten  on  him  pretty 
good  I  told  him  it  was  nothing  per¬ 
sonal.  He  said,  ‘I  understand.  I  know 
what  you’re  doing  and  I  hope  you 
understand  when  I  do  the  same  thing.’ 
We  have  in  effect  made  one  another 
famous.” 

In  a  statement.  Gazette  editor 
Walker  Lundy  said  Starr  for  years  has 
“savaged”  Henry.  “Now  Starr’s 
boss  has  purchased  Orville  for 
$50,000.  If  nothing  else  works,  a 
newspaper  resorts  to  checkbook  jour¬ 
nalism.  I  never  thought  enough 
money  existed  to  get  Orville  to  work 
alongside  Starr  and  Democrat  assis¬ 
tant  managing  editor  for  sports  Wally 
Hall,  but  money  can  make  a  man  do  a 
lot  of  things,  especially  if  he’s  a  year 
or  two  from  retirement.” 

A  “real  excited”  Democrat 
publisher  Walter  E  Hussman  Jr. ,  who 
signed  Henry  after  one  short  meeting, 
called  him  the  “dean  of  Arkansas 
sports  writers.” 

—  George  Gameau 

Olympian  becomes 
all  a.m.  publication 

The  Olympian,  Olympia,  Wash., 
was  slated  to  become  a  seven-day 
morning  newspaper  on  Oct.  9.  The 
paper  has  been  publishing  afternoons 
Monday  throu^  Friday  and  morn¬ 
ings  on  Saturday  and  Sunday. 

Among  the  improvements  planned 
in  the  conversion  are  more  local 
news;  expansion  of  the  business  sec¬ 
tion;  special-interest  pages  focusing 
on  senior  citizens,  health  and  fitness, 
science,  personal  finance  and  homes 
and  gardens;  and  more  news  articles 
in  the  South  Sound,  sports  and 
national  news  sections. 
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Jargon 

(Continued  from  page  16) 


tell  us  she  is  six-two,”  Gibson  sug¬ 
gested.  “Instead  of  saying  someone  is 
tiny,  tell  us  he  weighs  110  pounds 
after  a  meal.  Instead  of  telling  us 
about  damaged  furniture,  tell  us  about 
a  splintered  couch.  Instead  of  telling 
us  someone  is  poorly  dressed,  tell  us 
she  wore  a  tattered  green  coat  and  had 
an  elbow  showing  through.” 

•  Use  anecdotes  and  examples  to 
make  readers  see  more  clearly. 

“Anecdotes  bring  things  to  the  per¬ 
sonal  level;  they  let  us  see  what  actu¬ 
ally  happened  to  someone  —  a  flood 
victim  wipes  the  mud  off  a  family 
portrait  or  wrings  out  a  mildewed 
wedding  dress,”  Gibson  said. 
“Examples  just  turn  the  abstract  into 
something  concrete:  If  you  say  doc¬ 
tors  will  use  special  techniques  to 
help  people  quit  smoking,  tell  us  they 
will  use  substitution,  or  maybe  aver¬ 
sion  therapy  or  chemical  replacement 
of  nicotine.” 

•  Explain,  explain,  explain. 

“Make  sure  people  understand 
terms  you  understand,  terms  your 
sources  understand,”  Gibson  urged. 
“Tell  them  that  substitution  therapy 
gets  people  to  reach  for  a  mint,  let's 
say,  instead  of  a  cigarette,  and  in 
aversion  therapy  we  make  cigarettes 
taste  bad  or  make  them  cause  a 
smoker  to  gag.” 

The  co-chairs  for  the  seminar  were 
Steve  Sidlo,  managing  editor  of  the 
Dayton  Daily  News,  and  Dee  W. 
Bryant,  editor  of  the  Clarksville, 
Tenn.,  Leaf-Chronicle. 

Ads  with  coupons 
at  top  draw  best, 
according  to  study 

Ads  with  coupons  at  the  top 
received  higher  reader  involvement 
than  those  with  coupons  at  the  bot¬ 
tom,  even  though  two-thirds  of  those 
studied  were  placed  in  the  lower  posi¬ 
tion,  according  to  a  recently  com¬ 
pleted  study  by  Perception  Research 
Services  Inc.,  Englewood  Cliffs,  N.J. 

The  study  found  that  visibility  of 
the  brand  name  within  free-standing 
insert  ads  reached  a  level  of  only  59%, 
resulting  in  four  out  of  10  readers 
bypassing  the  advertiser’s  brand 
name. 

In  addition,  the  few  ads  that  pro¬ 
moted  sweepstakes  received  higher 
levels  of  involvement  from  target 
readers  than  mail-in  refunds,  cents- 
off  coupons  and  free  offers. 


Recycler  considers 
major  expansion 

Golden  State  Newsprint  Co. 
announced  it  has  commissioned  a 
detailed  feasibility  study  for  the  con¬ 
struction  of  a  recycled  newsprint  mill 
at  its  current  Pomona,  Calif.,  plant 
location. 

According  to  the  company,  the  mill 
would  create  a  market  for  the  state’s 
increasing  supply  of  old  newspapers 
and  reduce  the  burden  on  landfills. 

The  proposed  facility  could  triple 
the  company’s  135,000-ton  annual 
production  of  100%  recycled  news¬ 
print,  using  400,000  tons  or  more  of 
the  wastepaper.  Golden  State  presi¬ 
dent  David  Hendrickson  said  the  lat- 
est  deinking  and  papermaking 
methods  would  produce  a  high-qual¬ 
ity  sheet  for  newspaper  and  commer¬ 
cial  printing. 

The  new  mill  would  continue  the 
practice  of  using  reclaimed  water  in 
its  process.  The  existing  power  plant 
would  be  replaced  with  a  new  electri¬ 
cal  cogeneration  facility  designed  to 
meet  air-emission  standards.  Besides 
similar  benefits  in  supporting  indus¬ 
tries,  the  plant  would  create  about  100 
new  jobs,  according  to  Golden  State. 

Acquired  earlier  this  year  by  Giant 
Corp.  Ltd.  from  Media  General  sub¬ 
sidiary  Garden  State  Paper  Co.,  the 
existing  mill  is  undergoing  a  two-year, 
$35-million  operational  upgrade. 

FWAA  prez  selects 
award  committee 

Marion  Dunn  of  the  Provo  (Utah) 
Daily  News,  president  of  the  Football 
Writers  Association  of  America, 
recently  selected  eight  regional  mem¬ 
bers  to  a  committee  to  select  the  win¬ 
ner  of  the  Outland  Trophy  for  the  best 
interior  lineman  in  college  football 
this  season. 

They  are:  East,  Len  Robbins,  The 
Record,  Hackensack,  N.J.;  Atlantic 
Coast,  A1  Featherson,  the  Durham 
(N.C.)  Sun;  South,  David  Davidson, 
the  Atlanta  Journal  and  Constitution; 
Southwest,  Don  Henry,  the  El  Paso 
(Texas)  Times;  Midlands,  Dennis 
Dodd,  the  St.  Louis  (Mo.)  Sun;  Mid¬ 
west,  Bob  Hammel,  the  Bloomington 
(Ind.)  Herald-Times;  Rockies,  Ralph 
Routon,  the  Colorado  Springs 
Gazette-Telegraph;  and  West,  Bob 
Moran,  the  Mesa  (Ariz.)  Tribune. 

The  winner  is  slated  to  be 
announced  in  New  York  on  Dec.  6. 
Mercedes-Benz  of  North  America 
sponsors  the  award  and  the  selection 
by  the  750-member  group  of  its  All- 
American  team. 


Newsprint 

(Continued  from  page  29) 


dent  Clifford  Aikens  remarked  that  an 
effort  must  be  made  to  get  old  news¬ 
papers  into  other  recycled-paper 
products.  Those  could  include  other 
papers,  paperboard  and  packing 
material,  but  the  last  usually  cannot 
be  further  recycled. 

The  same  is  true  for  other,  similar 
applications.  Not  only  is  shredded 
newsprint  a  cheap,  useful  and  effi¬ 
cient  thermal  insulator  when  made 
fire  resistant,  it  also  is  successfully 
employed  as  bedding  for  farm  ani¬ 
mals.  It  is  less  expensive  and  more 
absorbent  than  straw.  It  neither  cre¬ 
ates  dust  nor  promotes  harmful  mold 
growth,  according  to  a  report  in  the 
Wisconsin  Newspaper  Association 
Bulletin,  which  said  there  is  usually  a 
waiting  list  of  farmers  who  want  recy¬ 
clers’  shredded  paper. 

Like  fibers  that  have  reached  their 
limit  for  recycling,  packing  or  bedding 
applications  for  shredded  newsprint 
would  only  serve  to  slow  the  use  of 
wood  pulp,  although  landfilled  shred¬ 
ded  paper  is  likely  to  degrade  faster 
than  whole,  flat-stacked,  newspapers. 
Short  fibers  pass  into  the  effluent  of 
recycling  mills,  some  of  which  recy¬ 
cle  their  water. 

Until  North  American  producers 
have  more  mills  on-line,  export  is 
another  measure  to  balance  the  new 
news-old  news  equation.  The  U.S.  is 
“by  far”  the  world’s  major  exporter, 
said  American  Paper  Institute  execu¬ 
tive  vice  president  J.  Rodney 
Edwards  in  a  presentation  given  at  an 
International  Symposium  on  Waste 
Paper  Recycling  last  March. 

At  the  same  meeting,  Hiromi 
Umehara,  a  manager  with  Kasho 
(U.S. A.)  Inc.,  said  that  Japan  is 
importing  increasing  amounts  of  old 
U.S.  newspapers.  He  noted  that  it 
also  recovers  over  94%  of  its  own. 

Paper  for  Mormons 
ceases  publication 

The  Latter-Day  Sentinel,  a  pri¬ 
vately  owned  newspaper  aimed  at 
Mormon  readers,  published  its  last 
edition  Sept.  6. 

Founded  in  Phoenix,  Ariz.,  the 
Sentinel  grew  to  reach  30,0(X)  house¬ 
holds  of  members  of  the  Church  of 
Latter-day  Saints  in  six  Western 
states. 

The  paper,  which  sold  for  $12  a 
year,  was  not  an  official  publication  of 
the  7  million-member  church. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Adverfising 


FEATURES 

AVAILABLE 

AUTOMOTIVE 

AUTO  COLUMN  FROM  DETROIT 
37825  SANTA  BARBARA 

MT.  CLEMENS,  Ml  48043 

HUMOR 

HILARIOUS  look  at  contemporary  life. 
IN  A  NLITSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  virords.  Free 
samples,  rates.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

PUZZLES 

PUZ7LE 

FEATL  .ES 

SYNDICATE 

24515  California  Ave.  #12 

Hemet,  CA  92343 

Phone;  (714)  926-4843 

Daily  and  Sunday  Crossword  Puzzles 
Now  Camera-Ready 

ANNOUNCEMENTS 

FINANCING 

MEDIA  FINANCING  —  Acquisitions, 
equipment,  recapitalizations.  M  Capital 
Corp.  (208)  939-0789. 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service.  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar.  MO  65613  (417) 
326-8700. 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Sen/ices 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 

FAX  (205)  566-0170 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

2111  Thomas  Drive 

Panama  City,  FL  32407 
(904)  234-1117 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Sales 

Vast  Network  of  Contacts 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 
(407)  368-4352 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 

(813)  733-8053  daytime; 

(813)  446-0871  nights; 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consu  Itants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office;  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


BRUCE  WRIGHT,  Media  Consultant 
Newsp^r  Sales  -  Consulting 
8937'  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,.  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisai*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (2 1 4)  669- 1 469 


KARL  WRAY,  Newspaper  Broker 
2420  ^uth  Ola  Vista 
S.in  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  BROKERS 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


Andy  Riggs  will  help  you  with  newspap¬ 
er  production,  plant  and  equipment  and 
industrial  relations  problems.  Large  and 
small.  (914)  246-2750. 


NEWSPAPERS  FOR  SALE 


3  MILLION  GROSS 

Profitable  western  direct  mail  shopper 
in  fast  growing  market.  Managers  will¬ 
ing  to  stay.  Below  gross.  Cash  sale. 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


COUNTY  SEAT  WEEKLY.  No  competi¬ 
tion.  Ad  sales  could  be  promoted  in 
nearby  city.  Owner  wants  to  retire.  Write 
for  details.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc.,  1801  Exposi¬ 
tion  Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


County  seat  weekly  in  Zone  6  with  no 
competition  slashed  $40,000  for  quick 
sale.  Purchased  last  year  for 
$140,000,  but  owner  has  other  busi¬ 
ness  interests.  Just  $100,000  with 
one-third  down.  Paper  is  celebrating 
90th  anniversary  in  beautiful  area  with 
lowest  unemployment  rate  in  state. 
Grossed  over  $l(j0,000  last  year.  Box 
4131,  Editor  &  Publisher. 


Kansas  weekly  2,300  paid  $150,000 
gross.  Publisher  retiring.  Priced  at 
gross.  Terms  available. 

Jim  Webster  (214)  722-3030 


NEWSPAPERS  FOR  SALE 


Missouri.  Tabloid,  news  magazine 
format.  Largest  independent  in  fastest 
growing  county  in  state,  adjacent  to  St. 
Louis.  Free  home  circulation  of  10,000 
to  area's  most  affluent  readers.  Great 
potential.  Published  bi-weekly.  16,000 
readers  see  us.  Asking  mid  -  $70’s. 
(314)  625-2111. 


NEW  HAMPSHIRE  newspaper  group 
with  $1.4  million  in  sales.  Complete 
plant.  Owner  is  retiring.  Profitable. 
Please  write; 

L.  BARRY  FRENCH 
Newspaper  Broker  -  Appraiser 
Ashlawn  Road,  Assonet,  MA  02702 


NORTHERN  SUBURBAN  GROUP, 
high  demographic,  high  growth  neigh¬ 
borhoods,  excellent  central  plant, 
10-unit  Goss  Community,  good  growth 
curve,  grossing  $3.7  million.  Write  for 
details. 


MIDWESTERN  WEEKLY  GROUP, 
with  6-unit  press  central  plant,  grossing 
$960,000,  selling  with  real  estate, 
$1.1  million. 


COLORADO  MOUNTAIN  WEEKLIES, 
in  major  resort  regions,  buy  individually 
or  start  your  own  chain.  Good  products, 
senring  major  ski  markets. 


HIGH  PROFILE  FLORIDA 
consumer  publication  highlights  local 
businesses,  lifestyle  advertising^.  Good 
market  plan,  excellent  growth,  30,000 
free  weekly  distribution.  $495,000 
with  terms  to  qualified  buyer. 


MISSOURI  OZARKS  WEEKLY 
and  shopper,  $230,000  gross,  last 
year,  excellent  growth  $260,000 
includes  building.  Terms  available. 


For  details  on  any  of  these  newspapers, 
or  to  discuss  the  sale  of  your  newspap¬ 
er,  please  contact; 

JAMES  C.  STERLING 
Bolitho-Sterling 
Newspaper  Sen/ice 

4500  Main  .  Suite  900 

Kansas  City,  MO  641 1 1 


Popular  monthly  publication  for  sale. 
So.  CA  area.  Now  grossing  $75K.  Sell 
for  gross.  $15K  down.  Easy  to  operate 
Vertical  market.  Lots  of  room  for 
growth.  Ideal  husband/wife  business. 
Box  4171,  Editor  &  Publisher. 


South  Florida  suburban  weekly.  High 
demos  Gross  $1M-I-.  Circulation 
30,000-1-.  Call  Mr.  Wilson  (305) 
258-8888. 


SUPER  OPPORTUNITY 


Newspaper  serving  industry.  Some 
manuracturing.  Profitable  and  growing 
fast.  Management  and  staff  in  place. 
Revenues;  $4,750,000.  Cash  flow  with 
officer’s  salaries;  $650,000.  Price; 
$5,200,000.  Call  or  write;  Jim  Hall 
Media  Services,  PO  Box  1008,  Troy,  AL 
36081.  (205)  566-7198. 
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E&P  is  read  by  98%  of  editors  and  over 
95%  of  pubiishers  and  ad  directors  of 
daiiy  newspapers  in  North  America! 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE  I  PUBUCATIONS  FOR  SALE 


Successful  T.M.C.  5  year  old  weekly 
shopper  (95,000  mailed  circ.)  situated 
in  highest  growth  area  of  N.Y.’s  Hudson 
Valley  region,  experiencing  growing 
pains  and  seeks  expansion  by  merger, 
acquisition  or  creative  injection  by  a 
real  "top  gun”.  Possibilities  are 
endless.  Gross  sales  $1,000,000  plus, 
broker  solicitations  welcomed.  Send 
name,  corpprate  affiliation,  and  phone 
number  for  immediate  response  to:  Box 
562,  Nyack,  NY  10960. _ 

TEXAS  IS  ON  THE  MOVE!  Tax  reports 
show  that  Texas  business  is  improving. 
Some  good  newspapers  are  on  the 
market,  most  because  publishers  want 
to  retire  and  are  looking  for  capable 
successors.  Or  you  can  pick  up  the 
pieces  on  one  exclusive  county  seat 
weekly  where  there's  been  a  divorce  in 
the  family.  Write  for  our  new  list.  Bill 
Berger,  Associated  Texas  Newspapers, 
1801  Exposition  Blvd.,  Austin,  TX 
78703.  (512)  476-3950. 


The  only  weekly  newspaper  in  Centre- 
County,  PA  region,  home  of  Penn. 
State.  Competition:  daily  Knight- 
Ridder. 

CENTRE  DEMOCRAT 
FOUNDED  1827 

Circulation  2,300  paid  subscriptions, 
15,000  free  on  stands,  price 
$100,000.  Call  Kevin  Southwick  at 
(814)  355-4881,  (814)  353-8275. 


COUNTY  SEAT  WEEKLY,  exclusive  in 
county.  Moutainous  area,  great  scenary. 
Paper  grosses  more  than  asking  price. 
$10K  down.  Write  for  details.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition  Blvd.,  Austin,  TX 
78703.  (512)  476-3950. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 


WEEKLY,  only  newspaper  in  county.  In 
existence  80  years.  Nets  $25-$30K 
annually.  Owner  financing  w/balance  on 
longterm.  Write  for  details.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition  Blvd.,  Austin,  T)( 
78703.  (512)  476-3950. 


Weekly  in  small  town  (about  2,000) 
available  for  very  small  down  payment 
and  long  easy  terms  on  balance.  Owner 
financing.  1,500  ciruclation  TM(j. 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition  Blvd.,  Austin,  TX 
78703.  (512)  476-3950. _ 

NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
sm.ill  community  newspaper  group  that 
believes  in  local  autonomy. 

WE  ARE  owner/operators  of  150  daily 
and  weekly  newspapers  in  the  United 
States,  Canada  and  the  United  King¬ 
dom  and  we  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  Contact: 

David  Radler 
President 
Hollinger  Inc. 

1827  West  5th  Ave. 
Vancouver,  B.C.  V6J  1P5 

_ (604)  732-4443 _ 

PUBUCATIONS  FOR  SALE 

Best  offer  buys  3-yr.-old  free  circulation 
(12,000)  tab  monthly  on  Boston's  north 
shore.  1988  gross  $44,000.  Mac 
system.  Super  potential.  Box  4127, 
Efditor  &  Publisher. 

Pagination  Guide  -  Veteran  newsman's 
thesis  looks  at  human  aspects  of  imple¬ 
menting  a  news  pagination  system  - 
anxiety,  stress,  changing  duties.  Write 
for  details:  2426  Grahn  Drive,  Santa 
Rosa,  CA  95404. 


PROFITABLE  STATEWIDE  CONSUMER 
MAGAZINE  FOR  SALE.  Editorial,  sales 
and  support  staff  to  stay.  Present  mana¬ 
ger  willing  to  stay  as  long  as  necessary 
but  ideal  buyer  is  a  sales  manager/ 
publisher  to  replace  present  part-time 
manager.  Outstanding  opportunity  for 
publishing  professional  who  can  put 
together  investment  group.  Contact 
Richard  Roper,  264  Highland  Village, 
Jackson,  MS  39211  (601)  982-2200. 


Specialty  shopper  publication 
company.  Publishes  eight  monthly 
shopping  and  visitor  guides  oriented 
toward  travelers  and  tourists  in  four 
southeastern  states.  Consistent  growth 
since  inception  (1981).  130,000  total 
monthly  circulation.  Gross  $1,000,000 
plus  with  owner's  cash  flow  of 
$350,000.  Priced  at  6  times  cash  flow 
with  substantial  down  payment.  Call 
Leonard  Chalnick  at  (704)  542-7130. 


PRE-PUBLICATION 
ANNOUNCEMENT 
CHASE'S  ANNUAL  EVENTS 
1990  EDITION 
FREE  INFORMATION  KIT 

Descriptive  brochure  &  ordering  infor¬ 
mation  now  available  in  FREE  INFOR¬ 
MATION  KIT  on  Chase's  Annual 
Events- 1990  Edition  (32nd  year). 
Used  by  communcietion  professionals 
everywhere,  as  daily  reference  for 
entire  365-<iay  calendar  of  holidays, 
festivals,  observances,  birthdays, 
anniversaries,  special  events,  etc. 
ii...over  8,000  entries.  Free  Pre-Publi¬ 
cation  Announcement  Kit  has  alt  of 
dw  details  including  ordering  infor¬ 
mation.  Write  to;  Dept.  EP,  Mid¬ 
American  Books,  PO  Ekw  3952,  Oak 
Park.  IL  60003. 


PUBUCATIONS  WANTED 


V/ANTED  -  Old  Clip  art  books,  any  age 
or  brand,  paying  $.50  per  pound.  Ship 
to:  Closeout  News,  202  West  29th 
Street,  Holland,  Ml  49423. 

Tel  (616)  392-9687 
Fax  (616)  394-0102 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

America's  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247,-2338. 

A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL.  INC. 
_ (201)  966-5250 _ 

KEVIN  S.  PAPPERT 
_ (313)  683-2963 

J.  BLENKA.^N  HOLDINGS 
Canada's  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S.A. 

Jeff  Blenkarn  (514)  227-6478. 

THE  PHONE  ROOM  INC. 

“Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


VER-A-FAST  CORPORATION 
1-800-327-8463 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


3M  Deadliner,  split  drum  fuser,  5  yrs. 
old,  spare  parts,  very  good  condition. 
News-Press  &  Gazette  Co.,  (816) 
271-8503. 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 


COMPUTER  SOFTWARE 


DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


MAILROOM 


1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 


•  24-P.  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


For  Sale 

Kirk  Rudy  model  512  N.P.  inserter 
2  into  1  w/  address  labeling  station 
Like  new,  less  than  1000  hours 
Contact  "Toll  Free"  l-(800)  527-1668 
Automated  Mailing  Systems  Corp. 
Scott  or  Russell  Helsley 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 

One  labeler,  Avery  gum  label  head  and 
stepper  base  with  stepper  colator  q^uar- 
ter  folder  in  good  condition.  $7,1)00. 
Call  Clint  (406)  523-5279. _ 

RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 

TYPACK  USA 

Exclusive  North  American  Agent  for 
“Hit”  tying  machines.  Several  models 
available  Tor  all  newspaper  mailroom 
applications.  We  stock  parts  for  all 
makes  of  tying  machines!  Buy-Sell- 
Trade.  GREAT  prices  on  quality  twine 
and  poly-tape  shipped  from  our  ware¬ 
houses  nationwide.  Call  TOLL-FREE 
l-{800)  545-5408. 

NEWSPAPER  RACKS 

Used  Newspapers  racks.  Tabloid.  14” 
depth.  Needed  immediately.  Call  David 
Hurd,  (407)  877-9626. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEUING 


2  Compugraphic  unified  composers,  2 
Compugraphic  unisetter  hr,  1  compu¬ 
graphic  disk  reader. 

Charlotte  Litho  (813)  629-7172, 

FAX  (813)  625-8175. 


LOW  PRICES  ON  POSTCRIPT  LASER 
PRINTERS.  OMS  PS  810  w/35  faces  & 
SK  engine.  Crisp  fast  300  DPI,  merial/ 
parallel  or  Apple  talk.  In  stock  for  fast 
delivery!!! 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


PRINTED  CIRCUIT  BOARDS  and  Parts 
for  almost  all  models  and  makes  of 
typesetting  machines  and  film  proces¬ 
sors;  usually  at  30%  off  manufacturer 
price.  Call  for  free  catalogue! 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


SAVE  ON  PARTS,  BOARDS,  AND  BACK 
UP  TYPESETTING  MACHINES.  Most 
models  of  COMPUGRAPHIC  equipment 
available.  Call  or  fax  GRAPH-X: 
PHONE;  (215)  797-5515 
FAX;  (215)  797-8740. 


TYPESETTING  SYSTEM 
Varityper  Epics  System.  Three  20/20 
screens,  full  preview,  high  speed  6850 
digital  typesetter,  100  fonts.  2  years 
old,  mint  condition,  priced  to  sell.  Call 
(307)  733-2430,  ask  for  Editor. 


5  Unit  Goss  Community  press  with 
community  folder  (22  3/4^')  -  1973,  for 
sale  by  owner.  Excellent  condition.  Can 
be  seen  in  operation.  Phone  Jim  Huckle 
(616)  929-3571  or  Fax  (616) 
929-1551. 


CARY  PASTERS 

6  used,  priced  at  $10,000-125,000 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 


•  GOSS  METRO  2:1  FOLDER  #3104 
DOUBLE  DELIVERY 

•  (4)  CARY  AUTOPASTERS  MODEL 
FP4540 

•  SU  FOLDER  #1709 

•  URBANITE  FOLDER  #U1054 

•  150HP  MOTOR  AND  CONTROLLER 
FROM  COSMO  PRESS  #3501 

STAR  INTERNATIONAL  CORP. 
PHONE;  (414)  377-9422 
FAX;  (414)  377-3655 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4"  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 

1  160-page  double  3:2  folder 
12-Fully  automatic  45”  reels 
New  GE  drives  in  1984 
Excellent  folders,  for  flexo,  offset 
ONE  GOSS  MARK  V  8-UNIT  PRESSES 
8  -  Units,  digital  reels 
1  -  Half  deck 
8  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4” 

ONE  GOSS  MARK  V  6-UNIT  PRESS 

6  -  Units,  digital  reels 
1  -  Half  deck 

4  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  22-3/4” 

ONE  GOSS  MARK  II  PRESS  22-3/4” 

8  -  Units,  digital  reels 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644  -  23-9/16” 

Each  consisting  of: 

7  -  Goss  Mark  II  units,  digital  reels 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (913)  492-62 1 7 


EDITOR  &  PUBLISHER  for  October  7,  1989 


Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  oct.,  i988) 

1989  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  May,  1989) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of 


Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


E&P  Classified 


Selling  Supplies? 
Buying  or  Selling 
Used  Equipment? 


Put  your  ad  in  E&P  Classified^  where  you'll 
find  better  prospects  and  better  buys 
. . .  whether  it's  a  press^  phototypesetting  or 
mailroom  equipment^  camera  &  darkroom 
equipment  and  supplies^  or  computers  and 
computer  software. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to: 

Editor  &  Publisher 
11  West  19th  St. 

New  York,  N.Y.  10011 
(212)  675-4380 


When  you  need  Classified, 
we're  here  —  every  week! 


EQUIPMENT  &  SUPPLIES 


PRESSES 


FOR  SALE 
BEST  OFFER 

5  unit  Thatcher  press  with  folder.  May 
be  seen  in  operation.  For  information 
please  call  Community  Newspapers. 

(803)  585-3678. _ 

GOSS  COMMUNITY  PRESS 
8  units  (1  stacked),  SC  folder,  1/2  and 
1/4  folds,  60  HP  drive,  (1978).  Good 
condition.  In  operation.  Can  be  sold  "As 
is”  or  reconditioned.  Available  late 
September. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

3- Unit  Community,  1967  oil,  wkly. 
available  now 

1- Unit  Community,  grease  high  lub  - 
recond. 

Add-on  SSC  Community  units  "as  is"  or 
recond. 

8-Unit  600  Series  Urbanite,  available 
now 

4- Unit  500  Series  Urbanite,  available 
now 

Add-on  Urbanite  units  and  folders 

5- Unit  1100  series  Suburban 

2- Unit  Signature  with  folder,  22-3/4” 
2-Unit  Signature  with  folder,  23-9/16” 

HARRIS/COTTRELL 

6- Unit  V-15  A  1967  w/JF7,  good  condi¬ 
tion  and  available  now 

6-Unit  Harris  V-15A  1974  w/JF7 
JF7  folders  and  add-on  units 
KING 

4-Unit  News  Kingw/KJ6,  available  now 
Add-on  units,  folders  and  upper  formers 
MISCELLANEOUS 

Enkel  splicer,  ribbon  deck,  press  drives, 
ink  pumps,  gluers  and  more. 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS.' 
CALL  THE  LEADER  FOR  CASH! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)492-9050  fax  (913)  492-6217 


NEWSPAPER  PRESS 

REF:  N114  -  Harris  V-15A,  5  units, 
JF-7  Folder 

REF:  N115  -  Harris  V-15A,  8  units. 
Double  Ender 

REF;  N116  -  Harris  V-25,  8  units, 
JF-10  folder 

REF:  N117  -  Harris  V-25,  9  units,  2 
JF-25  folders 

REF:  N 1 18  -  Harris  N-845,  4  units  RH, 
RBC-2  folder  w/upperformer 
REF;  N119  -  V-15A  Add  on  units, 
rebuilt,  ductor  style 
REF;  N120  -  V-25  Add  on  units, 
rebuilt  or  as  is 

REF:  N121  -  Custom  built  300,  3  Knife 
trimmer 

REF:  N122  -  Fairchild  (Newsking)  2 
units,  1  folder 

REF:  N123  -  Color  King,  7  units.  1 
folder 

REF:  N124  -  Fairchild  (Color  King), 
heatset,  5  units. 

These  press  systems  and  components 
are  owned  by  EGS  Americas,  Inc.  and 
are  available  "AS  IS”  or  completely 
rebuilt. 


EGS  AMERICAS  Inc. 
90  Washington  Street 
Dover,  NH  03820 
Tel:  (603)  742-4969 
FAX:  (603)  742-0535 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25.  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

NEW  LISTINGS 

21- 1/2  cutoff; 

Goss  SC  4-High 

Goss  Cl 50.  4-High  (2) 

22"  cutoff: 

Goss  Urbanite,  7  units 

Goss  SSC  folder,  balloon 

Super  Gazette,  4  units  &  satellite 

22- 3/4”  cutoff 

Goss  Metro,  8  units,  2  decks 
Goss  Urbanite,  7  units,  3-color. 
1976 

Goss  Urbanite,  6  units,  1967-70 
Goss  SSC,  4  units 
Goss  SC,  8  units 
Harris  845,  8  units 
Harris  V25,  8  units,  13  Units, 
1974-78 

Harris  V25.  6  units,  JF25 
Daily  King.  10  units.  Kj8 
M.A.N.  UniMan  2/2,  4  units  2  decks 
TKS  double  width,  5  units,  1  deck 

Miscellaneous: 

Custom-Bilt  trimmers,  TK300  (3) 
Upper  formers  for  Community.  SC, 
SSC,  and  Urbanite  folders 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 


SUBURBAN  2000-22  3/4  INCHES 
This  fine  2000  series  suburban  press 
has  6  units,  1  or  2  SSC  folders,  2500 
C.P.H.  manual  rollstands.  Recently 
selectively  repaired.  Available  now. 
Attractively  priced. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


WEB  OFFSET  PRESSES 

8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 

Harris  V-15  A  6  units,  new  style  with 
JF-1  folder  22-3/4”  c.o. 

8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 

Harris  JF-4  combination  folder  with  12 
&  1/4  and  double  parallel  22-3'4” 
c.o. 

Harris  upper  former  for  V  series  folders 

Sheeter,  Clark-Aiken  from  a  Harris  V 
series  press.  22-3/4”  by  36”  double¬ 
width 

Count-o-veyor  2  model  104,  as-is  or 
rebuilt  with  Tach  generators 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 

NAUGATUCK.  CT  06770 

(203)  723-0928  Fax  (203)  723-0394 

215  Coastline  Road 
Sanford.  FL  32771 

(407)  321-3505  Fax  (407)  330-7556 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


HELP  WANTED 

HELP  WANTED 

ACADEMIC 

ACADEMIC 

HELP  WANTED 


ADMINISTRATIVE 


W  &  H  FLEXO 

WILL  CONSIDER  ALL  OFFERS 
4-Unit  1984  Windmoeller  Hoelscher 
press  with  3  half  decks,  double  3:2 
folder  &  RTFs.  Cut-off  is  23-9/16"  but 
can  be  reduced  to  22”.  Available  for 
immediate  removal. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Fax  (913)  492-6217 


_ PRINTERS _ 

PONDERING 

PRINTERS? 

Newspaper  production  people 
know  perfect  printing  on 
newsprint  is  a  painstaking 
process. 

We're  proud  to  purport  our 
products  are  printed  with 
predictable  and  punctual 
perfection. 

Pondering  printing  a  quarter-fold 
product? 

Pave  your  way  to  profits. 
Posthaste. 

Enough  printing  prattle. 

Call  today. 

717-784-2121 
800-228-3483 
800-422-1164  (PA) 

^  PRESS-ENTERPRISE 

COMMERCIAL  PRINTING 
3185  Lackawanna  Avenue 
Bloomsburg,  PA  17815 


WANTED  TO  BUY 

If  you  have  a  quality  press,  Goss  Harris 
or  King  to  sell:  Please  call  Frank  (201) 
492-8877.  No  dealers  please. 

RIlp 

WANTED 


_ ACADEMIC _ 

Three  anticipated  assistant  professor, 
tenure  track  positions  available:  1) 
Broadcasting/Telecommunications 
Theory  and  Policy.  Emphasis  on  impact 
of  broadcasting  on  society,  comparative 
information  systems,  technology  and 
international  communication.  2) 
Research  Methods.  Emphasis  on  quan¬ 
titative  research;  behavioral  survey, 
content  analysis,  and  experimental. 
Secondary  emphasis  on  specialty 
reporting,  in  such  areas  as  science  and 
technology,  and  the  environment.  3) 
Government/Mass  Media.  Emphasis  on 
political  campaigns,  political  economy 
of  mass  media,  public  policy  analysis, 
and  mass  media  and  political  institu¬ 
tions.  Ph.D.  or  near  completion,  strong 
interest  in  research  required.  Teaching 
and  professional  experience  highly 
desirable.  Application  letter,  vita  and  3 
letters  of  reference  to:  Prof.  Richard 
Hixson,  Chair,  Search  Committee, 
Dept,  of  Journalism  &  Mass  Media, 
Rutgers  Univ.,  4  Huntington  St.,  New 
Brunswick,  NJ  08903.  Clecember  31, 
1989  deadline.  Rutgers  is  an  affirma¬ 
tive  action/equal  opportunity  employer. 
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FACULTY  POSITIONS 
Penn  State 

The  School  of  Communications  at  Penn 
State  seeks  tenure-track  and  fixed-term 
faculty  members  with  the  ability  to 
contribute  to  the  broad  intellectual  and/ 
or  creative  life  of  an  interdisciplinary 
Communications  school,  for  the 
academic  year  1990-91.  The  School 
offers  five  undergraduate  programs 
leading  to  the  B.A.  in  Advertising, 
Broadcast/Cable,  Film  and  Video,  Jour¬ 
nalism,  and  Mass  Communications.  At 
present,  the  School  offers  an  M.A.  in 
communications  and  an  M.F.A.  in  film 
and  video  and  participates  in  an  inter¬ 
college  Ph.D.  program.  Total  upper  divi¬ 
sion  undergraduate  and  graduate  enroll¬ 
ment  in  the  school  is  over  1,100. 
Normal  teaching  load  is  five  courses  per 
year.  There  are  over  50  full-time  equiva¬ 
lent  faculty.  Founded  in  1855,  Penn 
State  offers  175  baccalaureate  and  25 
associate  degree  majors  throughout  the 
system  and  enrolls  more  than  37,000 
students  at  University  Park  and  an  addi¬ 
tional  32,000  enrolled  at  21  other 
locations. 

BROADCAST/CABLE:  Teach  production 
courses  in  radio  or  television.  Non-news 
production  experience  will  be  valued. 
Applicants  should  also  have  an  interest 
in  media  management  and  marketing  or 
in  broadcast/cable  law  regulations, 
ethics  and  history.  Professional  experi¬ 
ence  and  a  graduate  degree  required. 
Rank  and  salary  are  negotiable. 

JOURNALISM:  Teach  primarily  in  print 
or  broadcast  newswriting.  One  person 
will  teach  in  photojournalism  and 
related  areas.  The  Journalism  program 
combines  print  and  broadcast  reporting 
courses  with  an  emphasis  on  writing  for 
the  different  media.  Rank  and  salary  are 
negotiable:  however,  one  position  will 
be  filled  at  full  professor. 

Send  a  letter  describing  qualifications, 
position  interest,  resume  and  the 
names  of  three  references  to:  Brian 
Winston,  Dean,  Communications,  201 
Carnegie  Bldg.,  University  Park,  PA 
16802.  Application  Deadline:  Novem¬ 
ber  1,  1989.  Please  specify  which  posi¬ 
tion  you  are  applying  for  on  your  letter  of 
application.  An  Affirmative  Action/ 
Equal  Opportunity  Employer.  Women 
and  Minorities  Encouraged  to  Apply. 


THE  AMERICAN  UNIVERSITY  IN 
CAIRO  invites  applications  for  a  possi¬ 
ble  opening  for  an  Assistant,  Associate, 
or  Full  Professor  to  teach,  in  English, 
undergraduate  courses  in  newswriting, 
reporting,  editing,  photojournalism, 
introduction  to  mass  communication, 
and  other  communication  courses,  and 
possibly  to  serve  as  advisor  to  the 
student  newspaper.  Substantial  experi¬ 
ence  in  print  journalism  required.  Ph.D. 
preferred;  Master’s  degree  required 
minimum.  Two-year  appointment 
(renewable)  beginning  September 
1990.  Rank,  salary  according  to  qualifi¬ 
cations  and  experience.  For  expatriates, 
housing,  roundtrip  air  travel,  plus 
schooling  for  two  children  included. 
Write  with  curriculum  vitae  to:  Dean 
George  H.  Gibson,  The  American 
University  in  Cairo,  866  United  Nations 
Plaza,  Suite  517,  New  York,  NY 
1C017,  before  December  1,  1989. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


Graduate  Faculty 
School  of  Journalism 
IJniversity  of  Missouri 
The  Graduate  Faculty  of  the  School  of 
Journalism  of  the  University  of  Missouri 
is  searching  for  two  or  three  gifted  and 
creative  colleagues  to  join  a  historic 
graduate  program  that  is  placing 
increasing  emphasis  on  both  academic 
and  applied  professional  research. 
Among  the  greatest  needs  are  persons 
with  strong  research  and  teaching  abili¬ 
ties  in  journalism  history,  communica¬ 
tions  law,  and/or  controls  of  informa¬ 
tion.  Applications  also  are  sought  from 
those  who  have  mastered  research 
methodologies  appropriate  to  such 
areas  as  media  management,  informa¬ 
tion  technology,  international  and 
cross-cultural  communication,  qualita¬ 
tive  studies  and  media  performance. 
Women  and  minorities  are  strongly 
encouraged  to  apply.  Positions  are  nine- 
month  and  tenure-track  with  competi¬ 
tive  salaries  and  prospects  of  research 
support.  Assistant  or  associate  profes¬ 
sorships  are  preferred  but  a  full  profes¬ 
sorship  would  be  considered  fora  highly 
qualified  candidate  whose  abilities  are 
exceptionally  well  matched  to  program 
needs.  Candidates  who  submit  applica¬ 
tions  by  Nov.  1  will  receive  first  consid¬ 
eration  but  the  search  will  remain  open 
until  the  positions  are  filled.  A  letter,  a 
complete  vita  and  the  names  and 
addresses  and  telephone  numbers  of 
three  references  should  be  sent  to  Dr. 
Edmund  B.  Lambeth,  Associate  Dean 
and  Chair,  Graduate  Search  Committee, 
PO  Box  838,  School  of  Journalism, 
University  of  Missouri,  Columbia,  MO 
65205. 


Institute  Of  International  Education 
Mexican-U.S.  Journalist 
Exchange  Fellowships  Program 
April-June  1990 

The  Institute  of  International  Educa¬ 
tion,  an  independent  educational 
exchange  agency  with  over  70  years’ 
experience,  announces  the  second  year 
of  the  Mexican  —  U.S  Journalist 
Exchange  Fellowships  Program.  U.S. 
recipients  of  the  all-expense-paid 
fellowships  will  spend  April  to  June 
1990  on  assignment  to  a  Mexican  news¬ 
paper  or  periodical.  They  will  be 
provided  with  facilities  to  enable  them 
to  research  and  write  stories  of  their 
choice  for  their  home  publications. 

Criteria  for  selection: 

1.  Fair  to  excellent  command  of 
Spanish. 

2.  At  least  three  years’  professional 
experience  as  a  journalist  (newspaper 
or  periodical). 

3.  Current  employment  (mid-career 
level)  with  an  independent  media 
organization.  Employer  must  support 
applicant’s  participation  in  the  prog¬ 
ram,  continue  salary  during  the 
fellowship  and  guarantee  continued 
employment  on  return. 

The  deadline  for  receipt  of  completed 
applications  is  NOVEMBER  15,  1989. 

For  further  information,  and  to  obtain 
an  application,  please  contact: 

Patricia  S.  Link,  Manager 
Mexican-U.S.  Journalist 
Exchange  Fellowships  Program 
809  United  Nations  Plaza 
New  York,  NY  10017 
(212)  984-5390/91 


UNIVERSITY  OF  ALABAMA.  Master’s 
Program  invites  applicants  who  have 
demonstrated,  or  shown  potential  for, 
excellence  in  journalism.  Assistant- 
ships.  Write:  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-0172  or  call  (205) 
348-8613.  AA/EOE 


ASSISTANT  TO  COMPANY  PRESIDENT 
Management  training  position  for 
minority  journalist  with  minimum  3 
years  newsroom  experience  and 
commitment  to  career  in  newspaper 
management.  Trainee,  will  serve  for  one 
year  as  hands-on  assistant  to  company 
president  in  all  aspects  of  managing 
small  newspaper  group.  Begins 
Summer/Fall  1990.  Salary  commensu¬ 
rate  with  experience.  Relocation  allow¬ 
ance.  Application  deadline  Feb.  2, 
1990.  Please  send  resume,  two  letters 
of  recommendation  and  500-word 
essay  describing  reasons  for  interest  in 
position  tO: 

Mr.  Loren  F.  Ghiglione,  President, 
Worcester  County  Newpapers,  25  Elm 
Street,  Southbridge,  MA  01550. 


CHIEF  FINANCIAL  OFFICER 
MediaNews  Group  is  seeking  to  fill  this 
top  staff  position  with  a  uniquely  quali¬ 
fied  individual.  The  ideal  candidate 
should  possess  the  skills  and  experi¬ 
ence  to  manage  a  staff  of  13  providing 
legal,  tax,  accounting  and  financial 
services  to  approximately  18  daily 
newspapers  and  many  other  weekly 
newspapers  throughout  the  United 
States.  MediaNews  Group  is  privately 
owned  with  6,000  employees  and 
revenues  of  $400  million. 

Desired  background  includes  strengths 
in  accounting  and  finance  with  expo¬ 
sure  to  tax  and  legal.  Must  be  at  ease 
working  with  lawyers,  bankers  and 
insurance  company  lenders.  MBA/CPA 
is  preferred  as  is  acquisition  experi¬ 
ence.  Proven  integrity  is  a  must. 

Salary  as  required  with  excellent  bene¬ 
fits.  Equity  participation  is  available 
after  one  year. 

Contact:  Jim  Janiga 
Human  Resources  Director 
The  Houston  Post  Company 
PO  Box  4747 
Houston,  TX  77210-4747 
(713)  840-5622  Office 
(713)  840-6997  Telefax 


CONTROLLER/ 

CHIEF  FINANCIAL  OFFICER 
Zone  2,  50,000  circulation  daily  news¬ 
paper  is  seeking  a  controller/chief 
financial  officer.  Responsibilities 
include  general  ledger,  A/R,  A/P,  credit, 
collections  and  payroll.  Successful 
candidate  will  possess  budgeting,  costs 
analysis  and  financial  reporting  experi¬ 
ence  and  must  have  leadership  and 
managerial  skills.  Please  send  resume 
with  salary  history  to  Box  4151,  Editor 
&  Publisher. 


GENERAL  MANAGER  with  P&L  respon¬ 
sibility  to  serve  small  community  daily 
newspaper  located  North  of  the  Mason- 
Dixon.  Full  resume  and  salary  require¬ 
ments  required  with  first  letter.  Michael 
Bush,  Park  Communications,  PO  Box 
550,  Terrace  Hill,  Ithaca,  NY  14850. 
(Due  to  number  of  inquires  not  all 
letters  can  be  responded  to.) 

GENERAL  MANAGER 
Of  commercial  printing  division  of  a 
small,  daily  newspaper.  Must  be  a  lead¬ 
er  for  approximately  10  employees. 
Must  have  experience  in  both  sales  and 
production.  Located  in  Zone  2.  Send 
resume,  and  salary  requirements  to  Box 
4177,  Editor  &  Publisher. 


WANTED:  A  take-charge  man  or  woman 
familiar  with  small-town  operation  for 
small  monthly  publication  in  English 
Caribbean.  Must  be  able  to  do  it  all, 
with  little  supervisiori-write,  edit  corres¬ 
pondents’  copy,  and  handle  business 
operations.  Modest  salary  to  start,  but 
bonus  or  equity  guaranteed.  Wonderful 
opportunity  for  hard-working  and  ambi¬ 
tious.  Send  non-returnable  resume  and 
samples  to  Box  4174,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  October  7,  1989 


HELP  WANTED 

ADMINISTRATIVE 

INCREASE  YOUR  INCOME  in  a  compe¬ 
titive  Zone  5  market.  Publisher  for 
small  daily  with  companion  publica¬ 
tions,  commercial  web  operations. 
Salary,  bonus  plan,  profit  sharing  and 
other  benefits  for  experienced,  success¬ 
ful  operator.  Tell  us  “Why  you”  in  confi¬ 
dence.  Box  4136,  Editor  &  Publisher. 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR 

Can  you  recruit  and  lead  a  sales  staff  to 
embrace  creative  change  in  challenging 
times?  Have  you  proven  your  ability  to 
implement  innovative  approaches  and 
get  revenue  gams?  Does  your  staff 
respect  you  and  your  ideas?  If  you  can 
answer  yes  to  these  questions,  you  may 
be  the  right  person  for  our  advertising 
director  position  in  Zone  5.  You  should 
also  have  solid  experience  in  retail  and 
classified  sales  and  the  marketing  func¬ 
tion.  Our  salaries  and  benefits  are 
competitive.  We  are  an  equal  employ¬ 
ment  opportunity  employer.  Send  your 
resume  to  Box  4162,  Editor  & 
Publisher. 

ADVERTISING  MANAGER  for  weekly 
newspaper  and  related  publications  in 
Sun  Valley,  ID  resort  area. 

Two  years’  previous  newspaper  sales 
experience,  bachelor’s  degree,  or 
comparable  experience  required.  Mana¬ 
ger  will  train  and  supervise  a  staff  of 
four  for  sales  of  the  weekly,  daily,  and 
seasonal  visitors  guide.  Excellent  orga¬ 
nizational  skills  and  hard  work  essen¬ 
tial.  Salary,  commission  and  health 
benefits.  Please  send  resumes  and 
references  to  Pam  Morris.  Publisher, 
Idaho  Mountain  Express,  PO  Box  1013, 
Ketchum,  ID  83340. 

ADVERTISING  MANAGER 
We  are  seeking  that  unique  individual 
who  is  able  to  motivate  and  develop  an 
advertising  staff  that  will  aggressively 
sell  advertising  to  area  merchants.  The 
person  able  to  accomplish  this  feat  will 
open  up  a  very  successful  future  for 
himself/herself.  The  daily  newspaper 
requesting  this  individual  is  of  medium 
size  and  is  located  in  Zone  2.  Send 
resume  to  Box  4179,  Editor  & 
Publisher. 

ADVERTISING 

ACCOUNT  REPRESENTATIVE 
Fast  growing  Manhattan  weekly  publi¬ 
cation  seeks  aggressive  motivated  sales 
dynamo.  Ad  sales  experience  required. 
Excellent  salary,  bonus  and  benefit 
package  to  the  right  sales  professional 
who  can  (MAKE  IT  HAPPEN).  Send 
resume  tot 

VP  Marketing,  Access  Press 

363  7th  Ave. 

New  York,  NY  10001. 

CLASSIFIED  MANAGER 
The  Record  in  Troy,  NY,  has  an  oppor¬ 
tunity  for  a  professional  sales-oriented 
classified  leader.  Strong  promotional 
sales  talent  is  a  must,  along  with 
possessing  good  people  skills.  If  you 
like  competition  and  hard  work,  you’ll 
thrive  and  grow  with  our  45,000  circu¬ 
lation  daily  and  Sunday  newspaper  in 
New  York’s  capital  district.  Salary  and 
bonus  plan  plus  a  good  benefit  package 
to  the  sales  professional  who  can 
"MAKE  IT  HAPPEN."  Equal  opportuni¬ 
ty  employer.  Send  resume  to  H.  Robert 
Schadewald,  Marketing  Director,  The 
Record,  501  Broadway,  Troy,  NY 
12181. 

CLASSIFIED  MANAGER 
For  37,000/six-day  paid  daily  in  river¬ 
front  community  adjacent  to  St.  Louis, 
MO.  Great  move  for  No.  2  person  ready 
to  move  up.  Send  resume  and  salary 
requirements  to; 

Jim  Shrader,  THE  TELEGRAPH,  111 
East  Broadway,  Alton,  IL  62002. 


HELP  WANTED 

_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 
A  Zone  2  daily  and  SUN  is  searching  for 
creative  results-oriented  Classified 
Manager.  Candidate  should  be  highly 
self-motivated,  with  experience  in 
telemarketing/phone  operation.  College 
degree  with  experience  in  competitive 
market  real  plus.  Excellent  commission 
and  benefit  package.  Send  resume  with 
salary  requirements  to  Box  4173, 
Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
Southeastern  PA  daily  and  SUN  search¬ 
ing  for  creative  result-oriented  classi¬ 
fied  manager.  Individual  must  be  highly 
self-motivated  with  experience  in 
telemarketing/phane  operation.  College 
degree  with  experience  in  competitive 
market  real  plus.  All  inquiries  confiden¬ 
tial.  Send  resume  with  salaiy  require¬ 
ments  to  Box  4181,  Editor  &  Publisher. 

DISPLAY  ADVERTISING  MANAGER 
The  Northampton  Daily  Hampshire 
Gazette,  an  independent  paper  of 
21,000  circulation  in  the  lovely 
Connecticut  River  Valley  of  Massa¬ 
chusetts,  is  seeking  a  Display  Advertis¬ 
ing  Manager  to  supervise  and  train  a 
staff  of  15. 

The  ideal  candidate  will  have  had  exper¬ 
ience  across  a  variety  of  selling  situa¬ 
tions,  be  able  to  identify  opportunities 
and  problems  and  development  and 
implement  effective  responses,  and  be 
committed  to  a  philosophy  that  places  a 
premium  on  quality  service  and 
community  newspapering. 

An  attractive  compensation  package, 
the  opportunity  for  advancement,  and 
challenges  certain  to  maximize  personal 
and  professional  growth  will  be  offered 
in  return.  Please  send  a  letter  explain¬ 
ing  your  reasons  for  applying  together 
with  a  resume  and  salary  history  tO: 

Don  Nunes 

Director  of  Advertising  And  Marketing 
The  Daily  Hampshire  Gazette 
115Conz  St.  PO  Box  299 
Northampton,  MA  01060 
All  responses  will  be  held  in  confi¬ 
dence.  We  are  an  Equal  Opportunity 
Employer. 

Leading  San  Fran'-isco  news  and  enter¬ 
tainment  weekly  seeks  exp.  sales  mana¬ 
ger  to  sell  and  manage  and  motivate 
expanding  sales  staff.  Send  resume  to 
S.F.  Weekly,  230  Ritch,  S.F.,  CA 
94107.  Attn:  DSP. 

MARKETING 

Growing  CA  newspaper  group  seeks 
marketing/advertising  professional  to 
direct  young  enthusiastic  team  and  lead 
organization  into  the  90’s.  Great  oppor¬ 
tunity  for  professional  growth.  Send 
resume  and  salary  history  to  Box  4149, 
Editor  &  Publisher. 

MEDIUM  SIZED  DAILY  in  desirable 
Southeastern  Washington  location 
needs  aggressive  retail  sales  person  for 
challenging  territory.  Base  salary  plus 
incentives,  excellent  benefits.  No 
moving  allowance.  Send  resume  includ¬ 
ing  sales  philosophy,  references,  salary 
requirements  to;  Personnel  Manager, 
Union-Bulletin,  PO  Box  1358,  Walla 
Walla,  WA  99362.  EOE. 


ART/EDITORIAL 

DESIGNER 

Imagination,  energy  and  the  skills  to 
execute  are  the  prerequisites  for  this 
position.  Plus  illustration  ability.  Mac 
facility  a  plus.  Applicants  should  have  a 
mastery  of  typography  and  color,  and 
ability  to  contribute  to  an  all- 
encompassing  redesign  project.  Job  is 
in  growing  art  department  of  160,000 
circulation  daily  in  booming  southern 
California.  Send  resume,  tearsheets  to 
Sally  Ann  Maas,  The  Press-Enterprise, 
PO  Box  792,  Riverside,  CA 
92502-0792. 


HELP  WANTED 

ARTIEDfTORIAL 

NEWSROOM  ARTISTS 
Toledo  Blade  has  2  immediate  openings 
for  newsroom  artists  with  a  versatile 
background.  Newspaper  experience 
desired;  knowledge  of  computer  gener¬ 
ated  graphics  helpful.  Top  minimum 
weekly  salary  of  $753.70  for  exper¬ 
ienced  artist.  Send  resume,  slides  and/ 
or  work  samples  to  Jo  K.  Yarborough, 


ART  DIRECTOR 


The  Albuquerque  Journal,  New 
Mexico’s  largest  daily  newspaper  seeks 
an  art  director  for  SAGE,  its  new  month¬ 
ly  Sund^  magazine  for  women.  (Circu¬ 
lation  155,000). 

Duties  include  working  with  editorial 
staff  to  generate  art  ideas,  coordinating 
use  of  staff  and  free-lance  photogra¬ 
phers,  editing  photographs,  assigning 
art  to  illustrators,  designing  pages  and 
cover,  overseeing  color  separations, 
paginating  pages  on  large  screen 
Macintosh  using  QuarkXPress  and 
supervision  of  pages  through  the 
production  process. 

Send  resume  and  samples  to: 

Frankie  McCarty,  Managing  Editor 
Albuquerque  Journal 
PO  Drawer  J,  Albuquerque,  NM  87103 
(505)  823-3803. 


ART  DIRECTOR 

Our  creative  services  department  seeks 
an  experienced  well-organized  director. 
Candidate  must  have  supervisory  back¬ 
ground  in  print  advertising  and  be  high¬ 
ly  creative.  Macintosh  experience 
extremely  valuable.  Will  report  to  crea¬ 
tive  services  manager  and  direct  day-to- 
day  operation  of  6-person  department. 
Comprehensive  salary  and  benefits 
package.  Send  resume  to  Human 
Resources  Department,  St.  Paul  Pion¬ 
eer  Press  Dispatch,  345  Cedar  Street, 
St.  Paul,  MN  55101. 

EOE 


GRAPHIC  ARTIST 

for  daily  newspaper.  Self-starter  with 
journalism  background  &  Macintosh 
skills.  Experienced  in  info-graphics, 
page  design  and  typography.  Prefer 
background  in  pagination;  possible 
picture  desk  work.  Resume/work 
samples:  Rick  Padden,  Graphics  Editor. 
Honolulu  Advertiser,  Box  3110,  Hono¬ 
lulu,  HI  96802. 


Great  opportunity  for  an  energetic 
person  who  wants  to  make  the  move  to  a 
challenging  job.  A  major  Southwest 
newspaper  is  looking  for  someone  with 
experience  to  fill  a  full-time  position 
generating  informational  graphics. 
Proficiency  at  design  and  Macintosh 
capabilities  a  must.  Send  samples  and 
resume  tO:The  Houston  Post,  Susan 
Barber,  Editorial  Art  Director,  PO  Box 
4747,  Houston,  TX  77210-4747. 


INFORMATIONAL 
GRAPHICS  ARTIST 

N.J.’s  fastest  growing  newspaper  has  an 
opening  for  a  candidate  who  loves  news 
and  information  that  visually  enhances 
it.  A  strong  command  of  the  Mac  plus 
visual  researcher/reporter  strengths 
required.  College  degree,  2  plus  years 
experience,  and  design  and  illustration 
skills  a  plus.  Send  non-returnable 
samples  and  resume  to:  ASBURY  PARK 
PRESS.  DESIGN  DIRECTOR,  3601 
HIGHWAY  66,  NEPTUNE,  NJ  07754. 
EOE 


HELP  WANTED 

ART/GRAPHICS 

The  Miami  Herald  is  looking  for  an 
experienced  illustrator  to  handle 
opinion/commentary/viewpoint/analysis 
assignments.  Need  a  strong  interest  in 
and  a  good  understanding  of  everyday 
news  events.  Scratch  board  style  a  plus. 
Page  design  and  use  of  typographic 
skills  are  important  to  your  presenta¬ 
tion.  You  must  be  able  to  work  with 
others  and  take  constructive  criticism. 
Salary  is  negotiable.  Excellent  benefits. 
Please  send  resume  and  portfolio  to 
address  below: 

Randy  Stano,  The  Miami  Herald.  One 
Herald  Plazu,  Miami,  FL  33132, 

_ CIRCULATION _ 

CIRCULATION  ASSISTANT  tor  daily 
newspaper.  Soho  location.  Must  have 
car.  Good  salary,  benefits.  Resumes  to 
Jim  Jefkie,  c/o  Figs  Form,  Box  274, 
Canal  St.  Station,  New  York,  NY 
10013. 

CIRCULATION  DIRECTOR 
Gavilan  Newspapers,  located  south  of 
San  Jose,  California,  is  looking  for  a 
Circulation  Director.  Excellent  oppor¬ 
tunity  in  a  growing  market.  If  you  are 
highly  motivated,  up  for  a  challenge, 
service-oriented,  and  have  the  know¬ 
ledge  to  increase  circulation  through 
home  delivery,  this  may  be  your  oppor¬ 
tunity.  Send  your  resume  to: 

Publisher 

Gavilan  Newspapers.  Inc. 

PO  Box  22365 
Gilroy,  CA  95021-2365 


CIRCULATION  DIRECTOR:  PRIZE¬ 
WINNING  28,300  daily  with  54% 
growth  in  the  past  decade  in  a  highly 
competitive  market  an  hour  north  of 
Boston  seeks  highly-motivated  sales 
and  service  expert  to  continue  its 
growth.  Job  is  available  now  for  an 
experienced  manager  with  mandatory 
experience  in  planning,  training, 
budgeting  and  sales  management. 
Outline  your  management  experience  in 
a  letter  that  also  lists  salary  require¬ 
ments  to:  Paul  Flynn.  Executive  VP, 
Foster’s  Daily  Democrat,  333  Central 
Avenue,  Dover.  NH  03820. _ 

CIRCULATION  DIRECTOR 
VARIETY  -  NEW  YORK 

The  world’s  #1  entertainment  news¬ 
weekly  seeks  an  individual  experienced 
in  paid  circulation  and  newsstand 
distribution  and  management.  Weekly 
business  newspaper  background  ideal. 
Attractive  compensation  package.  Send 
resume  in  confidence  to: 

Gerard  A.  Byrne 
Executive  Publisher 
475  Park  Avenue  South 
New  York,  NY  10016 
(212)  545-5446 

CIRCULATION  MANAGER 
The  Delaware  State  News,  7-day  AM 
with  24,000  plus  circulation,  seeks 
proven  leader  who  is  dedicated  to 
customer  service  and  has  the  marketing 
and  promotion  experience  to  continue 
our  subscriber  growth.  You’ll  like  our 
location  near  coast,  DC,  Balt.,  Ches. 
Bay.  Send  resume,  references,  cover 
letter  and  salary  histoiv  to,  W.  Epper- 
heimer,  Gen.  Mgr.,  Delaware  State 
News,  K)  Box  737,  Dover,  DE  19903. 

CIRCULATION  MANAGER 
9,000  circulation  daily  in  competitive 
Zone  5  market.  Excellent  salary,  bene¬ 
fits  package.  Unlimited  growth  poten¬ 
tial.  Ideal  for  number  2  looking  to  move 
up.  Reply  to  Box  4116,  Editor  & 
Publisher.  _ 

CIRCULATION  MANAGER  for  new 
national  woman’s  magazine.  IF  MONEY 
TALKS,  contact  Victor  Prather.  YHB, 
9210  Fourth  Street,  N.,  St.  Petersburg. 
FL  33702.  (813)  576-7082. 
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aRCULATION 


CIRCULATION  MANAGER 

17,000  PM  daily  in  highly  competitive 
Los  Angeles  market  needs  an  exper¬ 
ienced  manager  to  direct  primarily 
youth  carrier  force  to  new  heights.  The 
ideal  candidate  must  have  a  well  round¬ 
ed  background  and  proven  track  record 
in  promotion,  sales  and  customer 
service.  Send  resume  to  Chuck  Rath- 
burn,  Director  of  Sales  and  Marketing, 
PO  Box  1259,  Covina,  CA  91722. 


CIRCULATION  MANAGER 
The  Roanoke  Times  and  World-News 
has  an  opportunity  for  an  aggressive, 
promotions  oriented  circulation  mana¬ 
ger  to  direct  a  staff  of  five  people  in  the 
fastest  growing  area  of  our  market.  The 
manager  will  have  complete  budgetary 
and  operational  responsibility  for  a 
26,000  plus  circulation  bureau  office. 
We  have  shown  consistent  gains  in  this 
area  and  intend  for  that  to  continue. 
The  successful  applicant  will  have  an 
aggressive  sales  planning  and  promo¬ 
tion  background,  some  single  copy 
experience,  and  a  strong  emphasis  on 
customer  service.  Circulation  experi¬ 
ence  in  a  college  or  university  environ¬ 
ment  would  be  helpful.  Send  resume 
and  salary  requirements  to  Dee 
Carpenter,  Circulation  Director,  PO  Box 
2491,  Roanoke,  VA  24010.  An  Equal 
Opportunity  Employer. _ 

CIRCULATION  SALES  MANAGER 
Looking  for  qualified  person  with  3-5 
years  proven  circulation  sales  experi¬ 
ence  including  some  in  management  to 
be  responsible  for  all  areas  of  daily  sales 
operation.  Requires  excellent  manage¬ 
ment,  communication,  planning,  and 
motivational  skills,  plus  experience  with 
computer  system.  Good  people  skills  a 
must.  Degree  preferred.  Reports  to 
circulation  director. 

If  you  possess  excellent  professional 
and  organizational  skills  and  seek  a 
rewarding  challenge  in  a  very  competi¬ 
tive,  fast  paced  environment,  we  offer 
attractive  salary,  benefits,  and  excellent 
working  conditions.  Send  resume  and 
salary  history  to  Box  4165,  Editor  & 
Publisher. 

EOE 


HOME  DELIVERY  MANAGER 
Experienced  manager  needed  to  over¬ 
see  Home  Delivery  in  a  competitive 
market  in  Zone  2.  Position  will  make 
you  a  true  second  to  the  Circulation 
Director,  by  expanding  your  responsibil¬ 
ities  across  all  phases  of  the  circulation 
department  and  interaction  with  the 
other  departments.  We  are  a  7-day,  AM 
paper  with  a  growing  circulation  of  70K. 
Excellent  salary,  bonus,  and  benefits. 
Great  advancement  potential  with  a 
progressive  group.  Only  strong,  hands- 
on  candidates  need  apply.  Send 
resume,  salary  history  and  references  to 
Box  4163,  Editor  &  Publisher. 


NEW  ENGLAND  NEWSPAPERS  often 
need  management  and  staff,  exper¬ 
ienced  and  entry-level.  Send  in  your 
resume  to  our  active  referral  service; 
also  a  short  classified  ad  (7  agate  lines) 
for  listing  in  our  NENA  Bulletin.  We  will 
send  out  resumes  to  replies,  or  they  can 
contact  you  directly  if  name  is  used. 
THERE  IS  NO  CHARGE,  OBLIGATION 
FOR  THIS  SERVICE.  NEW  ENGLAND 
NEWSPAPER  ASSOCIATION,  70 
Washington  St.,  Salem,  MA  01970. 


The  Daily  News  of  Los  Angeles  has 
openings  for  Independent  Home  Deliv¬ 
ery  Contractors. 

These  contracts  offer  an  experienced 
circulator  with  dynamic  earning  poten¬ 
tial,  plus  the  personal  fulfillment  of 
running  your  own  business. 

For  more  details,  please  call  Martha 
Thompson,  Home  Delivery  Manager,  at 
(818)  713-3158. 


HELP  WANTED 


CIRCULATION 


ZONE  MANAGER 

The  Anchorage  Daily  News  is  offering  a 
great  opportunity  to  the  right  candidate 
to  work  as  a  division  manager  for  the 
1989  Pulitzer  Prize  winner  in  one  of  the 
most  exciting  competitive  newspaper 
markets  in  the  country.  Plus  you'll  be 
able  to  enjoy  the  immense  beauty  and 
outstanding  recreation  opportunities 
Alaska  has  to  offer.  If  you  are  aggressive 
and  want  to  expand  your  knowledge  and 
advance,  this  is  the  market  for  you. 
Applicants  should  possess  excellent 
people  communications  and  time 
management  skills.  Five  years  circula¬ 
tion  supervision  experience  desirable. 
Salary  D.O.E.  with  M.B.O.  and  excel¬ 
lent  benefits.  Send  complete  resume 
with  cover  letter  by  October  31st  to 
Anchorage  Daily  News,  Human  Resour¬ 
ces  Department,  PO  Box  149001, 
Anchorage,  AK  99514-9001. 

ASSISTANT  DISTRIBUTION 
MANAGER 

Larger  city  newspaper  seeking  aggres¬ 
sive,  hands-on  management  employee. 
Requires  minimum  of  three  years 
Circulation/Distribution  experience  in 
an  unionized  environment,  ideally  in 
publication  industry.  Company's  deliv¬ 
ery  system  undergoing  total  restructur¬ 
ing  -  candidate  must  be  able  to  effec¬ 
tively  participate  in  process  while  main¬ 
taining  day-to-day  responsibilities. 
Computer  and/or  experience  with  an 
automated  delivery  system  a  plus.  An 
Equal  Opportunity  Employer.  Reply 
with  resume  and  salary  requirements  to 
Box  4172,  Editor  &  Publisher. 


EDITORIAL 


ALASKAN  WEEKLY  seeks  experienced 
journalist  to  provide  news  &  photo 
coverage  in  this  beautiful  fishing 
community  of  3,400.  If  you  eat,  sleep  & 
breathe  news  and  take  your  Wheaties 
with  ink  -  reply  with  non-returnable 
clips,  resume  &  letter  to:  Ron  Loesch, 
Publisher,  Box  930,  Petersburg,  AK 
99833.  (907)  772-9393. 


AMBITIOUS  REPORTER  sought,  willing 
to  meet  rigorous  standards  of  accuracy, 
sophistication  and  style  in  the  hard- 
edged  coverage  of  the  business  and 
practice  of  law.  Rush  clips,  resume  to 
190  Pryor  St.,  SW,  Atlanta,  GA  30303. 
Richard  Gard,  Managing  Editor,  (404) 
521-1227. 


ANALYTICAL  Editor-Reporter  to  cover 
entertainment  industry  and  new  techno¬ 
logies  for  respected  publisher  of  30 
business  newsletters.  Hard  news  and 
analysis  -  no  personality  stories.  Heavy 
phones,  some  travel.  Work  in  nonsmok¬ 
ing  Hollywood  office  or  your  metro  New 
York  home.  Resume  and  clips:  P.O.  Box 
85486,  Los  Angeles,  CA  90072. 


ASSISTANT  SPORTS  EDITOR 
If  you  are  an  experienced,  creative 
editor  with  first-rate  copy  and  layout 
skills,  we  have  a  key  spot  for  you  on  our 
award-winning  sports  staff.  This  is  a 
Gannett  newspaper  one  hour  from  New 
York  City.  For  us,  "local"  means  high 
school,  college  and  pro.  Fast-paced, 
hands-on  position.  Supervisory  experi¬ 
ence  essential.  Familiarity  with  Atex 
and  Macintosh  would  be  a  plus.  Send 
resume  and  tearsheets  to  Dennis  Lyons, 
Sports  Editor,  The  Courier-News,  PO 
Box  6600,  Bridgewater,  NJ  08807. 


ASSISTANT  CITY  EDITOR 
We  are  considering  outside  applications 
for  Assistant  City  Editor  at  the  San 
Diego  Tribune.  If  you  want  to  join  an 
aggressive  PM  news  team  that  has  won 
more  than  its  share  of  awards  including 
two  Pulitzers,  send  resume  and  clips  to 
Barbara  Herrera,  Assistant  Managing 
Editor,  The  Tribune,  PO  Box  919,  San 
Diego,  CA  92112. 
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ASSISTANT  MANAGING  EDITOR  for 
independent,  apressive  northern  Cali¬ 
fornia  daily,  140i000  circulation.  Hard 
news  background,  strong  and  responsi¬ 
ble  news  judgment  a  must.  Looking  for 
creative,  idea  person  with  a  graphic 
sense.  People  skills  and  newsroom 
leadership  experience  required.  In  our 
market  we  ne^  an  editor  who  thrives  on 
beating  the  competition,  being  the  first 
and  the  best.  Excellent  salary,  benefits. 
EOE.  Send  resume  to  Box  4164,  Editor 
&  Publisher. 


BUREAU  REPORTER 
Upstate  South  Carolina  newspaper 
needs  a  bureau  reporter.  An  entire 
county  is  yours  to  cover,  from  hard  news 
to  features.  Send  resume  and  clips  to 
Allen  Parsons,  Managing  Editor,  Spar¬ 
tanburg  Herald  Journal,  187  West  Main 
Street,  Spartanburg,  SC  29301. 


BUSINESS  WRITER  for  growing 
Knight-Ridder  newspaper.  Reply  to 
Business  Editor,  The  News,  PO  Box 
580,  Boca  Raton,  FL  33429. 


BUSINESS  REPORTER  sought  by 
award-winning  weekly.  Business-news 
experience  required:  banking/finance 
background  preferred.  Send  resume, 
clips  to  Dept.  E,  Rochester  Business 
Journal,  1  Mt.  Hope  Avenue,  Roches¬ 
ter,  NY  14620. 


CITY  EDITOR 

City  Editor  needed  for  AM,  PM,  Sunday 
operation  in  Portland,  ME.  Circulation: 
85,000  daily,  140,000  Sunday.  This 
editor  shares  the  responsibility  for  daily 
and  Sunday  coverage,  which  includes 
managing  reportorial  staff,  developing 
stories  and  editing. 

Applicants  must  have  a  college  degree 
and  a  minimum  of  five  years  of  experi¬ 
ence  at  a  daily  newspaper,  with  at  least 
three  years  experience  in  a  supervisory 
situation.  Candidates  must  have 
demonstrated  superior  news  judgment 
and  supervisory  skill  as  well  as  strong 
organizational,  administrative  and  edit¬ 
ing  ability. 

Qualified  applicants  should  submit  a 
letter  of  interest  and  complete  resume 
no  later  than  October  14,  1989  to: 

PORTLAND  NEWSPAPERS 
ATTN:  Personnel  Department 
P.O.  Box  1460 
Portland,  ME  04104 

EQUAL  OPPORTUNITY  EMPLOYER 


CITY  EDITOR 

If  you're  no.  2  on  the  city  desk  and 
stymied,  this  is  your  chance  to  be  no.  1, 
to  mold  an  eager  young  staff,  to  help 
shape  our  coverage.  Immediate  opening 
on  The  Prince  Georges  Journal 
(circulation  40,000)  in  the  Washing¬ 
ton,  DC  area.  We  compete  against  the 
best.  Must  have  3-5  years  on  city  desk 
of  metro  or  suburban  daily,  a  sense  of 
graphics  as  well  as  words,  ability  to 
teach  writing  and  reporting.  Must  be 
solid  people  manager  with  high  energy, 
aggressiveness,  ability  to  lead.  Send 
resume,  salary  history,  letter  explaining 
what  you  have  done  and  why  you  are  the 
one  for  us  to:  Jim  Farrell,  Editor,  The 
Prince  Georges  Journal,  9410  Annapo¬ 
lis  Road,  Lanham,  MD  20706. 

M/F/H/V. 


HELP  WANTED 


CITY  EDITOR 

Daily  2-paper  operation  in  competitive, 
newsy  market  needs  city  editor  to  direct 
local  news  coverage  by  staff  of  12  repor¬ 
ters.  Prefer  Zone  5  applicant  with  at 
least  2  years  of  related  experience. 
Applicant  must  be  assertive  news 
hound  but  patient  with  young  staffers; 
thorough,  but  efficient  under  tight 
deadline  pressure.  Must  be  organized, 
able  to  lead,  and  work  well  with  other 
departments.  Send  resume,  samples 
and  references  to  Russell  Scott,  Moline 
Dispatch  Publishing  Co.,  1720  Fifth 
Ave.,  Moline,  IL  61265. 


COPY  EDITORS 

The  Bucks  County,  PA,  Courier  Times 
(64,000  Daily  and  71,000  Sunday)  in 
suburban  Philadelphia  is  seeking  appl¬ 
icants  in  two  separate  areas  --  copy  edit¬ 
ing  and  reporting.  If  you  have  experi¬ 
ence  in  either  area  and  already  have 
excelled  in  your  current  position,  we 
would  like  to  hear  from  you.  Please 
provide  a  resume  and  a  complete  cover 
letter  on  your  strengths  and  career 
goals.  Write  to  Joe  Halberstein,  Associ¬ 
ate  Editor,  8400  Route  13,  Levittown, 
PA  19057. 


COPY  EDITORS 

Dominant  PM  in  hotly  contested  south- 
central  Pennsylvania  market  needs  two 
copy  editors.  We  need  wordsmiths  who 
will  help  us  further  improve  our 
50,000-plus  Sunday  paper.  Layout  and 
color  skills  a  plus  for  this  management- 
track  positions  on  the  new  universal 
news  desk.  Pay  ranges  to  $27,500, 
depending  on  experience.  Send  cover 
letter,  resume,  tear  sheets  to:  Tracy 
Collins,  News  Editor,  The  York 
Dispatch/York  Sunday  News,  PO  Box 
28(17,  York,  PA  17405. 


COPY  EDITOR 

We  are  looking  for  a  copy  editor  who 
would  like  to  have  it  all:  A  challenging, 
and  rewarding  position  with  a  rapidly 
growing  daily,  a  great  place  to  live  and 
work  on  Florida’s  Atlantic  coast,  a 
modern  newsroom.  We  offer  the  best 
and  we  exp^t  the  best.  The  successful 
applicant  will  have  a  degree  in  journal¬ 
ism  or  related  field,  a  commitment  to 
excellence  in  headline  writing  and  page 
design  and  the  discipline  to  edit  local 
and  wire  copy  to  its  finest.  Non-smoker. 

Send  resume  and  three  tear  sheets  to 
Byron  Gray,  Vero  Beach  Press-Journal, 

PO  Box  1268,  Vero  Beach,  FL  32961.  I  10,  Newton,  NJ 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

DO  YOU: 

Crave  challenge?  Write  bright  head¬ 
lines?  Love  the  fast  pace  and  pressure 
that  only  a  Zone  2  major  metro  daily  can 
offer?  Have  at  least  two  years  of  editing 
experience  on  a  daily  newspaper? 

Then  we  want  you  to  join  our  award¬ 
winning  copy  desk. 

Send  resume  to:  SMN/CE. 

5th  Fir.,  71  5th  Ave. 

New  York,  NY  10003 


COPY  EDITOR 

Looking  for  copy  editor  experienced  in 
headline  writing  and  monitoring  wires 
for  daily  San  Francisco  legal  newspap¬ 
er. 

Send  resume  to: 

Managing  Editor 
PO  Box  11296 
San  Francisco,  CA  94101 


COPY  EDITOR 
REPORTER 

The  Glens  Falls  (NY)  Post-Star  is  look¬ 
ing  for  (1)  an  entry-level  copy  editor,  (2) 
an  entry-level  reporter.  We  have  state- 
of-the-art  Sun  work  stations  and  Apple 
Macintosh  pagination  with  QuarkX¬ 
Press.  We  are  a  36,000-circulation  AM 
daily  in  the  beautiful  Adirondack  Moun¬ 
tain  region.  Northeast  applicants 
strongly  preferred.  Send  resume,  work 
samples  to  Gary  Kebbel,  Managing 
Editor,  The  Post-Star,  PO  Box  2157, 
Glens  Falls,  NY  12801. 


COPY  EDITOR 

Immediate  opening  on  copy  desk  of 
mid-sized  afternoon  daily  on  East 
Coast.  Primary  duties  to  include  layout, 
editing  and  follow-up  production  of 
pages.  Ideal  candidate  has  at  least  1 
year’s  experience  on  a  daily  copy  desk, 
but  will  consider  recent  grad  wih  some 
hands-on  experience.  Send  resume  and 
work  samples  to  Bob  Mathews,  News 
Editor,  Savannah  News-Press,  PO  Box 
1088,  Savannah,  GA  31402. 


DAY  EDITOR 

Small  New  Jersey  daily  seeks  meticul¬ 
ous  well  organized  editor  for  varied  day 
side  job  (6AM-3PM)  that  includes 
deadline  work  in  shop,  supervision  of 
day  side  reporters  and  responsibility  for 
special  sections.  Salary  commensurate 
with  experience.  Send  resume,  work 
samples  to  New  Jersey  Herald,  PO  Box 
10,  Newton,  NJ  07860. 


COPY  EDITOR 

Strong  on  the  language  and  AP  style? 
Want  an  opportunity  to  grow  with  a 
small  daily  and  help  us  get  better?  Have 
an  eye  for  page  design?  This  is  an  ideal 
position  for  a  reporter  looking  to  move  to 
an  editing  slot,  or  a  copy  editor  looking 
to  move  to  a  19,000  circulation  paper. 
Send  a  cover  letter,  resume,  salary 
requirements  and  sample  of  your  work 
to  Bill  Blocher,  Managing  Editor,  The 
Ocean  County  Observer,  Toms  Rivet,  NJ 
08754.  Northeast  applicants  only. 


COPY  EDITOR 

Learn  pagination  with  award-winning 
15,70()  AM  daily  180  miles  north  of 
Denver.  Modern,  fast-paced  newsroom 
with  multiple  wire  services.  Reporting 
or  editing  experience  preferred  but  will 
consider  talented  grads.  Equal  oppor¬ 
tunity  employer.  Resume,  samples  to 
Managing  Editor,  Star-Herald.  PO 
1709,  Scottsbiuff,  NE  69363-1709. 


E&P  Employment  copy  editors 

Zonp  Chart  Immediate  openings  for  copy  editors. 

You’ll  need  solid  skills  in  copy  editing, 
on  pege  47.  headwriting,  page  design.  Mac  training 

-  a  plus.  Be  part  of  a  progressive  news 

COPY  EDITOR  for  fully  paginated  operation  at  Zone  5,  70,000  PM  daily 
Knight-Ridder  newspaper.  Reply  to  in  metro  area.  All  new  facilities.  Good 
News  Editor,  The  News,  PO  Box  580,  pay  and  benefits.  Resume,  references. 


News  Editor,  The  News,  PO  Box 
Boca  Raton,  FL  33429. 


pay  and  benefits.  Resume,  references, 
to  Box  4180,  Editor  &  Publisher. 


DEPUTY  SPORTS  EDITOR 
The  Milwaukee  Journal,  armed  with 
increased  space  and  staff  and  aiming  to 
further  improve  its  sports  pages,  is  look¬ 
ing  for  a  deputy  sports  ^itor.  We  are 
seeking  a  strong  leader  who  can  be  the 
No.  2  person  in  a  department  of  28. 
This  person  must  be  a  strong  word 
editor,  a  creative  page  designer,  a  great 
idea  person  and  hard  worker.  We  cover 
three  major-league  teams  and  two  major 
colleges  and  are  looking  for  a  major- 
league  deputy  who  may  or  may  not  now 
be  in  sports.  This  person  must  have  at 
least  *ive  years  of  daily  newspaper 
experience,  including  some  time  as  an 
editor.  Send  a  letter,  resume,  salary 
history  and  some  examples  of  your  work 
to:  Chuck  Salituro,  Sports  Editor,  The 
Milwaukee  Journal,  PO  Box  661, 
Milwaukee,  Wl  53201. 


Do  you  want  to  work  for  a  Pulitzer  Prize 
winning  newspaper?  Do  you  want  to 
flex  your  creative  muscle  with  special 
projects?  Do  you  want  a  chance  to 
shine?  The  Odessa  American  is  looking 
for  copy  editors  with  the  talent,  creativi¬ 
ty  and  eagerness  that  puts  them  a  cut 
above  the  competition.  Here  you  can  go 
as  far  as  your  ability  will  carry  you.  Send 
cover  letter,  resume  and  work  samples 
to:  Keith  Brisco,  Assistant  Managing 
Editor;  The  Odessa  American,  PO  Box 
2952,  Odessa,  TX  79760. 


HELP  WANTED 


DESIGNER/PICTURE  EDITOR 
The  Virginian-Pilot  and  the  Ledger-Star 
wants  a  designer/photo  editor  who  can 
join  us  in  packaging  high  quality 
pictures  and  stories  with  the  reader  in 
mind.  We  are  searching  for  a  person 
with  proven  design  and  typography 
skills,  a  person  with  an  understanding 
and  appreciation  of  quality  pictures  and 
how  to  generate  and  use  them  effective¬ 
ly.  Our  three-person  design/picture  edit¬ 
ing  team  is  responsible  for  the  daily 
news  photo  report  and  designing 
selected  news  and  feature  pages.  The 
Virginian-Pilot  and  the  Ledger-Star 
serves  readers  in  southeastern  Virginia 
and  northeastern  North  Carolina,  which 
'includes  Virginia  Beach,  and  the  North 
Carolina  Outer  Banks.  If  you  think  you 
have  what  it  takes  to  help  keep  us  at  the 
:op  of  the  newspaper  visual  world,  send 
learsheets  or  35mm  slides  to: 

Alex  Burrows  or  Bob  Lynn 
The  Virginian-Pilot  and  The  Ledger-Star 
Graphics  Department 
150  West  Brambleton  Ave. 

Norfolk,  VA  23510 


Editor  and  Copy  Editor  and  a  Sports 
Writer  needed  for  the  fastest  growing 
newspaper  in  southern  California,  a 
paper  with  11,000  paid  circulation, 
double  the  January  1st  circulation  total. 
We’re  looking  for  an  aggressive  editor 
and  strong  copy  editor  and  sports  writer 
who  want  to  work  for  a  Sunday- 
Wednesday-Friday,  that  could  convert 
to  daily  publication.  This  is  one  of  the 
special  opportunities  in  the  entire  coun¬ 
try.  Send  resume  and  clips  to  the  Cali¬ 
fornian,  PO  Box  970,  Temecula,  CA 
92390. 


EDITOR 

Our  growing  Zone  2  daily  needs  new 
leadership  to  revitalize  our  news  opera¬ 
tion.  The  right  candidate  will  be  an 
experienced  manager  with  solid  people 
skills.  He/she  must  be  willing  to  work 
hard  and  able  to  hire  then  train  a  team 
of  professionals.  Send  cover  letter  and 
resume  to  Box  4139,  Editor  & 
Publisher. 


EDITOR  NEEDED  to  supervise  estab¬ 
lished  legal  publications  in  Ohio,  Michi¬ 
gan  and  Minnesota.  Law  degree 
preferred.  Newspaper  experience 
essential.  Challenging  and  fun  position 
for  self-motivated  individual  who  knows 
how  to  work  with  freelance  writers  and 
deadlines.  Must  have  strong  re-write 
skills.  Salary  $35, 000/negotiable 
based  on  experience.  Send  resume  to: 
Minnesota  Lawyer,  123  N.  Third  St., 
Suite  203,  Minneapolis,  MN  55401. 


EDITOR  -  NEW  KIDS  MAGAZINE 
Archie  Comic  Publications,  Inc., 
publisher  of  America’s  most  famous 
teenage  comics  magazines  is  about  to 
launch  a  number  of  new  nationally 
distributed  ARCHIE  magazines  for  kids 
with  an  exciting  new  contempory  flavor. 
If  you  have  had  previous  editorial  exper¬ 
ience  and  feel  you  have  the  qualifica¬ 
tions  to  be  an  EDITOR  of  these  new  and 
exciting  publishing  ventures,  call  Karen 
Szczuka  (914)  381-5155  for  an 
appointment. 


EDITOR 

Small,  privately-owned  daily  is  seeking 
individual  to  take  charge  of  10-person 
newsroom.  Editorial  and  lay-out  skills  a 
must.  Located  in  Zone  2.  Send  resume, 
work  samples  and  salary  requirements 
to  Box  4176,  Editor  &  Publisher. 

EDITORS,  WRITERS 
Growing  CA  newspaper  group  seeks 
enthusiastic  talented  news  editors, 
copy  editors,  and  reporters.  A  variety  of 
positions  are  opened  at  our  weeklies 
and  small  dailies.  A  great  opportunity 
for  professional  growth.  Send  work 
samples,  salary  history  and  resume  to 
Box  4150,  Editor  &  Publisher. 
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EDITOR 

TWICE  WEEKLY 

Editor  of  central  Florida  twice  weekly 
with  companion  sister  weekly.  If  you 
have  experience  editing  weekly  news¬ 
papers  and  are  knowledgeable  of 
Macintosh  desk  top  publishing,  you  will 
be  someone  we  want  to  talk  to.  We  seek 
a  person  who  will  plan  to  make  a 
commitment  to  the  newspaper  and  the 
community  and  guide  and  direct  a  news 
staff  of  four.  Competitive  salary  and 
company  benefits.  Send  resume  and 
salary  requirements  to  Richard  Hitt, 
President  Florida  Region,  Independent 
Newspapers  Inc.,  3109  Old  State  Road 
8,  Lake  Placid,  FL  33852,  or  call  (813) 
465-7300. 

EDITOR 

We  seeK  a  unique  person  to  fill  our  top 
editor  position.  We  are  a  chain  of  3 
award-winning  Jewish  newspapers  in 
Dade,  Broward  and  Palm  Beach  Coun¬ 
ties,  Florida.  Besides  the  basic  editorial 
skills,  we  require  leadership,  vision, 
management  ability  and  Jewish  know¬ 
ledge.  Send  resumes  and  samples  to 
David  Abramowitz,  Jewish  Media 
Group,  3550  Biscayne  Boulevard,  Third 
Floor,  Miami,  FL  33137,  or  call  (305) 
576-9500. _ 

ENTERTAINMENT  EDITOR 
Excellent  opportunity  with  a  leading 
twice-weekly  Chicago  suburban  news¬ 
paper  group  to  edit  &  layout  a  weekly 
entertainment  magazine. 

Successful  candidate  must  have  train¬ 
ing  and  experience  in  entertainment 
writing,  editing  and  layout.  Applicants 
located  in  the  midwest  preferred.  Excel¬ 
lent  salary  and  benefits. 

Please  send  letter  or  resume  including 
salary  requirements  to  John  Collins,  The 
Star  Newspapers,  1526  Otto  Boule¬ 
vard,  Chicago  Heights,  IL  60411. 

An  Equal  Opportunity  Employer 


EDITOR 

Jewish  Floridian,  Miami,  seeks  editor. 
Editing,  layout,  re-write.  Varied  duties. 
PO  Box  012973,  Miami,  FL  33101. 

FEATURES  COPY  EDITOR 
We  need  an  editor  with  solid  layout  and 
headline  skills.  At  least  two  years  desk 
experience  required.  Should  be  creative 
and  have  good  features  news  instincts. 
Experience  with  color  and/or  pagination 
a  plus.  Send  resume  to  Poughkeepsie 
Journal,  FCE,  PO  Box  1231,  Pough- 
keepsie,  NY  12602.  EOE/M/F. 

FEATURES  WRITER 
Growing  weekly  news  group  near  San 
Diego  (Jounty  seeks  entry  level  reporter 
with  strong  college  experience.  Send 
cover  letter,  clips,  unedited  copy  and 
resume  to  Community  News  Network, 
Inc.,  40495  County  Center  Dr.,  Suite 
A,  Temecula,  CA  92390. 


FEATURES  DESIGNER 
The  Lexington  Herald-Leader,  a  Knight- 
Ridder  paper  with  125,000  daily  circu¬ 
lation  and  155,000  Sunday,  is  looking 
for  an  exceptional  designer  to  work  on 
our  design  desk.  This  job  requires  a 
high  level  of  skill  in  designing  feature 
pages.  May  also  be  asked  to  handle 
news  pages  from  time  to  time.  Must  be 
able  to  work  under  pressure  and  meet 
deadlines.  To  apply  send  a  portfolio, 
resume,  cover  letter  and  salary  require¬ 
ments  to  Malcolm  Stallons,  Design 
Desk  Chief,  Lexington  Herald-Leader, 
100  Midland  Ave.,  Lexington,  KY 
40508  or  call  (606)  231-3265. 

EOE  M/F 

Join  our  6,000  circulation  daily  as 
sports  editor  or  reporter.  Send  resume, 
samples  to  Jim  Dressier,  The  Brazil 
Times,  100  Times  Square,  Brazil,  IN 
47834. 


FREELANCE  REPORTERS 
Washington,  D.C.,  periodics  publisher 
seeks  experienced  journalists  in  Miami, 
Tallahasee,  Chicago,  Des  Moines,  and 
Lincoln,  Neb  ,  to  report  state  tax, 
economic,  labor,  and  environmental 
news.  Send  letter,  resume,  and  clips  to 
Lou  Bahin,  The  Bureau  of  National 
Affairs,  Inc.,  1231  25th  Str.,  NW, 
Washington,  DC  20037. 


GENERAL  ASSIGNMENT  REPORTER 
With  daily  experience  sought  for  daily 
(Monday  through  Friday)  newspaper  in 
southwestern  New  Mexico.  Photo  skills, 
dependable  transportation  required. 
Bilingual  a  definite  plus.  Send  resume, 
clips  and  references  to  Publisher, 
Sammy  Lopez,  Box  881,  Doming,  NM 
88031.  No  telephone  calls,  please. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 

GOVERNMENT  REPORTER 
Knight-Ridder  PM  needs  an  exper¬ 
ienced  government  reporter  who  is  an 
aggressive  daily  news  writer,  quick  on 
deadline,  and  skilled  at  writing  in-depth 
trend  and  impact  stories  with  strong 
people  angles.  Transportation  issues 
are  part  of  the  beat.  Send  resume  and 
clips  to  Charles  St.  Cyr,  Metro  Editor, 
The  News-Sentinel,  PO  Box  102,  Fort 
Wayne,  IN  46801.  An  Equal  Opportuni¬ 
ty  Employer. 

GRAPHICS  EDITOR 
Strong  manager  with  ability  to  direct 
both  photo  and  graphics  operations 
sought  for  Zone  5  metro  daily.  Under¬ 
standing  of  photo  and  graphic  color, 
design  and  computer  graphics  critical. 
Ability  to  operate  as  part  of  a  team  a 
must.  Person  with  news  background 
preferred.  Send  resume,  samples  and 
salary  history  to  Box  4140,  Editor  & 
Publisher. _ 

Growing  southwest  daily  has  openings 
for  the  following  positions: 

NEWS  EDITOR  with  sharp  editing 
skills,  good  news  judgment  and  layout 
ability,  to  take  charge  of  the  copy  desk; 
CITY  EDITOR  to  lead  a  staff  of  16. 

Box  4135,  Editor  &  Publisher. 

HELP  WANTED 

The  Morning  Call,  a  135,000  Times 
Mirror  daily  in  Allentown,  PA,  is  locking 
for  a  business  writer.  Halfway  bet^/een 
New  York  and  Philadelphia,  our  raoidly 
growing  coverage  area  includes  the 
headquarters  of  several  Fortune  500 
companies.  Two  years  of  business 
experience  preferred.  Send  resume  and 
cover  letter  to;  Charles  A.  Jaffe,  Busi¬ 
ness  Editor,  The  Morning  Call,  PO  Box 
1260,  Allentown,  PA  18105  or  call 
(215)  820-6694. 

An  Equal  Opportunity  Employer  M/F 

Help  build  a  publication  from  scratch. 
Military  &  Aerospace  Electronics,  a  new 
tabloid,  has  openings  for  two  reporters. 
Applicants  should  have  knowledge  or 
experience  in  defense,  technology  and 
business  reporting.  Send  resume  and 
clips  to  M&AE,  2nd  Floor,  346 
Commerce  St.,  Alexandria,  VA  22314. 

HIGH-QUALITY  small  daily  seeks  two 
individuals  to  round  out  staff.  Reporter 
to  cover  city  hall  and  cops.  First  rate 
photographer.  We’re  experienced  at 
being  a  stepping-stone  for  top-notch 
beginners.  Send  resume  and  clips  to: 

The  Commercial  Review 
PO  Box  1049 

Portland,  IN  47371 

Avoid  letting  temper  block 
progress  -  keep  cool. 

William  Feather 


Immediate  opening  for  experienced 
feature  editor.  Take  charge  of  feature 
sections  at  70,000  PM  daily,  in  Zone  5 
metro  area.  Highly  competitive  market. 
New  state  of  the  art  facilities.  Need  idea 
person  not  afraid  of  hard  work.  Be  part 
of  highly  professional  management 
team.  Good  pay  and  benefits.  Resume, 
samples,  references  to  Box  4179, 
Editor  &  Publisher. 

LIFESTYLE  WRITER 
Northern  NJ  daily  and  Sunday,  located 
13  miles  from  Manhattan,  seeks 
accomplished  style-sections  writer  with 
health/fitness  specialty  and  equal  skill 
in  defining  and  following  trends  in  other 
feature  areas.  Send  resume  and  clips  to 
Helen  Moore,  c/o  The  Record,  150 
River  St.,  Hackensack,  NJ  07601. 

MANAGING  EDITOR  for  award-winning 
Zone  1  weekly  group.  $35,000  salary. 
Report  directly  to  the  publisher.  Full 
charge  of  13-person  staff.  Liberal  bene¬ 
fits.  Must  have  previous  experience 
running  a  multi-paper  operation.  Send 
resume  to  Box  4137,  Editor  & 
Publisher. 

MANAGING  EDITOR 

THE  JEWISH  WEEK 

The  nation's  leading  English-language 
Jewish  weekly  newspaper  (113,000 
ABC)  seeks  a  professional  in  contem¬ 
porary  journalism  to  manage  staff  of 
twelve,  plus  correspondents,  free¬ 
lancers  and  wires.  Best  candidates  will 
have  broad  knowledge  of  Jewish  affairs, 
sound  news  and  features  judgment, 
polished  desk  skills  and  familiarity  with 
computer  environment.  Attractive 
salary  and  benefits.  Reply:  Phillip 
Ritzenberg,  Publisher/Editor,  The 
Jewish  Week,  1457  Broadway,  New 
York,  NY  10036. 


MANAGING  EDITOR 
For  Southwestern  award-winning 
community  daily.  Growing  13,000 
circulation.  Must  have  proven  abilities 
in  newspaper  design,  directing  and 
motivating  people.  Man  or  woman 
committed  to  community  journalism. 
Must  be  graphics-minded  and  welcome 
newest  technology.  Great  future  for 
person  who  helps  make  our  good  and 
growing  paper  better.  Please  send 
samples  of  work,  salary  desired, 
resume.  All  replies  confidential. 
Compensation  commensurate  with 
experience  and  ability.  Box  4166, 
Editor  &  Publisher. 


NEWS  EDITOR 

The  Times-News,  a  22,000  7-day 
morning  dally- serving  8  southern  ID 
counties,  is  looking  for  a  news  editor  to 
lead  its  5-person  universal  desk.  The 
Times-News  is  a  research  and  develop¬ 
ment  site  for  the  Howard  Publications 
Group  and  features  the  latest  in  desktop 
pagination  as  well  as  electronic  photo 
and  graphics  imaging.  The  paper  is 
currently  putting  the  finishing  touches 
on  a  redesign  project  and  is  rapidly 
expanding  its  use  of  color.  The  right 
candidate  will  have  an  extensive  famil¬ 
iarity  with  mangement,  pagnination, 
graphics  and  color;  a  love  of  the 
language  and  type,  as  well  as  appropri¬ 
ate  education  and  solid  skills  in  teach¬ 
ing  and  coaching.  The  Times-News  is 
located  in  Twin  Falls,  a  clean,  safe 
Western  community  of  27,000,  close  to 
abundant  outdoor  and  recreational 
opportunities. 

Send  cover  letter,  resume,  work 
samples  and  references  to  Stephen 
Hartgen,  Managing  Editor,  The  Times- 
News,  PO  Box  548,  Twin  Falls,  ID 
83303. 
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NEWS  EDITOR 

Needed  for  growing  5-day,  13,500  PM 
daily  in  the  Finger  Lakes.  Requires 
strong  layout,  editing  and  people  skills. 
Good  benefits,  salary  commensurate 
with  experience.  Send  resume,  samples 
to:  Bob  Matson,  ME.  The  Daily  Messen¬ 
ger,  73  Buffalo  Street.  Canandaigua, 
NY  14424. 


NEWS  EDITOR 

The  Wisconsin  State  Journal  in  Madison 
is  seeking  a  news  editor  to  be  the  focal 
point  of  our  news  coverage.  He  or  she 
will  manage  the  universal  copy  desk, 
make  decisions  on  news  play  and  inter¬ 
act  with  non-newsroom  departments. 
Candidates  should  have  strong  creden¬ 
tials  in  copy  editing,  layout,  news  selec¬ 
tion  and  management. 

''he  State  Journal  is  an  innovative 
important  7-day  morning  newspaper 
(84,000  daily  and  153,000  Sunday)  in 
an  exciting  state  capital  and  university 
city  with  an  excellent  quality  of  life. 

Submit  applications  to  Clifford  C. 
Behnke,  Managing  Editor,  The  Wiscon¬ 
sin  State  Journal,  Box  8058,  Madison, 
Wl  53708.  Equal  Opportunity 
Employer. 


NEWS  EDITOR/ 

PAGE  DESIGNER 

Top-notch  individual  to  join  aggressive 
news  desk  in  highly  competitive  N.Y. 
tabloid  market.  If  you’re  creative  and 
like  to  rock'n’roll,  send  resume  and 
samples  of  work  tO:  SMN/NEPD. 

5th  Fir.,  71  5th  Ave. 

New  York,  NY  10003 


NEWS  EXECUTIVE 

Mid-sized  New  England  daily  close  to 
Boston  wants  an  aggressive,  exper¬ 
ienced  News  Executive  who  has  a 
passion  for  motivating  staff  and  creat¬ 
ing  innovative  ways  to  covering  routine 
news  and  enterprise  assignments.  Join 
a  management  team  that  sets  a  stan¬ 
dard  for  doing  things  better  every  day. 
Send  resume  and  salary  requirements 
tO:  Box  4152,  Editor  &  Publisher. 


REPORTER  and  EDITOR  -  California 
coastal  weekly  group  seeks  two  posi¬ 
tions.  Government  reporter  with  2  years 
experience.  Editor  with  3  to  5  years. 
Send  resume,  clips  to  Steve  Berta, 
SCCN,  Box  10,  Carpinteria,  CA  93013, 
or  call  (805)  566-2222. 


HELP  WANTED 


NEWSROOM  ARTIST 
The  Wisconsin  State  Journal  has  an 
opening  for  full-time  artist  who  is  look¬ 
ing  for  a  challenging  creative  position  in 
a  fast-paced  environment.  Knowledge 
of  how  to  plan  and  execute  succinct 
informational  graphics  required.  Appl¬ 
icants  must  have  Macintosh  experi¬ 
ence,  including  knowledge  of  various 
applications  including  Cricket  Graph 
and  Mac  Draw  II.  Send  resume  and 
samples  by  October  21  to:  Kenneth 
Miller,  Wisconsin  State  Journal,  PO  Box 
8058,  Madison,  Wl  53708.  An  Equal 
Opportunity  Employer. 


Opening  available  for  a  strong  team 
player  on  the  news  desk  committed  to 
producing  a  first  rate  news  section. 
Must  possess  strong  copy  editing  and 
headline  writing  skills,  excel  in  page 
design  (color  fronts  and  inside  pages), 
have  two  to  five  years  newspaper  experi¬ 
ence.  Become  a  key  staff  member  of 
small  daily  newspaper  located  in  a  fast 
growing  Northern  (Jalifornia  communi¬ 
ty.  Send  resume,  samples  and  head¬ 
lines,  color  and  B&W  page  designs  to 
Box  4142,  Editor  &  Publisher. 


PAGE  DESIGNER 

If  you  want  the  challenge  that  a  progres¬ 
sive,  medium  sized  PM  can  provide, 
take  a  look  at  us.  We're  hunting  for  a 
page  designer.  If  you  are  on  the  cutting 
edge  of  newspaper  design,  looking  for  a 
place  that  will  challenge  you  daily,  fully 
skilled  on  the  Mac  in  B&W  and  color, 
quick  with  an  idea,  and  strong  with 
photography  and  graphics,  send  portfo¬ 
lio  and  resume  to:  Boh  Kinn^,  Design 
Editor,  The  News-Sentinel,  600  West 
Main  Street,  Fort  Wayne,  IN  46802.  An 
Equal  Opportunity  Employer. 


REPORTER 

Experienced  reporter  needed  for  grow¬ 
ing  5  day  daily  in  metro  DC  area.  4-5 
years  daily  reporting  background  a 
must.  We  go  up  against  the  best  every 
day  and  need  someone  who  can  meet 
the  challenge,  looking  beyond  the  obvi¬ 
ous  and  getting  to  the  heart  of  the  story. 
Send  resume  and  cover  letter  including 
salary  history  to:  Jim  Farrell,  Editor,  The 
Prince  Georges  Journal,  9410  Annapo¬ 
lis  Road,  Lanham,  MO  20706. 

M/F/H/V. 


REPORTER  -  PM  daily  in  Rl  seeks  beat/ 
general  assignment  reporter.  Fluency  in 
Spanish  and/or  Portuguese  a  must.  Call 
Randy  Szyba,  ME,  The  Evening  Times, 
Pawtucket,  Rl,  (401)  722-4000. 


“I  ALMOST  wish  !  hadn’t  placed 
my  ads  in  £&F  Classifieds." 
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REPORTER 

Entry  level  government/education 
reborting  position  on  award-winning 
daily.  Salary  to  $15,900.  Resume, 
cover  letter  to  Alan  Blanchard,  Ironton 
Tribune,  PO  Box  647,  Ironton,  OH 
45638. 


The  Post-Tribune,  a  Knight-Ridder 
newspaper  in  Northwest  Indiana,  is 
seeking  a  general  assignment  reporter 
and  a  business  reporter.  The  people  we 
hire  will  have  strong  writing  and  report¬ 
ing  skills  and  will  be  aggressive  and 
creative  with  enterprise  stories.  The 
Post-Tribune  is  a  75,000-daily, 
90,000-Sunday  newspaper  in  Gary,  30 
minutes  from  downtown  Chicago.  Our 
market  is  competitive.  Candidates  will 
have  3-5  years  of  experience.  Send  a 
resume,  cover  letter  and  clips  to  Phil 
MarW,  Metro  Editor,  Post-Tribune, 
1065  Broadway,  Gary,  IN  46402. 


If  you're  a  journalist  who  enjoys  making 
a  real  difference  in  your  community, 
we’d  like  to  hear  from  you.  No  current 
openings,  but  we  want  to  update  our 
resume  files.  We’re  a  paginated,  award¬ 
winning  15,700  a.m.  daily  180  miles 
north  of  Denver.  Modern  newsroom, 

treat  benefits,  competitive  salaries. 

qual  opportunity  employer.  Resume, 
samples  to  Managing  Editor,  Star- 
Herald,  PO  1709,  Scottsbiuff,  NE 
69363-1709. 


REPORTER 

Small  PM  daily  in  Philadelphia  suburbs 
looking  for  general  assignment/police 
reporter  with  a  will  to  work  hard  and 
learn  much.  Good  ground  floor  oppor¬ 
tunity.  Send  resume,  clips  to  Box 
4182,  Editor  &  Publisher. 


REPORTERS 

The  Flint  Journal,  a  1 10,000  plus  daily 
in  Michigan,  has  three  reporter 
openings. 

Suburban  reporter  for  newly  established 
bureau.  Also,  suburban/general  assign¬ 
ment  reporter  for  main  newsroom.  At 
least  a  year  of  daily  newspaper  experi¬ 
ence  is  required,  along  with  imagina¬ 
tion,  persistence,  ability  to  see  beyond 
the  routine.  Send  resume  and  your  best 
hard  news  and  feature  clips  to  Brooke 
Rausch,  Suburban  Editor. 

Aggressive,  experienced  reporter 
needed  to  cover  real  estate,  develop¬ 
ment  and  general  business.  Send 
resume  and  clips  to  Carl  Stoddard, 
Business  Editor. 

Mailing  address:  The  Flint  Journal,  200 
E.  First  St.,  Flint,  Ml  48502. 
_ E.O.E. _ 

REFXJRTERS  WANTED 
Experienced  reporters  needed  at 
40,000  AM  daily  newspaper  in  central 
Washington,  (jpening  for  general 
assignment  reporter  and  feature  writer. 
Send  resume  and  clips  to  Kay  Gause, 
Yakima  Herald  Republic,  PO  Box  9668, 
Yakima,  WA  989(59. 


REPORTER: 

To  cover  politics,  land  use,  planning  & 
zoning,  transportation  and  the  environ¬ 
ment  for  award-winning  20,000-circu¬ 
lation  weekly  13  miles  from  downtown 
Phoenix.  Competitive  salary  and  bene¬ 
fits.  Send  resume  and  clips  to  Editor, 
West  Valley  View,  PO  Box  1113, 
Goodyear,  AZ  85338. 


SPORTS  DESK 

Like  more  progressive  layout,  calling 
the  shots,  plenty  of  competition?  We’re 
a  70,000  D/S  looking  for  someone  to 
help  work  the  slot.  One  of  few  two-paper 
cities  left  in  U.S.  Send  resume,  tear 
sheets  to  The  Trentonian,  c/o  Athan 
Atsales,  Sports  Editor,  600  Perry  St., 
Trenton,  NJ  08602. 


HELP  WANTED 


The  Albuquerque  Journal,  New 
Mexico's  state-wide  daily,  is  looking  for 
a  woi’dsmith  to  join  two  other  slot 
editors  in  a  progressive  working  environ¬ 
ment  that  stresses  quality  in  copy  and 
heads.  We  like  activists,  not  people  who 
sit  and  wait.  Letter,  resume  to  Steve 
Wingfield,  News  Editor,  Albuquerque 
Journal,  Drawer  J,  Albuquerque,  NM 
87103. 


SPORTS  COPY  EDITOR 
Two  years  experience  preferred.  Main 
layout,  editing  position  on  20,CX)0-plus 
Bay  Area  daily.  We  cover  everything 
from  preps  to  pros  and  you  can  help 
make  us  even  better.  Send  resume  and 
five  recent  layouts  to  Brad  Stanhope, 
Sports  Editor,  Daily  Republic,  PO  Box 
47,  Fairfield,  CA  94533. 


SPORTS  EDITOR 

One  person  department.  Produce  two 
pages  daily  for  5,000  circulation  AM  in 
beautiful  northern  Michigan.  Advance 
within  national  group.  Good  |ob  for 
experienced  college  grad.  Call  Rip  at 
(616)  627-7144. 


SPORTS  WRITER/SPORTS  DESK 
The  Anchorage  Times  sports  depart¬ 
ment  has  immediate  openings  for  an 
aggressive  writer  and  a  seasoned  copy 
desk/layout  editor.  Our  PM  daily,  AM 
Sat.  -  Sun.  newspapers  sports  section 
has  been  judged  one  of  the  nation’s 
best  by  Associated  Press  sports  editors 
over  the  past  three  years.  Hard  news, 
hard-nos^  reporting  skills  homed  by  at 
least  three  years’  experience  beyond  the 
collie  newspaper  level  a  must  for  the 
writing  position.  Experience  in  modular 
layout  and  accuracy  under  deadline 
pressure  required  for  the  copy  desk 
position.  Send  resume  and  three  exam- 

?les  of  your  work  to  The  Anchorage 
imes.  Sports  Department,  Box  40, 
Anchorage,  AK  99510. 


STAFF  WRITERS 

Immediate  opening  for  staff  writers  with 
a  flair  to  tell  a  story  in  simple,  short 
terms.  Be  part  of  a  progressive  news 
team  in  Zone  5,  70,(300  PM  dailv,  in 
metro  area.  All  new  facilities.  Resume, 
references,  samples  to  Box  4178, 
Editor  &  Publisher. 


The  Express,  one  of  the  top  14  small- 
city  newspapers  in  the  nation,  is  seek¬ 
ing  a  copy  editor  and  3  N.J.  bureai 
reporters.  Zone  2  applicants  preferred 
Send  resume  and  examples  of  your  best 
work  to  Bruce  Fraffinelli,  Managing 
Editor,  The  Express,  Box  391,  Easton, 
PA  18044-0391. 


Top-notch  news  editor/page  designer  to 
join  aggressive  news  desk  in  highly 
competitive  New  York  tabloid  market.  If 
you’re  creative  and  like  to  rock  n’  roll, 
send  resume  and  examples  of  work  to 
Box  4158,  Editor  &  Publisher 


Zone  2,  70,000  circulation  daily,  is 
adding  a  Sunday  edition.  Looking  for  an 
experienced  design/layout  person  to 
assist  in  designing  the  new  addition, 
then  oversee  layout  and  design  of 
Sunday  section  fronts.  Job  has  growth 
potential.  Send  examples  of  work, 
resume,  salary  requirements  to  Box 
4153,  Editor  &  Publisher. 


The  price  of  greatness 
is  responsibility. 
Winston  Churchill 


_ FREELANCE _ 

FREELANCERS:  New  upbeat/upscale/ 
well-rounded  magazine  for  the  18-34 
year-old  woman.  We  are  seeking  crea¬ 
tive  writers  nationwide.  IF  MONEY 
TALKS,  contact  Steve  Ball,  YHB,  9210 
Fourth  Street,  N.,  St.  Petersburg,  FL 
33702.  (813)  576-7082. 


HELP  WANTED 


_ UBRARY _ 

Manager  of  Information  Sen/ices, 
Catholic  News  Service 
DESCRIPTION;  Perform  research  and 
management  of  information  to  support 
a  news  sen/ice  information  center,  serv¬ 
ing  a  staff  of  reporters,  editors  and 
special  project  team  members. 
RESPONSIBILITIES: 

1)  Overall  management  responsibility 
for  the  information  services  depart¬ 
ment,  including  supervision  of  informa¬ 
tion  specialist  position. 

2)  Maintainance  of  on-line  database 
archival  system,  through  daily  file 
preparation  for  electronic  archives. 

3)  Responsibility  for  the  retrospective 
conversion  of  print  articles  into  elec¬ 
tronic  format.  Print  archives  date  back 
to  1920. 

4)  Provide  reference  support  for  repor¬ 
ters  and  editors  by  using  manual  and 
automated  tools,  such  as  VU-TEXT, 
NewsNet,  Facts  on  File  and  basic  refer¬ 
ence  works. 

REQUIREMENTS: 

1)  Knowledge  of  online  electronic 
database  systems  and  ability  to  search 
databases,  using  boolean  logic, 
keyword  and  proximity  searching. 

2)  Knowledge  of  indexing  and  keyword 
classification  schemes,  especially  as 
related  to  the  Catholic  Church. 

3)  At  least  two  years  of  previous  index¬ 
ing  and  online  searching  experience  in  a 
library  or  news  information  center. 

4)  Knowledge  of  word  processing  soft¬ 
ware,  especially  WordPerfect. 

5)  Good  organizational  and  managerial 
skills. 

Send  replies  to: 

Mr.  Tom  Meeham 
U.S.  Catholic  Conference 
3211  Fourth  St,  NE 
Washington,  X  20017-1100 


_ MARKETING _ 

MARKETING  DIRECTOR 

We  are  looking  for  a  hands-on  marketing 
manager  to  bring  strong  technical  skills 
and  a  team-building  management  style 
to  a  Zone  5  city  newspaper  with  circula¬ 
tion  and  newsroom  projects.  Creativity 
and  productivity  are  important.  Our 
salaries  and  benefits  are  competitive. 
We  are  an  equal  employment  opportuni¬ 
ty  employer.  Send  your  resume  to  Box 
4161,  Editor  &  Publisher. 


PHOTOGRAPHY 

Watertown  Daily  Times,  New  York's  top 
daily  in  its  class  (42,000)  is  looking  for 
an  accomplished  photographer  to  join 
its  6-person  photo  department.  Job 
involves  sharing  coverage  of  a  rural 
county  with  emphasis  on  color  news 
and  news/feature  shots.  Applicants 
must  be  proficient  in  darkroom  work, 
caption  writing  and  time  management. 
Nikon  equipment  provided.  Competi¬ 
tive  salary  and  excellent  benefits.  Send 
resume  and  samples  by  October  20  to; 
Charles  Decker,  Assistant  Managing 
Editor,  Watertown  Daily  Times,  260 
Washington  St.,  Watertown,  NY  13601. 


A  man  is  rich  in  proportion 
to  the  number  of  things 
which  he  can  afford  to 
let  alone. 

Henry  David  Thoreau 


PRODUCTION/TECH 

ASSISTANT  MAILROOM  FOREMAN 
Growing  newspaper  is  seeking  an  indivi¬ 
dual  with  supen/isory  skills  and  able  to 
work  a  flexible  schedule.  Candidate  must 
have  experience  with  Muller-Martini 
inserter.  Competitive  wages.  Send 
complete  resume  to  Box  888, 
Lawrence,  KS  66044. 
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HELP  WANTED 


PRODUCTION/TECH 


ASSISTANT  PRODUCTION  MANAGER 

Growing  chain  of  fully  paid  weekly 
newspapers  in  suburban  Cleveland  is 
seeking  a  strong  number  2  person  in  an 
all  electronic  production  environment. 
Currently  paginating  ads  including 
graphics,  with  some  electronic  page 
make  up  of  editorial.  This  is  a  pre-press 
operation. 

Excellent  opportunity  to  work  with 
state-of-the-art  equipment  for  a  person 
with  good  management  skills,  strong 
pre-press  production  background  with 
problem  solving  ability. 

Applicants  should  send  resume  to: 
Dwight  Schulz,  Operations  Manager 
Sun  Newspapers 
5510  Cloverleaf  Parkway 
Cleveland,  OH  44125 


COMPOSING  ROOM  SUPERVISOR 
An  outstanding  west  coast  supervisory 
opportunity  with  a  growing  major  daily. 
We  are  seeking  a  second  shift  supervi¬ 
sor.  Candidates  must  be  self  motivated, 
proven  leadership  abilities,  with  an 
upbeat  personality  and  able  to  commu¬ 
nicate.  Excellent  salary  and  benefits 
package.  Send  resume  and  history  to: 
Production  Department,  21221  Oxnard 
St,  Woodland  Hills,  CA  91367. 


Excellent  Production  Manager  Oppor¬ 
tunity  for  people  oriented  team  builder 
with  communication  skills.  We  are  a 
daily  newspaper  and  commercial  print¬ 
ing  plant  that  provides  an  all  inclusive 
concept  ~  from  idea  to  delivered  piece. 
Responsible  for  composing,  camera  & 
plate,  and  computer  programming. 
Goss  Suburban  press,  4  units  -  we’re 
planning  to  expand.  Leadership,  busi¬ 
ness  sense,  positive  can  do  attitude, 
and  good  people  skills  are  require¬ 
ments.  We  want  someone  who  can 
organize  and  take  pride  in  making  a 
good  operation  better!  Ideal  for  some¬ 
one  who  has  gained  experience  and 
wants  to  take  charge.  Please  send 
resume  to  Box  4154,  Editor  & 
Publisher. 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  (lA  90042. 


MAGAZINE  PRODUCTION  MANAGER 
Over-sized,  sophisticated,  glossy  maga¬ 
zine  seeks  very  experienced  Production 
Manager  in  Los  Angeles.  Must  have 
excellent  connections  in  all  areas  of 
printing  (color  separators,  strippers, 
printers.)  Please  send  resumes  to  MAV 
Enterprises,  24652  Blue  Dane  Lane, 
Malibu,  CA  90265. 


MAILROOM  MANAGER  -  choice  Zone  1 
location.  Weekly  group  with  large 
commercial  operation.  Requires  exper¬ 
ienced  person  to  lead  this  growing 
department.  Salary  to  mid-twenties 
plus  bonus  and  complete  benefit  pack¬ 
age.  Future  opportunity  galore  within 
our  national  group.  Reply  Box  4169, 
Editor  &  Publisher. 


PRESSMEN 

Offset  pressmen  with  experience  on 
double-width  presses  for  colorful  Zone 
2  morning  newspaper  in  new  Goss  HO 
plant.  Union  Shop.  Night  scale  $558  a 
week.  Write  Clark  Arnold,  The  News 
Journal,  PO  Box  15505,  Wilmington, 
DE  19850. _ 

PRE-PRESS  SUPERVISOR  for  colorful 
morning  newspaper  in  Zone  2.  Need 
experience  in  color  stripping  and  plate¬ 
making;  color  scanner  experience  and 
knowl^ge  of  composing  room  helpful. 
Send  resume.  News  Journal  Co.,  PO 
Box  15505,  Wilmington,  DE  19850. 


HELP  WANTED 

HELP  WANTED 

PRODUCTIONITECH 

PRODUCTIONITECH 

PRE-PRESS  MANAGER 

A  major  west  coast  daily  newspaper  is 
seeking  a  qualified  pre-press  manager. 
Candidates  must: 

Have  great  proven  people  skills 

Be  a  good  communicator 

Be  self  motivated 

Be  familiar  with  offset  printing 

Have  an  understanding  of  production 
technology 

Have  an  upbeat  personality 

Want  to  achieve  results 

If  you  believe  you  want  to  work  on  a 
winning  team  and  have  a  good  salary 
and  benefits  package,  send  your 
resume  and  history  to;  Production 
Department,  21221  Oxnard  St.,  Wood¬ 
land  Hills,  CA  91367. 

VICE  PRESIDENT  OF  OPERATIONS 
Our  well  organized,  growing  newspaper 
and  specialty  directory  publishing 
company  of  100  employees  seeks  a 
unique  individual  to  lead  our  pre-press 
production,  systems,  distribution,  and 
administration  departments  in  our  San 
Francisco  headquarters.  This  newly 
created  position  reports  directly  to  the 
president.  The  ideal  candidate  will  have 
high  integrity,  be  emotionally  upbeat 
and  an  excellent  team  builder  and  moti¬ 
vator.  We  are  looking  for  a  Senior  Lead¬ 
er  who  will  thrive  on  the  challenge  of 
growing  our  company  from  $7  to  $30 
million  in  the  near  future. 

AREAS  OF  RESPONSIBILITIES: 

*  Pre-press  production  of  15,000 
yellow  page  and  newspaper  display  ads, 
and  layout  pages  for  same. 

*  Distribution  of  publications 

*  Information/Computer  Systems 

*  Office  Services/Administration 

*  Member  Strategic  Planning  Team 

KEY  EXPERIENCE  OF  CANDIDATE: 

*  Demonstrated  successful  manage¬ 
ment  skills 

*  Minimum  3  years  managing  a  high 
volume  output  production  department 
including  the  use  of  desktop  &  auto¬ 
mated  production  techniques. 

*  Extensive  people  management 
victories 

*  Strategic  thinking  and  planning 
COMPENSATION; 

*  Excellent  salary,  bonus,  and  benefit 
package.  Please  send  your  resume  and 
letter  indicating  your  salary  history  and 
skills  tO: 

President 

Box  605 

San  Francisco,  CA  94101 

PRESS  SUPERVISOR 

West  coast  daily  newspaper  seeks  press 
supervisor  to  lead  and  motivate  press 
crew  on  an  8  unit  double  width  TKS 
offset  press.  The  ideal  candidate  should 
be  quality  oriented  with  strong  leader¬ 
ship  and  technical  skills.  Excellent 
benefits  package.  Send  resume  to 
Personnel  Department,  The  Bakersfield 
Californian,  PO  Box  440,  Bakersfield, 
CA  93302.  E.O.E. 

PRODUCTION  DIRECTOR  -  Auburn 
(CA)  Journal  has  a  January  1  opening. 
Ideal  candidate  will  have  both  hands-on 
management  experience  over  compos¬ 
ing,  camera/plate  area,  pressroom  (7 
unit  Goss  Community),  mailroom  and 
front-end  systems.  The  benefits:  Being 
a  key  leader  in  a  6-day  13,000  circula¬ 
tion  daily  in  the  Sierra  Foothills  outside 
of  Sacramento;  working  for  a  family- 
owned  company  and  much  more.  Apply 
to  David  Lewis,  Publisher,  Auburn  Jour¬ 
nal,  PO  Box  5910,  Auburn,  CA  95604. 

Production  Director 

Major  daily  newspaper,  200,000  circu¬ 
lation  in  Zone  6,  seeks  an  experienced 
production  director.  Duties  include 
coordination  of  all  production  depart¬ 
ments  including  transportation,  budget¬ 
ing  and  planning  for  future  growth. 
Minimum  of  five  years  production 
management  experience  and  knowledge 
of  double-width  offset  presses  and 
excellent  people  skills  required.  Excel¬ 
lent  benefits.  Salary  commensurate 
with  experience.  Send  resume  includ¬ 
ing  education,  experience  and  salary 
history  to:  Box  4126,  Editor  & 
Publisher. 

TYPOGRAPHIC  SPECIALIST 
Autologic,  the  leader  in  electronic 
publishing  systems  with  the  most  tech¬ 
nologically  sophisticated,  quality- 
oriented  typeface  production  program, 
has  an  opening  for  a  Typographic 
Specialist. 

This  position  requires  extensive  experi¬ 
ence  using  Ikarus  or  similar  system  for 
computer  aided  production  of  digital 
type,  with  a  high  sensitivity  to  aesthe¬ 
tics  of  typeface  design. 

For  immediate  and  confidential  consid¬ 
eration,  please  send  resume  including 
salary  history  to: 

T.L.  Janes 

Autologic,  Inc. 

1050  Rancho  Conejo  Blvd. 

Thousand  Oaks,  CA  91320 

EOE  M/F/H/V 

Attention  Advertisers: 


Please  note  these  rermnders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,'  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  senre  you  better! 


EDITOR  &  PUBLISHER  for  October  7,  1989 


HELP  WANTED 


PRODUCTION/TECH 


MANAGER.  TYPE  PRODUCTION 
Autolo^ic,  the  leader  in  electronic 
publishing  systems  with  the  most  tech¬ 
nologically  sophisticated,  quality- 
oriented  production  program,  has  an 
opening  for  a  Type  Production  Manager. 

This  position  will  supervise  a  group  of 
designers  working  on  digital  outline  font 
production;  establish  new  procedures, 
set  and  maintain  schedules  and  QC 
results;  and  research  the  application  of 
new  font  technologies. 

The  successful  candidate  must  have  in- 
depth  typographic  knowledge  and 
experience,  augmented  by  strong  orga¬ 
nizational  skills.  Excellent  vert»l  and 
written  communications  skills  required. 

For  immediate  and  confidential  consid¬ 
eration,  please  send  resume,  including 
salary  history  to: 

T.L.  Janes 
Autologic,  Inc. 

1050  Rancho  Conejo  Blvd. 

Thousand  Oaks,  CA  91320 
EOE  M/F/H/V 


PUBLIC  RELATIONS 


PR  JOBS.  Twice-monthly  listing  tracks 
current  ^lif.  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


Major  newspaper  organization  is  seek¬ 
ing  an  experienced  shopper  entrepre¬ 
neur  to  direct  introduction  of  stand¬ 
alone  shoppers.  This  will  be  a  new  posi¬ 
tion  within  an  organization  with 
unlimited  possibilities.  Candidate 
should  provide  complete  work  history, 
past  remuneration  arrangements  and 
professional  references  to  Box  4155, 
Editor  &  Publisher. 


POSITIONS 

POSITIONS  WANTED 

CIRCULATION 

WANTED 

Circulation  Manager  with  11  years 
experience  seeks  challenge.  Promotion 
minded,  knowledge  of  budgets  and 
implementing  TMC  will  relocate.  Zones 
3,  4,  5.  Bert  Corson  (215)  356-6249. 

ADMINISTRATIVE 


35-vear  old  ad  director  seeks  working 
partnership.  Wish  to  learn  from 
seasoned  publisher-owner.  Equity  posi¬ 
tion  long-term  goal.  Family  man, 
currently  employed.  Confidence  essen¬ 
tial.  Please  write  Box  4054.  Editor  & 
Publisher. 


PUBLISHER  with  respect  of  communi¬ 
ty,  employees,  and  peers  desires  posi¬ 
tion  where  talents  can  be  used  to  rise  in 
the  organization.  Advertising/Marketing 
background  creates  history  of  annual 
revenue  growth.  Excellent  human 
resource  utilization  controls  labor  costs. 
Mark  Van  Patten  (812)  753-5998. 


ADVERTISING 


ADVERTISING  DIRECTOR 

Due  to  pending  JOA,  Advertising  Direc¬ 
tor  for  a  mid-sized  daily  with  a  major 
TMC  is  available.  Experience  in  both 
dailies  and  weeklies.  Gannett/Knight- 
Ridder  trained.  Has  extensive  experi¬ 
ence  in  competitive  markets.  BA 
Degree. 

This  Individual  is  available  for  interview 
and  placement  at  NO  cost.  The  fee  has 
been  paid  by  his  present  employer.  If 
interested  in  obtaining  more  informa¬ 
tion,  please  contact: 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-8539 


REGIONAL  SALES  MANAGER 

GMA  -  Inserting  Systems  Company 

GMA,  the  leading  supplier  of  Inserting  sys¬ 
tems  to  the  newspaper  industry,  has  immedi¬ 
ate  openings  for  Regional  Sales  Managers. 
Due  to  the  tremendous  demand  for  GMA’s 
product  line,  including  the  SLS-1000  High 
Speed  Inserter  and  NEWS-GRIP  Single 
Gripper  Conveyor,  outstanding  opportuni¬ 
ties  exist  for  individuals  with  newspaper  in¬ 
dustry  experience  and  sales  background. 
Excellent  salary,  commission  plan  and  be¬ 
nefits.  For  further  information  please  for¬ 
ward  your  resume  to: 

GMA  Inc. 

11  Main  Street 
PO  Box  55 

Southboro,  MA  01772 
ATTN:  Human  Resources  Manager 
or  contact  Richard  Connor  at  (508)  481-8562. 


DATA  PROCESSING 


DATA  PROCESSING  PROFESSIONAL 

Seeking  career  opportunity.  Recently 
returned  from  consulting  contract  in 
Ireland  and  desire  stable,  long-term 
employment.  Qualifications  include  17 
years  in  Data  Processing,  12  years  of 
newspaper  experience  and  8  years  in 
management.  Also,  extensive  experi¬ 
ence  with  SI  I  systems.  Collier- Jackson 
software,  and  all  areas  of  accounting 
and  financial  systems. 

For  more  information  or  complete 
resume,  call  (512)  M3-9078. 


EDITORIAL 


AWARD-WINNING  Feature  Writer/Rock 
Critic  seeks  writing  pqsition  with  large 
metro  daily  or  magazine.  4-plus  years 
experience  with  35,000  circulation 
Knight-Ridder  daily.  Good  knowledge  of 
AP  style,  needs  little  editing,  makes 
deadlines.  For  resume/clips,  call  (303) 
440-3689. 


COPY  EDITOR/WIRE  EDITOR  will  bring 
keen  judgment,  veteran  editing  -  report¬ 
ing  experience  to  your  Zone  9,  8,  7 
daily.  Seasoned  wordsmith,  sound 
ethics,  humane  people  skills.  In  confi¬ 
dence:  (206)  527-2749  message. 


EDITOR  at  top  major  metro  seeks 
managing  editor  position  at  small  daily. 
Have  news-editing  degree  with  photo 
and  design  experience.  Top  references. 
Reply  to  Box  4157,  Editor  &  Publisher. 


EDITOR/REPORTER 
With  MSJ  and  MA  dewees  now  national 
editor  at  Zone  2  daily,  but  have  even 
more  foreign  news  experience.  Looking 
for  paper  needing  young  (20’s)  journal¬ 
ist  in  US  or  abroad  to  boost  world  or 
national  coverage.  Box  4144,  Editor  & 
Publisher. 


Experienced  journalist  seeks  editorial 
position.  Alternate  career  path  sought 
after  9  years  with  Fortune  500  compu¬ 
ter  company.  I  have  MA  in  economics, 
traveled  abroad,  and  radio  experience. 
Box  4159,  Editor  &  Publisher. 


Young  journalist  with  daily  and  maga¬ 
zine  experience  seeks  reporter  position 
in  Los  Angeles  area.  I  am  fluent  in 
French,  have  a  good  command  of  the 
English  language,  keen  reporting  skills 
and  the  ability  to  write  clearly  and 
succinctly  under  deadline.  Contact 
Samantha  Dunn,  938  Fawn  Lane,  Las 
Cruces,  NM  88001.  (505)  523-8988. 


POSITIONS  WANTED 


GRADUATE  STUDENT  will  review 
books  on  national  matters  for  free;  call 
Jim  Christie  (415)  339-9383. 


Features  reporter,  travel  and  food  writer 
with  daily  restaurant  column  seeks  Zone 
8  or  northern  9  metro  opportunity. 
Seasoned  and  sassy  young  gourmet 
wants  a  home  with  positive  P&L  paper 
or  magazine.  Box  391025,  Kailua- 
Kona.  HI  96739-1025. 


FRENCH  FLUENCY 

College  graduate,  BA  in  journalism, 
NYU,  seeks  position  in  news,  features, 
sports.  Interest  in  1992  European 
(Community.  Tel.  (212)  265-1783. 


MANAGING  EDITOR  with  broad  news 
and  editorial-writing  experience  inter¬ 
ested  in  editing  mid-size  daily  in  Zones 
1-5.  Available  immediately.  Strengths 
include  enhancing  good  writing,  deve¬ 
loping  staff  and  budgeting  wisely.  Reply 
to  Box  4148,  Editor  &  Publisher. 


Married  couple  seek  positions  with 
aggressive  metro  daily.  She:  award¬ 
winning  political/investigative  reporter 
for  metro  daily  seeks  similar  position. 
He:  former  reporter  and  metro  daily 
copy  editor,  now  media  attorney  with 
national  law  firm,  seeks  position  as  in- 
house  counsel  or  in-house  counsel/ 
editorial  writer.  Both:  driven  by  a 
passion  for  the  truth  and  better  ways  to 
tell  it.  Reply  to:  Box  4146,  Editor  & 
Publisher. 


REPORTER  with  general  assignment 
and  business  writing  seeks  spot  on  daily 
or  large  weekly  in  Rorida. 

Box  4160,  Editor  &  Publisher. 


Smooth  scribbler,  currently  working,  is 
looking  around.  (913)  628-1206.  Box 
86,  Schoenchen,  KS  67667. 


PHOTOGRAPHY 


/tsst.  Director  of  Photography  at  quality 
major  seeks  own  department.  Design 
experience  and  best  references  in  the 
industry.  Reply  to  Box  4156,  Editor  & 
Publisher. 


Photojournalist:  Aggressive,  imagina¬ 
tive  -  looking  for  a  photographer's 
newspaper.  Mid-size  or  large  daily. 
5-years  bi-weekly,  AP  Wire  and  free¬ 
lance  experience.  Can  out-shoot  the 
best  of  them.  Excellent  black  and  white 
and  color  skills.  J-Degree.  Zones  7,  8, 
or  9  preferably.  R.  Jonathan  Rehg  (314) 
524-5439. 


SALES 


S.l.  Newhouse  School  of  Public 
Communications  graduate,  M.S.  Adver¬ 
tising,  with  management  experience, 
seeks  outside  sales  or  newspaper  mark¬ 
eting  experience.  PO  Box  800,  Univer¬ 
sity  Station,  Syracuse,  NY  13210(315) 
422-4670. 
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SHOP  TALK  AT  THIRTY 

Index  of  advertisers 


By  Paul  Martin 

In  the  current  newspaper  climate 
one  thing  is  perfectly  clear. 

Or,  rather,  three  things. 

First,  the  relationship  between  the 
four  basic  newspaper  departments, 
editorial,  advertising,  production  and 
circulation,  which  used  to  be  at  arms 
length  if  not  downright  adversarial,  is 
changing  to  a  relationship  that  is 
cooperative  and  consultative. 

For  the  most  part,  editors  are  all  too 
eager  these  days  to  both  listen  and 
talk  to  other  departments  in  an  effort 
to  produce  a  newspaper  that  more 
readers  will  want. 

For  too  many  years  now  they  have 
seen  newspaper  readership  decline  in 
relation  to  a  growing  population.  Edi¬ 
tors  are  worried,  understandably  so, 
and  are  more  than  willing  to  be  part  of 
a  marketing  team  that  involves  the 
whole  paper,  especially  when  they 
see  it  can  work  to  their  newspaper’s 
best  interests. 

Second,  retail  advertising  in  news¬ 
papers  seems  to  have  hit  a  stone  wall. 
As  Michael  De  Robertis  of  Sawyer 
Ferguson  Walker  pointed  out  in 
E&P's  Retail  Advertising  Section, 
Sept.  9,  the  advertising-to-sales  ratio 
of  the  19  largest  retail  advertisers  fell 
to  2.97%  in  1988.  For  the  previous  10 
years  it  had  been  over  3%.  On  top  of 
that.  Sears,  K  mart  and  Penney’s  are 
increasing  their  advertising  spending 
in  television,  magazines  and  radio. 

Co-op  overall  has  been  growing 
about  7%-10%  a  year,  according  to 
Frank  Hennessey  of  the  Newspaper 
Advertising  Bureau.  That  growth  has 
not  been  primarily  in  newspapers 
although  newspapers’  co-op  adver¬ 
tising  is  a  little,  over  a  third  of  total 
retail,  and,  altnough  retail  advertising 
in  ail  media  is  growing  at  about  4%  a 
year,  newspapers  are  not  enjoying 
that  growth. 

Another  thing.  The  jury  is  still  put 
on  what  the  Federal  Trade  Commis¬ 
sion  will  do  about  the  Proposed 
Changes  in  Guides  for  Advertising 
Allowances  and  Other  Merchandising 
Payments  and  Services  released  to 
the  public  for  comment  last  October. 

According  to  some  observers, 
small  retailers,  who  spend  the  largest 

(From  1970  to  1981,  Martin  was  pro¬ 
motion  director  of  the  New  York  Daiiy 
News.  He  now  writes  the  Windsor 
Report,  a  newsietter  on  computer 
applications  to  media  research.) 


part  of  their  co-op  dollars  in  newspa¬ 
pers,  will  be  hurt  by  these  changes  if 
they  go  through. 

If,  as  proposed,  the  cost  standard 
(rate  card)  is  eliminated  in  favor  of  a 
“value  standard’’  which  is  very  sub¬ 
jective  and  inherently  favorable  to 
television  and  radio,  newspaper 
advertising  is  bound  to  suffer. 

Third,  and  perhaps  most  important, 
today’s  newspaper  readers  are  time- 
starved.  For  alt  kinds  of  reasons  their 
discretionary  leisure  has  decreased 
markedly.  Reading  the  newspaper  in 
many  households  is  no  longer  the 
must-do  routine  it  was  a  generation  or 
two  ago.  This  is  particularly  true 
among  younger  readers. 

Therefore,  I  suggest  that  newspa¬ 
pers  publish  something  that  will  both 
save  readers’  time  and  be  a  service 
that  will  increase  their  interest  in  their 
newspaper. 

Since  it  is  a  fact  of  newspaper  life 
that  retail  advertising  has  great  circu¬ 
lation  value  —  just  try  to  sell  papers 
without  it  —  I  suggest  an  Advertiser 
Index,  published  up  front  in  the  same 
position  every  day. 

This  index  should  consist  of  prod¬ 
uct  and  merchandise  lines  —  but  no 
brand  or  store  names  —  referring  the 
reader  to  the  pages  on  which  the  ads 
appear. 

For  example:  Designer  dresses, 
men’s  suits,  food,  grocery  products, 
VCRs,  refrigerators,  computers, 
automobiles,  tires,  etc. 

Inserts  should  not  be  listed  since  so 
many  of  them  are  part  run  and  the 
page  references  would  be  too  difficult 
to  tabulate. 

Certainly  advertisers  would  wel¬ 
come  such  an  index.  They  are  bound 
to  see  it  as  an  original,  genuine  service 
to  readers  which  cannot  help  but 
make  their  advertising  more  effec¬ 
tive.  An  Advertiser  Index  would  posi¬ 
tion  advertising  as  news,  admittedly  a 
specialized  kind  of  news,  but  news 
nevertheless. 

Does  this  break  down  the  walls 
between  editorial  and  advertising?  To 
an  extent  it  does,  but  by  keeping  it 
entirely  informational  —  with  no 
stores  or  brand  names  —  it  really 
increases  the  newspaper’s  service  to 
the  reader. 

The  cost?  Probably  between  one 
and  three  columns  of  space  depending 
on  the  number  of  advertisements.  It 
would  take  fine-tuning  between 
groups  of  products  and  individual 
items.  For  example,  should  laundry 


soap  be  included  under  the  general 
heading  “Grocery  Products,”  or 
listed  separately? 

At  the  outset,  advertisers  would 
have  to  understand,  that  the  index  is 
an  editorial  feature,  completely  under 
the  control  of  the  editorial  department 
and  that  arbitrary  judgments  have  to 
be  made  for  consideration  of  space. 

There  would  be  some  personnel 
cost,  probably  that  of  a  full-time 
clerk. 

Any  newspaper  seriously  inter¬ 
ested  in  this  idea  would  probably 
want  to  do  a  number  of  trial  runs,  both 
daily  and  Sunday  to  see  exactly  what 
is  involved.  As  a  start,  the  index  could 
be  included  in  part  of  the  home-deliv- 
ery  run.  Subscribers  could  be 
surveyed  for  their  reaction.  Also,  at 
the  start,  a  notice  could  be  included 
inviting  readers’  reactions  and  sug¬ 
gestions. 

An  Advertiser  Index  is  something 
other  media  cannot  do.  It  is  bound  to 
attract  readers  and  it  is  a  highly  pro- 
motable  feature. 

It  is  an  idea  whose  time  has  not  only 
come  but  is  long  overdue. 

Times  Foundation 
awards  $40G  grant 

The  New  York  Times  Foundation 
has  awarded  the  Journalism 
Resources  Institute  of  Rutgers  Uni¬ 
versity,  New  Brunswick,  N.J.,  a 
$40,(X)0  grant  to  support  its  programs. 
The  JRI  is  a  unit  in  the  School  of 
Communication,  Information  Library 
Studies,  which  offers  seminars  and 
conferences,  promotes  media 
research  and  works  with  students  and 
faculty  in  courses,  research  and  field 
work. 

Blade  spelling  bee 
helps  literacy  group 

William  Block  Jr.,  president  of 
Blade  Communications,  Toledo, 
Ohio,  was  able  to  raise  $18,0(X)  from 
corporate  sponsors  for  Read  for  Lit¬ 
eracy,  which  tutors  adults  on  a  one- 
to-one  basis. 

Block  approached  local  businesses 
and  got  each  to  put  up  $1,000  and  a 
team  of  spellers  for  a  Corporate 
Spelling  Bee,  held  the  day  before 
Newspaper  Literacy  Day. 
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When  Baron  Lytton  wrote,  “the  pen  is  mightier 


than  the  sword”  modern-day  libel  litigation  hadn’t  been 


invented.  But  in  the  suit-happy  ’80s,  a  well  financed  libel 


suit  can  cut  deep  into  your  operating  budget  When  that 


happens,  80%  of  juries  will  decide  against  you. 


If  that  statistic  worries  you,  then  make  a  case  for 


specialized  media  coverage  Media/Professional  Insurance, 


Inc.,  together  with  SAFECO,  an  A+  “Superiof  rated  insur 


ance  company,  offers  a  unique  approach  to  libel  and  slan 


policy  to  suit  you.  Our  on-staff  attorneys,  leading  experts  in 
their  field,  assist  our  underwriters  and  claims  representa¬ 
tives  to  ensure  consistency  and  flexibility.  This  way,  the 
answers  are  there  when  you  need  them. 


Wedia/Professional  is  a  leader  in  libel  and  slander 
and  errors  and  omissions  coverages.  For  a  lot  of  very  sound 
reasons. 


So  before  someone  accuses  you  of  holding  a  poison 
pen,  have  your  insurance  broker  call  Media/Professional. 
Do  it  before  the  batde  begins. 


Media/Professionai  Insurance,  Inc. 

Two  Pershing  Square,  Suite  800  ■  2300  Main  Street 
Kansas  Qty,  Missouri  64108  *  816-471-6118 

America's  E  &  0  Authority 


Today's  readers  care  about  more  than  the  home  team.  When  the  sea¬ 
sons  open,  they  want  to  know  what's  up  with  everyone — rising  stars,  fading 
greats,  and  who  looks  like  No.  1. 

We  ^t  your  paper  ready  for  the  the  kickoff  (and  tipoff,  and  first  pitch) 
with  special  packages  of  preview  stories.  And  for  readers  more  interested  in 
ve^es  and  veils  than  fumbles  and  fastballs,  we  tackle  other  seasons, 
including  gardening,  spring  brides,  back-to-school,  and  home  electronics. 

A  dozen  times  a  year,  you'll  receive  tightly  edited,  brightly  written 
special  packages  of  10  to  15  stories,  at  no  extra  charge.  Call  Irwin  Breslauer 
at  (212)  580-8559,  and  give  your  readers  reason  to  cheer. 

SCRIPPS  HOWARD 
ill  NEWS  SERVICE 


Phoco,  UPf/BertmannNewsphotos 


